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Rough Proofs 


The macaroni manufacturers want 
a consumer advertising campaign, 
provided the millers will pay for it. 
In other words, the flour trade is 
expected to stick a feather in its 
hat and call it macaroni. 
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Turner Jones suggests that agen- 
cies stop straining for magic results 
over-night. At this time of year, his 
eomment is both cooling and re- 
freshing. 

. © 


The Pacific Northwest won both 
the principal prizes in the ADvERTIS- 
Inc AGE essay contests. The boys and 
girls out there certainly know their 
apples. 
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A hot controversy seemed to be 
developing in the advertising pages 
between the advocates of sleeping 
raw in summer and slumbering in 
conventional garb, but the weather 
man refused to get interested. 


se 


Hot weather and nudism go to- 
gether. If the temperatures stayed 
high enough, the garment trade 
would ultimately simmer down to a 
nice business in sandals and para- 
sols. 

Sa 


Dame Nature Cream has given one 
copy-writer a chance to win the 
rs ber medal for alliteration. He 
finds it protects against “wind, 
weather, water and work.” 


~~ 


There are a lot of folks who would 
be more than glad to use a product 
guaranteed to provide complete pro- 
tection against work. 
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After looking over the Wilson dis- 
play on Michigan avenue, Art Grove 
opines that one more good business 
is going rapidly to the dogs. 
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Walter Chrysler used $7,500 worth 
of advertising space in the Demo- 
cratic convention handbook. He 
evidently believes that the Demo- 
crats may still be counted on to 
take the country for a ride. 


vgy¥#seey 


Now that your old friend Joe 
Louis has had his ears pinned back 
by Max Schmeling, a movement is 
being started in Harlem to find a 
new black hope. 
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The success of the Louis-Schmel- 
ing melee has justified the proud 
boast from Detroit that when better 
boxers are built, Buick will broad- 
cast them. 
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Senator Copeland failed to get his 
pet food and drugs bill through Con- 
gress. It’s probably just a coinci- 
dence that he is no longer the fair- 
haired boy of the new deal. 
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So much red fire was burned by 
the political orators in Cleveland 
and Philadelphia that there’s very 
little left for use on the Fourth of 
July. 
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Boston started the movement for 
truth in advertising in 1911, and has 
decided that it’s still a good trick if 
you can do it. 

Copy Cun. 


LAW MAY RESULT 
IN NEW CHANGE 
IN DISTRIBUTION 


Advertisers Studying Robin- 
son-Patman Bill 


Washington, D. C., June 25.—As a 
result of passage of the Robinson- 
Patman  anti-price discrimination 
bill, manufacturers in many lines 
are studying the law to determine 
its effect upon buying and selling 
practices in their own fields. 

The following possibilities are be- 
ing considered: 

Re-alignment by manufacturers to 
concentrate on a single type of 
buyer—either a limited group of 
large distributors, or a wide group 
of similarly-situated small distribu- 
tors. 

Re-establishment of separate sales 
service and advertising units by 
manufacturers to handle point-of- 
sale promotion in place of direct al- 
lowances. 

Entrance of large distributors, or 
groups of large distributors, into pri- 
vate brand manufacturing. 

Creation of co-operative brokerage 
houses by chains to preserve rebates 
or brokerage fees hitherto paid di- 
rectly. 


Court Chailenges Due 


Meantime, it appeared that three 
to six months will elapse before en- 
forcement machinery can be set up 
for operation and the multitudinous 
re-adjustments made by individuals. 

Court challenges on a number of 
points of this amendment to the 
Clayton act also loom. Hence, trade 
analysts are of the opinion that it 
may be several years before true 
clarification is achieved. 

While the effect of the law will 
be wide-spread, it is generally antic- 
ipated that the biggest changes in 
business operation are due in the 
large buyer field—department stores, 
chains, and mail order houses. 


Must Justify Differentials 


Under the legislation, federal con- 
trol is established for the first time 
over discounts, allowances and buy- 
ing and selling practices. The meas- 
ure prohibits discrimination between 
competing customers except differ- 
entials justifiable by difference in 
volume, or cost of manufacture, sale 
and delivery. 

There can be no payment, under 
the act, for merchandising service 
or brokerage allowances, except for 
services actually performed. 

One of the important issues pre- 
sented by the “pay-for-service-ren- 
dered” phase of the bill is the fact 
that while promotion service allow- 
ances from manufacturers must be 
proportionally equal, distributors are 
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ica. 


Federation Hosts Are 
Trekking to Boston 


Boston, Mass., June 25.—Like any 
army which has won important vic- 
tories, but whose work is far from 
finished, the hosts who fly the banner 
of the Advertising Federation of 
America are on the march to Boston 
to celebrate the silver anniversary of 
the Truth-in-Advertising crusade and 
to rededicate themselves to the ideal 
which was first conceived a quarter 
of a century ago. 

As Mason Britton, McGraw-Hill 
Publishing Company, general chair- 
man of the program committee, com- 
mented: 

“It would be a mistake to think of 
this as a convention devoted only to 
what has gone before. The burden 
of our discussions will have to do 
not only with today’s conditions but 
the future.” 

Boston is ready for the conquering 
heroes. The advertising men of this 
historical shrine feel that it is fitting 
that the Federation should have come 
here for a convention which promises 
to be one of the most momentous in the 
history of advertising, and they have 
spared nothing that human hands 
can do to perfect every detail. While 
the men who directed this work can 
be singled out, they assert that it 
would be unfair to give them any 
special mention—that Boston adver- 
tising men have worked as a team in 


preparing an appropriate welcome 
for the Federation. 

Sunday, June 28, will be devoted 
to the work launched 25 years ago 
and to tracing its development down 
to the present. Current conditions 
will be discussed Monday, and on 
Wednesday the Federation will tell 
its members how gains may be con- 
solidated and expanded as time goes 
by. 

-A glittering galaxy of talent will 
adorn the main program, while the’ 
numerous departmental meetings are 
not far behind in calibre. The old 
guard will be represented by George 
W. Coleman, national president from 
1911 to 1913, and S. C. Dobbs, who 

(Continued on Page 47) 


Winer Passes at 60 


New York, June 23.—Herman L. 
Winer, head of the H. L. Winer Spe- 
cial Agency, Inc., died at his home 
in Mount Vernon Friday, in his 
sixty-first year. 

He served as advertising manager 
of the Jewish Daily News, and later 
as national advertising manager of 
the Jewish Morning Journal, before 
he formed his own firm in 1908, to 
represent foreign languaga news- 
papers. In 1928 he purchased and 
became publisher of The Daily Food 
News. 


Last Minute News Flashes 


Ross Gamble Leaves Erwin, Wasey for Burnett 


Chicago, June 26.—E. Ross Gamble, for 19 years media director of 
Erwin, Wasey & Co., Chicago, has resigned, effective July 15, to become 


space buyer for Leo Burnett Company, Chicago agency. 


Before joining 


Erwin, Wasey & Co., Mr. Gamble was with H. W. Kastor & Sons Adver- 


tising Company. 


He has been prominent in the work of the newspaper 
committee of the American Association of Advertising Agencies. 


He is 


a director of the Audit Bureau of Circulations. 


Seely, Former Publisher of “Success,” Is Dead 
Philadelphia, June 26.—Walter H. Seely, who published Success from 
1922 to 1926, is dead. He was an executive of the New York World early 


in the century. 
result of a motor accident. 


Mr. Seely had been a semi-invalid for five years as the 


U. S. Emissaries to Study Foreign Co-operatives 

Washington, D. C., June 26.—President Roosevelt has instituted a study 
of consumer's co-operatives in foreign countries by dispatching a delegation 
of three men to Europe to make first-hand observations. The investigators 
are Jacob Baker, assistant WPA administrator; Leland Olds, secretary of 
the New York Power Authority, and Charles E. Stewart, engineer. 


Stewart-Wamer to Use Farm Papers on Radios 
Chicago, June 26.—September will witness launching of Stewart-War- 


ner Corporation’s largest campaign for radios. 
for the first time, introducing seven new battery radio models. 


Farm journals will be used 
Radio, 


trade journals, and co-operative newspaper advertising will be employed. 


|BREAD'S STORY 


TO BE TOLD IN 
JOINT CAMPAIGN 


Bakers, Millers, Grain Houses 
to Co-operate 


Chicago, June 26.—Bakers, millers 
and grain companies will launch the 
heaviest advertising campaign in the 
history of the industry to promote 
consumption of bread, it was an- 
nounced today, following a meeting 
of executives of more than 300 lead- 
ing bakeries throughout the country. 

The announcement was made by 
the Long Foundation of Food Re- 
search, Chicago, which sponsored the 
conference here. 

While the amount to be spent in 
the co-operative campaign has not 
been definitely determined, the cam- 
paign will include spot announce- 
ments for 26 weeks on 200 radio 
stations, as well as newspaper, mag- 
azine and poster advertising. 


Starts in September 


The campaign will open about 
September 1. It will be built around 
facts disclosed in a survey of bread 
consuming habits of residents of 40 
countries which a crew of camera 
men recently recorded in a film for 
the industry to be distributed to 
schools, churches and (lubs. 

Meantime, the bakery executives, 
protesting more than 50 kinds of 
taxes on bread, also adopted during 
their three-day meeting here a pro- 
posal to state on bread wrappers the 
types of levies and the amount of 
each. 


Hill Blackett Is 
Barton Rival for 
Republican Post 


Chicago, June 26.—The candidacy 
of Bruce Barton for publicity and 
advertising director for the Republi- 
can National Committee is meeting 
with opposition from the West, 
where a boom for Hill Blackett, 
treasurer of Blackett-Sample-Hum- 
mert, Inc., has made marked head- 
way. 

The possibility of an East-West tug 
of war for this key position loomed 
as supporters of Mr. Blackett vigor- 
ously advanced the Chicagoan’s 
qualifications. 

Reports that the Republicans had 
approached Mr. Blackett and that 
their invitation had been accepted, 
were current here today, but could 
not be verified. Mr. Blackett was 
out of town, and those close to him 
declared a definite decision had not 
been reached. 

Advertising men have been repre- 
sented in sizeable numbers at To- 
peka, since Governor Landon was 
nominated to carry the Republican 
banner. Interspersed with congratu- 
lations were arguments for favorites 
for the advertising post. The scene 
of action has now shifted to Estes 
Park, Colo., where the candidate is 
attempting a vacation. 

Since the names of Messrs. Barton 
and Blackett have been advanced for 
the position, it is believed in some 
quarters that the work may be di- 
vided, with Mr. Barton operating 


from New York, and Mr. Blackett 
handling his share of responsibility 
from Chicago. 
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ADVERTISING AGE 


June 29, 1936 


MINNIE FROM 
MINNEAPOLIS 
oo Serer 


Heat got you down yet boys? If 
so, better come on up here to Min- 
nesota. Fishin’s fine. Besides, I'd 
like to meet some of you. 


Did you see where Bystander III, 
the Promotion Parader of A & 8S 
magazine has been giving my let- 
ters the o.0.? (The once over, ac- 
cording to Variety.) It was swell. 
Kinda wondered a bit about the 
canny J. A. Swan, suspected evan- 
gelist of dear little Minnie’s blurbs. 
If you see Swan, tell him Minnie 
wants to meet him. 


Being a gal, I’m always intrigued 
by canny men. (Don’t tell the boy 
friend.) But shucks, you can't 
blame a lady for wanting to get 
around once in awhile! 


Oh well, I shouldn’t be too harsh 
with the b.f. He’s going great guns 
at his new job on The Minneapolis 
Star. Handling drug accounts. He 
came bustin’ in my sanctum the 
other day and said The Minneapolis 
Star for the first five months of '36 
carried 52.3% of the daily and Sun- 
day retail drug linage in Minneap- 
olis. Yes, we celebrated! 


Say, by the way, did I tell you about 
Piccolo Pete? He’s the bird at The 
Minneapolis Star who launched the 
campaign to get horns and money to 
buy horns, for the school kids of Min- 
neapolis who want to play in the band 
or orchestra but haven't anything to 
toot. 


The idea formed when The Min- 
neapolis Star found that twice as 
many kids wanted to play horns as 
the schools could accommodate. No 
money to buy more instruments. 


Now I’ve always said there isn’t 
anything worse than a kid with a 
he n or a kid without a horn. But 
Piccolo Pete said sorta loud like, 
“They Shall Have Music”. . ss 
meaning the kids. So the campaign 
was started. 


Folks are urged to get unused 
musical instruments out of the at- 
tics. The Minneapolis Star School 
Music Fund was started. The whole 
town is wild about the idea. Money 
is coming in already. Horns, fiddles, 
doghouses (bass fiddles to you, 
dearie), clarinets are coming out of 
attics. 


Edwin Franko Geldman, the man 
with the band that toots in Central 
Park in New York, Paul Whiteman 

a flock of nationally known 
musicians have heard about the 
campaign and sent praises. 


"Course we're tickled to death 
here at The Minneapolis Star. It 
shows our up-the-ladder circulation 
has pulling power (got that from 
the b.f.) and folks like the way we 
put out a newspaper. 


Take the city wide bike race for 
youngsters. Last year 1,700 peddlers 
entered. This year more than 
3,000. Same stunt, same promotion 
but nearly double the entries. Try 
that on your tuba. 


To me, just a beginner in this 
business of the public prints, it 
shows that The Minneapolis Star is 
ringing the well known bell. For 
advertisers, too. Take case number 
87 from the Advertising Result 
Stories file. Item, washing ma- 
chines . . . highest priced on the 
market. A new advertiser in the 
columns of The Minneapolis Star 
sold 13 of those wife savers from 
one ad! 


Maybe I sound a bit too enthusiastic, 
but if you lived up here you'd soon find 
that The Minneapolis Star’s circulation 

the largest daily home delivered 
circulation in Minneapolis, is writing a 
merry tune for those who love to hear 
cash registers clink and tinkle. Be 
seein’ vou, 


THE MINNEAPOLIS 


STAR 


Largest Daily Home Delivered 
Circulation in Minneapolis 


FREE PUBLICITY 
EVIL CONDEMNED 
BY ADVERTISERS 


New York, June 25.—There is no 
tendency among representative ad- 
vertisers to condone the practice of 
baiting advertising contracts with 
free publicity, the reaction to an edi- 
torial on this subject in ADVERTISING 
AGE indicates. 

Typical expressions condemning 
the publications whose standards are 
low in this respect were made by 
Lawrence Whittemore, partner, Rich- 
ardson, Alley & Richards Co.; Paul 
West, president, Association of Na- 
tional Advertisers; and William Gal- 
low, space buyer, Donahue & Coe, 
Inc. 

“I have always been strongly of 
the opinion that free publicity and 
paid advertising are not natural bed- 
fellows and that any choice of media 
for advertising based on a bonus of 
free publicity is almost sure to mean 
picking the weaker media,” said Mr. 
Whittemore. 

“Going back over a period of years 
it is easy to pick the newspapers, 
magazines and trade papers that 
have grown in strength and advertis- 
ing volume. Almost without excep- 
tion they are the ones that have 
stuck to their guns. 


The Final Arbiter 


“Their news columns have edited 
with one idea only, maximum reader 
interest. They may have made some 
temporary enemies but in the long 
run they have won the respect and 
patronage of the public and the ad- 
vertisers.” 

Mr. West regards the situation as 
bad enough to call for correction. He 
urged complete divorce of the edi- 
torial and business departments. 

“The strength of a publication as 
an advertising medium is in direct 
ratio to the strength of its editorial 
content,” he said. 

“Anything that impairs that must 
in time react unfavorably on the ad- 
vertiser and the publisher. In my 
opinion the editor should be solely 
responsible for the editorial content.” 

Mr. Gallow was one of several who 
were glad to see the subject receive 
an airing. 

“Free publicity has been the ‘buga- 
boo’ of the advertising business for 
many years,” he declared. “The fact 
that an advertiser can make a de- 
mand for a page of free publicity for 
a page of advertising proves that the 
situation has become more. than 
harmful and that definite steps 
should be taken to correct it. 

“Surely the main remedy lies in 
the hands of the publishers in main- 
taining a more rigid censorship of 
the publicity submitted by adver- 
tisers and agents for free publica- 
tion. The publication, in my belief, 
should be the sole judge as_ to 
whether the articles have a definite 
news value, and on this basis alone 
should they be judged.” 


Hancock Invites Visit 
by Delegates to A. F. A. 


Delegates to the A. F. A. conven- 
tion have an opportunity to observe 
“how the wheels go around” in a life 
insurance company’s home office. The 
John Hancock Mutual Life Insur- 
ance Co., whose building is located 
on Clarendon St., within a stone’s 
throw of convention headquarters, 
has special guides in attendance to 
show visitors throughout the build- 
ing. 

Invitations are extended to all 
members and their guests to visit the 
building which Christopher Morley 


on a visit to Boston, called “the cita- 
‘del of premonition.” 


‘Free & Sleininger 
| Open Coast Office 


Free & Sleininger and Free, Johns 
& Field, radio representatives, have 
established their own offices on the 
Pacific Coast. 

Headquarters are at 111 Sutter St., 
San Francisco, with John Livingston 
in charge. The two organizations 
continue to be represented by Wal- 
ter Biddick Company. 


Femmes Go Collegiate 


New York, June 25.—The 
millinery trade, first inclined 
to laugh off the notion that 
women would adopt the hat- 
less fad, is now manifesting 
the jitters, with Fifth Avenue 
becoming infested with throngs 
of hatless shoppers. Although 
the idea is credited (or 
charged) to the girls home 
from college, the oldsters are 
reported to be taking it up 
with great gusto. 


‘RECORD’ GIVES 
EACH DELEGATE 
NAME IN PRINT 


Philadelphia, Pa., June 25.—Evi- 
dencing that the store of novel pro- 
motional ideas was not exhausted at 
the Republican Convention two 
weeks ago, Philadelphia was dotted 
with political tie-up stunts as the 
city played host this week to the 
Democratic National Convention. 

Topping the novel efforts was a 
personalized edition of the Philadel- 
phia Record presented to each of the 
delegates with a special top line 
heralding his individual arrival at 
the convention scene. The top line 
announced in 84-point bold type, for 
example: “Oo. C. DONLEY —S. 
DAK., ARRIVES.” 

Thirty-five hundred of the special 
re-plates were prepared for the dele- 
gates. The printing job and deliv- 
ery of the papers was done within 
12 hours of the original run on the 
Record’s early morning edition. 

To handle the job, a special sup- 
ply of mats was procured from At- 
lanta, Pittsburgh and Chicago and 
with 3,500 changes of press, pages 
one, two, twenty-three and twenty- 
four of the first section were run 
over separately to get the desired 
effect. 

The edition also carried five spe- 
cial sections and an announcement 
declared it contained ‘the greatest 
volume of paid advertising of any 
Philadelphia newspaper since the 
depression.” Altogether, the edition 
included 126 pages. 

Window displays, posters, street 
car cards and newspaper advertising 
throughout the week were laden 
with political tie-ups. 

Oldetyme Distillers Corp., New 
York, was one of the advertisers 
seizing the situation in display 
copy for this appeal for Green River 
whisky: “Wins in Every Ballot— 
Wins in Every Palate.” 


To Handle Displays 


Colgate - Palmolive - Peet Company 
has appointed Miss Helen Sparrow 
to be in charge of display for its 
premium stores. She is a graduate 


G.0.P-DEM MEETS 
TO COST CHAINS 
NEARLY $500,000 


Political Broadcasts Push Out 
Commercials 


Chicago, June 26.—Broadcasts of 
the Republican and Democratic Na- 
tional conventions cost the networks 
nearly half a million dollars, it was 
estimated today. 

While detailed recapitulations 
await conclusion of the Democratic 
meeting, the following reports were 
made today to ADVERTISING AGE: 

Time cancellations for National 
Broadcasting Company during the 
Republican Convention totalled $130,- 
000. With some program re-adjust- 
ments, it was estimated the Demo- 
cratic convention revenue loss would 
be around $90,000. 

Mutual Broadcasting System re- 
ported time loss of $4,046 for the Re- 
publican National Convention and an 
estimated $2,500 for the Democratic 
convention. 


Wire Costs Added 


While no figures for Columbia 
were available, a check of programs 
indicated time cancellations aggre- 
gating $70,000 for the Republican 
convention and $45,000 for the Demo- 
cratic conclave. 

These figures are exclusive of wire, 
engineering and personnel costs 
which have been markedly heavy 
this year with the networks vying 
in sweeping coverage of the political 
arenas. 

Cancellations of programs by Mu- 
tual dropped from eleven for the Re- 
publican convention to four up to 


Thursday for the Democratic na- 
tional convention, indicating that re- 
adjustments of commercials. ab- 
sorbed some of the cancellations 
made during the broadcasts of the 
first convention. 


Fels Shows Out 


These commercial cancellations 
for the Republican meeting included 
two Fels & Company shows, four 
General Mills, Inc., “Kid Sister” 
shows, one Crusaders program, three 
Lehn & Fink “Lysol” shows and one 
Cal-Aspirin Corporation program. 

During the Democratic meeting, in 
this listing up to Thursday, three 
General Mills programs and the Cru- 
saders program were cancelled. The 
Fels program and Cal-Aspirin both 
were accommodated by time shifts. 

For CBS, major cancellations in- 
cluded one Stewart-Warner Corpora- 
tion program, two for International 
Cellucotton Products Corporation 
“Kleenex” bills, three General Mills 
programs and the Colgate-Palmolive- 
Peet Company “Gang Buster” pro- 
gram. 

Reduce Cancellations 


When the Democratic convention 
rolled around, the cancellations in 
this list were reduced. The Stewart- 
Warner program again bowed to the 
political broadcast and the three 
General Mills shows were cancelled, 
but shifts were made to accommo- 
date Gang Busters and the two 
Kleenex programs. 

On NBC the cancellation cost esti- 
mates include both the red and blue 
networks. 

The American Tobacco Company 
program, an hour on both networks, 
was cancelled for both conventions. 
The Maxwell House Coffee program 
of General Foods Corporation was 
concelled for the Republican conven- 
tion but half of it was presented dur- 
ing the tenure of the Democratic 
meeting. 

The Democratic meeting also saw 
Bing Crosby’s Kraft-Phenix Cheese 
Company show cancelled. 
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Sun-stripes 


ACKS TO THE SUN—that’s how sunburn preventives 

are tested by Good Housekeeping. 

No guesswork or theory—real skin, measured sun- 
light, accurate control. 

To be acceptable, a sunburn preventive must at 
least double the period of safe exposure to the sun, 
compared to the period which is safe for the untreated 
skin. 


All products advertised in Good Housekeeping must 
prove that they meet definite standards of excellence 
and satisfactory performance. Our readers know when 
they buy a sunburn preventive approved by Good 
Housekeeping that it, like any other approved product, 
has merit. 

Our readers know they take no chances in buying 
whatever is advertised in Good Housekeeping. 


Good Housekeeping 


[ EVERYWOMAN’S MAGAZINE } 


GRAY-O'REILLY 
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Furniture Men 
Announce New 
Finance Plan 


Rockford, Il., June 25.—The Rock- 
ford Furniture Manufacturers’ Asso- 
ciation has announced creation of a 
finance plan for retailers, to be serv- 
iced by Walter E. Heller & Co. of 
Chicago and New York, 

Retailers whose volume and opera- 
tions met requirements of The 
Rockford Furniture Manufacturers’ 
Finance Plan will be enabled to con- 
vert deferred payment sales into 


cash promptly and regularly, regard- 


| tess of the articles sold or their 


origin, the association states. 
Under the plan, the dealer is en- 
abled to buy furniture for cash and 
sell on time, to discount purchases, 
carry a larger inventory, and do 
more advertising. The plan is not 
restricted solely to financing of 
Rockford-made furniture. 


More Instaiment Sales 


“Rather than declining since the 
depression, instalment buying in all 


fields has greatly increased,” Gun- | 


nard Anderson, association presi- 
dent, commented. 

“Demands of the American family 
for this type of service from their 
furniture dealer, as well as from au- 
tomobile, radio and_ refrigerator 


dealers already. well equipped with 


financing arrangements, will be met 
by the Rockford plan. 

“It will enable almost all dealers 
to handle time payment sales at a 
cost lower than the carrying charge 
customarily added to the cash price 
of furniture and borne by the retail 
buyer.” 

Rockford representatives will ex- 
plain the plan in detail at the Chi- 
cago and Grand Rapids markets in 
July. 


Film for Philadelphia 

The Philadelphia Chamber of Com- 
merce has appointed The Feinberg 
Advertising Agency of that city to 
prepare a film, “Philadelphia, the 
Convention City,” said to be the first 
of its kind authorized by a munici- 
pality. 


"OOH 


GABLE SAWELL! 
COULDIGOFER 


!AND WAS 


= — = = ———— 


Borden, Busse in 
Moving Pictures 


Richard C. Borden and Alvin C. 
Busse, sales consultants and New 
York University professors, have 
made a sound film entitled “How to 
Make a Sales Presentation Stay Pre- 
sented.” 

The movie was originally made for 
the spring meetings of the specialty 
appliance sales division of General 
Electric Co. It is being distributed 
by Sound Pictures Corporation, Cleve- 
land. 


Bell Issues Catalog 


Bell & Howell Co., Chicago, has 
issued a new edition of its catalog 
of “Sources of 16 mm. Films on 
Geography, Travel, and Natural Re- 
sources.” 


"~AND THE DIRECTION, 
MY DEAR, WAS 


S) SUPERB!" 


OBVIOUSLY, motion picture audiences represent more than one type of market. MASS and CLASS. 


PICTURE PLAY is deliberately designed for the latter—for people you'll find at Cannes not Coney 


Island—for people who admire interesting scenarios, well developed plots, authentic character 


portrayal. These people have no appetite for shop-girl twaddle or exaggerated rubbish about film 
stars—and Picture Play spares them such nonsense. 


YET there is nothing “stuffed shirt” about Picture Play. It is colorful, lively and interesting — but 


in an adult way. And it is read by a hand-picked audience—not by the type of circulation that can 
be bought by the shovel-ful. If you have a quality product to sell— Picture Play will sell it. 


products. 


Accent on Voice 


Voice pronunciation and 
accent of players are fre- 
quently discussed in Picture 
Play—proof that it is edited 
for selective people. A regal 


setting for advertising royal 


NEWSSTAND — VOLUNTARY . 


THE ADULT MOVIE MAGAZINE 


A.B.C. CIRCULATION MORE THAN 99% 
LSc 


A STREET & SMITH PUBLICATION - 79 SEVENTH AVENUE, NEW YORK CITY 


FEDERAL HELP 
IS EXTENDED TO | 
635,000 OF AGED | | 


Pension Money Distributed in £ 
32 States 


Washington, D. C., June 25.—The 
federal quarterly allotment to states 
for old age pensions has been in- 
creased to $16,788,854, the Social Se- 
curity Board announced today, with 
32 states and the District of Colum- 
bia currently sharing in the govern- 
ment funds. 

Provided for now by the state- 
federal money are 635,000 needy 
aged or about 65 per cent of the 
persons in the country in this cate- 
gory. 

The government pays the state a 
sum to match the state’s contribu- 
tion up to $30 a month per person. 
With the current quarterly federal 
allotment of $16,788,854, the total 
amount distributed in the approved 
states is $32,122,678 for the three 
months’ period. 


New Buying Power 


Payments are limited to persons 
65 years old or more not cared for 
in public institutions. States now 
up for approval include Florida, 
Texas, Hawaii and New York. 
Following are the number _ pen- 
sioned and the amount received: 


PP re 5,000 $ 8.00 
ITT ree 15,000 = 10.00 
COMIOPMIE kc ovice downs 68,575 25.00 
Se Sd. 0k ae ee 25,000 25.00 
Commectiout ....cesccs 8,000 19.83 - 
SE vvctuneenees 3,593 10.00 q 
District of Columbia.. 1,500 30.00 3 
OE er ee 7,000 25.00 
EIN oo dy ge keel art 36,000 16.00 ; 
eg ee cia ory as ge eek 30,000 14.50 “ 
EE ee eee 1,500 25.00 
ee 7,800 18.00 
Massachusetts ........27,974 25.00 a 
eee re 27,500 16.50 
Minnesota ............ 22,000 25.00 7 
Mississippi ........... 15,000 3.50 I 
eS eee 27,000 9.50 i 
jp er 6,909 22.25 
EE er 20,000 18.33 
New Hampshire ...... 2,900 20.00 
NOW JGPTEGY .66658h608 16,700 15.80 
New Mexico ......... 5,295 10.00 
North Dakota ........ 5,850 20.00 
WN die ea are. hatin 90,000 15.10 
er re ee 34,399 8.00 
Ee inaie. 5a bisaep ee 10,000 25.00 
Rhode Island ........ 1,991 18.00 
TERMI S355 GN Gave ates 5,550 30.00 
ae 4,300 11.00 
WOSTINBION. 2... ccs 0s 15,000 20.58 
bf, rr 30,000 20.00 
boa) re 2,017 24.28 
WWJ on Own 


WWJ, the Detroit News station, 
will become its own national adver- 
tising representative July 1. 


LARA. EIR AEA 
THE BAKING INDUSTRY’S 


BIGGEST EVENT 


SINCE 1930 


The Baking Industry National Con- 
ference and Exposition will be held 
in the Atlantic City Auditorium Sept. 
26th through Oct. Ist. The space al- 
ready contracted for is nearly enough 
to fill that huge Exposition Hall. 


This Conference and Exposition will 
be a big impetus to industry buying, 
in this billion dollar manufacturing 
field. Your advertising in issues of 
BAKERS’ HELPER before the Con- 
ference and Exposition will capitalize 
on the intense interest in this big 
event and will aid you to get your 
share of the new business to be 
created. 


BAKERSHELPER 


% MAGAZINE ¢ BAKERY PRACTICE oy MANAGEMENT 


f In Its 50th Year 
330 South Wells Street 
Member of ABC-ABP 
Fastern Advertising Representative: 
Sc. 39th St. 


W. F. Leggett, 10 E t.. New York City. 
CAledonia 5-5503 


Chicago 
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ADVERTISING AGE 


PROFITEERING PRICES KEEP VANS IDLE 


TODAY Was Estimated As The Greatest Moving Day In The History Of New York City, When At Least 50,000 Families Moved, Figures Indicated. Vans 
Hired At From $10 To $20 And Even More An Hour. Consequently, Although There Was A Tremendous Shortage, Many Vans Were Idle Due To The Unwill- 


(UNDERWOOD & UNDERWOOD PHOTO 9-30-19) 


ingness Of Many Families Moving To Pay The High Prices. 


BABY CARRIAGE MOVING VAN 


DEMAND For Moving Vans Was Greatest In The History 
Of New York City, It Is Estimated. This Enterprising 
Youngster Took The Baby Carriage While His Mother Was 
Not Looking And Found Many Jobs Among Neighbors Too 
Poor To Hire Vans At $10 To $20 An Hour. 

(UNDERWOOD & UNDERWOOD PHOTO 9-30-19) 


WITH a sigh for the days that are gone, we present the historic exhibits 
on this page. They were first published in the first few months existence of 
that curious tabloid paper, the Illustrated Daily News which was started in 
New York on June 26,1919 . . . And 1919, you may remember was also the 
year in which Prohibition started, the world had been made safe for democ- 
racy, and moving vans were horse drawn . . . The horse drawn vans today 
would be as inadequate for moving goods as would the sixteen newspapers 
New York had in 1919 . . . Goods movers use huge trucks today, and smart 
advertisers who want volume sales use The News! . . . Seventeen years can 
make a tremendous difference in a market and its media. Is your New York 
list a 1919 list—or 1936? 


NEW YORK'S 


220 EAST FOoRTY-SECOND STREET, NEW YORK 
Tribune Tower, Chicago - Kohl Building, San Francisco 
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Show Radio-Lite “News” Marks Birthday 


Livermore & Knight Co., Provi- The Wisconsin News, Milwaukee, 
dence, R. I., printer and lithographer, | will celebrate its 100th birthday July 
is marketing the Radio-Lite, an illu-| 14 with a “Century of Service” edi- 
minated sign requiring no electric|tion. A comprehensive history of 
current. The device uses’ three| Milwaukee will be presented. The 
dimension letters which pick up nat-| News will publish an additional 
ural or artificial light and reflect it| 100,000 copies of its centennial edi- 
with Neon effect. | tion. 


© “ ” 
“Broadcast Management” | Cole Joins Banker 
Hallett E. Cole has been appointed 


to Start in July | advertising manager of Coast Banker 

Broadcast Management, New York,| and Pacific Banker, San Francisco. 

will publish its first issue in July.| He has been Pacific Coast representa- 

Charles R. Tighe is editor and pub-|tive of American Medical Journal, | 

lisher, while Harold Winter is as-| Child Life, Golfdom, Open Road for | 
sistant editor and business manager.' Boys. Polo, and Travel Magazine. 


Issues Sweets Survey 


“Confectionery Production and Dis- 
tribution 1935,” Domestic Commerce 
Series No. 95, has been published by 
the U. S. Department of Commerce. 
It is the ninth annual survey of the 
confectionery and competitive choco- 
late products industries. Copies at 
5 cents each may be obtained from 
the Superintendent of Documents, 


Washington, D. C. 


Gibson Names Counsel 


The Federated Sales Service, Inc., 
Boston, has been appointed market- 
ing counsel for Gibson Good Tools, 
Inc., Orange, Mass. Trade advertis- 
ing is being used. 


The most indispensable of all 


The Wall Street Journal 


is the major executive's 
primary source of business 
information -- the only na- 
tional publication that 
gives him a dazly scrutiny 
of the entire business fabric. 


reading 


matter is the daily newspaper. The 
daily newspaper of business and finan- 


cial leaders is The Wall Street Journal. 


RIVAL MANUFACTURERS WITH SINGLE THOUGHT 


t tevomaga oo veouins 


tate . 
AANTZIEN & 


whem thle 
AANTZEN 


> 


POST SCRIPTS 
samantha 


, 
sosdber*; 
. 


io tome = oie ban >a 


8.Vv.D.> 


8.Vv.D.~% 


Both Jantzen and B. V. D. are using facing quarter pages in magazines to 
promote their respective swim suits. 


BUREAU SURVEYS 
ADVERTISING OF 
387 COMPANIES 


New York, June 23.—The Bureau 
of Advertising, American Newspaper 
Publishers Association, has issued 
its annual analysis of advertising, 
the new survey covering 1935 ap- 
propriations of 387 advertisers in 33 
trade groups. 

Figures on a combined total of 
$231,107,948 spent by the 387 national 
advertisers in the three major me- 
diums show $134,440,000 or 58.2 per 
cent going to newspapers; $61,943,- 
228 or 26.8 per cent to magazines, 
and $34,724,720 or 15.0 per cent to 
chain broadcasts, the Bureau said. 
Charts are included in the study 
for the first time this year. They 
indicate that in the food group, $37,- 
908,510 was spent by 58 companies. 
Of this total amount, 42.2 per cent 
or $16,015,000 went to newspapers; 
33.1 per cent or $12,565,279 went to 
magazines and 24.7 per cent or $9,- 
328,231 went to radio. 


Advertising of Cars 


In the automotive group, which 
includes automobiles and trucks, ac- 
cessories, gasoline and motor oils 
and tires, 60.8 per cent or $34,515,000 
went to newspapers; 26.2 per cent 
or $14,881,550 went to magazines and 
13.0 per cent or $7,415,325 went to 
radio of a total expenditure in this 


group of $56,811,875 by 55 com- 
panies. 
A break-down in the automotive 


group shows that 29 gasoline and 
motor oil companies spent $14,740,- 
729 in the three media in 1935. 
Of this total amount, 68.3 per cent 


12.5 per cent or $1,839,404 went to 
magazines and 19.2 per cent or $2,- 
836,325 went to radio. 

In the tobacco group, 15 com- 
panies spent $31,912,036. The charts 
in the Bureau of Advertising’s stuay 
reveal that of this amount 76.0 per 
cent or $24,245,000 went to news- 
papers; 14.2 per cent or $4,519,428 
went to magazines and 9.8 per cent 
or $3,147,608 went to radio. 


Lead in Liquor 


In the alcoholic beverage group, 
thirty-eight listed companies spent 
an aggregate of $17,550,592 in the 
three mediums. Of this total, 85.8 
per cent or $15,065,000 went to news- 
papers. Magazines got 14.1 per cent 
or $2,478,536 and radio .1 per cent 
or $7,056. 

Twenty-two railroad companies 
spent $3,400,103 in the three me- 
dia in 1935. Newspapers got 88.7 
per cent or $3,015,000; magazines 
received 11.1 per cent or $377,309 
and .2 per cent or $7,794 went to 
radio. 

Only advertisers whose newspaper 
expenditure was $50,000 or over were 
included in the tabulation. Maga- 
zine expenditures were quoted only 
when they exceeded $20,000. Broad- 
cast expenditures were included re- 
gardless of the amount. 


J. L. Nunn Buys WLAP 


Subject to FCC approval, J. Lind- 
say Nunn has purchased WLAP, Lex- 
ington; Ky. With his son, Gilmore 
Nunn, Mr. Nunn recently bought the 
Lexington Herald. The _ principal 
stockholder in WLAP was Charles 
Powell, Louisville electric equipment 
distributor. 


Lambert Opens 


Harold M. Lambert, formerly staff 
photographer for H. Armstrong Rob- 
erts, will open his own photographic 
service with studios at 1938 Ashley 
Rd., Philadelphia, July 1. Fred 
Lewis, Black Star Publishing Co., 


or $10,065,000 went to newspapers; 


will represent him in New York. 


How many contrac- 
tor-builders own con- 
crete mixers? What 
makes? What capaci- 
ties? How many are 
buying new mixers to 
take care of increased 
building activity? — 


Ask any American Builder repre- 
sentative. He knows! Or write for 
information. 


MERICAN BUILDER 


A 


CHICAGO: 
105 W. Adams Street 


ANN ARBOR, MICH.: 
1930 Norway Road 


SAN FRANCISCO: 
{1f Sutter Street 


AND BUILDING AGE 


NEW YORK CITY: 
30 Church Street 


SEATTLE: 
1038 Henry Bullding 


LOS ANGELES: 
Union Bank Building 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
» tions” submitted 10 days approval 
_ by mail from werld’s largest file. 
Cost only $10 each. Model releases 


Protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO 


DETROIT 
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“WHAT DOES THE MONITOR SAY 2” 


What We Said 25 Years Ago We Gladly Repeat Today 


is | wTiik CHRISTIAN SCIENCE MON?TOR, BOSTON, MASS. WEDNESDAY, APGUST 2 191 


The following Editorial appeared in Full-Page Size in The Christian Science Monitor, Wednesday, August 2, 1911, during the Convention of the Associated Advertising Clubs in Boston. 
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: Advertising 


~LEAN Journalism implies 
~ Clean Advertising as well as 
» Clean News. 


|. position as of principle. 
_. What is Clean Advertising? 


on i of an advertisement. 


| a duct in their relations with others. 
- | These are the fake mining pro- 
| moters, dishonest land developers, 


~ the whole brood of wrong thinkers 


tive advertising. 


dishonorable practises it is the 


to close the columns of his paper 


| to such nefarious announcements. 


__ Happily the number of publish- 
ers who recognize this obligation 1 is 
increasing. : 


| * No more ‘for less than clean Ls 
ae fi mat eyell Balariced-« man would not 1 oe 
ee think it Aircast to do > personally, , in ( . 
Pee action, should | 
sae “ht b Si se + dire the medium + 


ig The publisher's’ duty is plain. . 
a. There are men who will not be «| 


-fraudulent-medical advertisers and 


~who put out debasing and destruc- 


al king p prone toward ideal sucanled: 


“vale to the legitimate advertiser, 


lL he» not have to compete - for the: as 
sad der’s atterition with that which is be- 

Hence the general adver- . | 
- tiser of legitimate propositions should look | = 


| Bound by laws of honorable con- | with favor on the mediums which dis- . = 


neath his class. 


criminate. 
It is good sense as. well as good morals. 
- The Christian Science Monitor is making 


an effort to be a clean, enterprising daily 
newspaper, featuring the constructive _ 


news of the world, rigidly censoring its ad- 
vertising columns. It believes this is right 


|. -and if right that it is entitled to the confi- 
mn dence and patronage of the clean advertiser 


duty of the newspaper publisher 


| It is getting to bea 
hallmark to publish the fact that _ 
| a paper refuses medical advertis-.. = 
Decency in journal | ing, and there are many other ae 
-ism is not so much a matter of | forms— ee 


u 1, unrighteous =~ 
a medium of greater a 
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THE CHRISTIAN 


SCIENCE MONITOR 


A Daily Newspaper for All the Family 
Published by The Christian Science Publishing Society, Boston, Massachusetts 


Branch Offices: New York, Chicago, Detroit, St. Louis, Kansas City, San Francisco, Los Angeles, Seattle, Miami . . 


. London, Paris, Geneva 
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YANKEE AGENTS’ 
BROAD SERVICE 
WINS ENGLISH 


Chicago, June 24.—Provision by 
American agencies of broader serv- 
ices are enabling them to make 
heavy inroads on volume of British 
contemporaries, H. M. Dancer, first 
vice-president of Henri, Hurst & 
McDonald, Inc., Chicago, declared 
on his return from a five-weeks’ visit 
to England. 

British advertising agencies, he 


said, fail to go in for merchandising 
and research as American agencies 
do. Their broader service has in- 
creased the influence of American 
agencies in the British advertising 
field. 

With British agencies working on 
a 10 per cent commission basis, 
branches of American agencies have 
reduced commissions to meet the 
competition. This, likewise, has 
broadened opportunities of American 
agencies though some still are main- 
taining commissions up to 20 per 
cent. 

Color in newspaper advertising is 
being used increasingly in England, 
Mr. Dancer noted, with page one 
advertising copy, according to the 
British custom, now frequently com- 
ing out in color. Quality of color 


reproduction in both newspapers and 
magazines in England is still far be- 
hind the American color job, he de- 
clared. 

A tremendous amount of home 
and industrial building in metropoli- 
tan areas was reported by Mr. 
Dancer. While taxes are high, he 
said, business generally is in good 
shape. 

Mr. Dancer made the visit with 
George A. Morrell, director of pub- 
licity of John Morrell & Co, 
Ottumwa, Ia., meat products manu- 
facturer, and Mrs. Morrell. 


Snow to “American Home” 


Homer Snow has joined The Amer- 
ican Home as sales promotion man- 
ager. He was previously in the same 
post with Town and Country. 


Pullmatch Corporation 
Purchases Ohio Plant 


American Pullmatch Corporation 
has bought the plant of the former 
Favorite Stove & Range Co. at Piqua, 
O., and will produce a new type of 
advertising match. 

The new package contains 300 
matches, to be installed in a variety 
of ornamental fixtures making up a 
combination ash tray and match 
holder. These will be distributed 
primarily in restaurants, clubs and 
hotels. 


Gorton-Pew Opens Drive 


Gorton-Pew Fisheries Co., Ltd., 
Gloucester, Mass., is launching a 
summer campaign, using full and 
half pages in color in newspapers. 
Value of fish as summer foods will 
be stressed. 


_ —-——_ 
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Coca-Cola, a beverage topnotcher . . . PLUS, the Coca-Cola 


FOR CREATIVE 


GENERAL FOODS 
COMEDIAN TOPS 
POLL OF RADIO 


Chicago, June 25.—Results of the 
third annual “Star of Stars” poll con- 
ducted by Radio Guide were an- 
nounced today. A total of 1,250,000 
votes were cast in the eleven classi- 
fications. 

Jack Benny, master of ceremonies 
on the Jell-O program of General 
Foods Sales Company, Inc., New 
York, topped the balloting and took 
honors as the most popular comedian. 
The Showboat program for Max- 
well House Coffee, also sponsored by 
General Foods, was selected as the 
best musical program. 

One Man’s Family, sponsored by 
Standard Brands, Inc., New York, for 
Tender Leaf Tea was voted the most 
popular dramatic program. 


Thomas, Smith Lead 


Lowell Thomas, sponsored by the 
Sun Oil Company, Philadelphia, won 
the news commentator vote and Kate 
Smith, sponsored by the Great At- 
lantic & Pacific Tea Company, New 
York, won in the female singer of 
popular songs classification. 

The children’s program vote was 
topped by Ireene Wicker, “Singing 
Lady” on the Kellogg Company pro- 
gram, Battle Creek, Mich. 

Bing Crosby, sponsored by Kraft- 
Phenix Cheese Corporation, Chicago, 
was voted the most popular male 
singer. 

In the singer of operatic and clas- 
sical songs group, Nelson Eddy, spon- 
sored by Firestone Tire & Rubber 
Company, Akron, O., led the list. 

The dance orchestra of Wayne 
King, sponsored by the Lady Esther 
Company, Evanston, IIl., topped this 
classification and James Wallington, 
free lancer, was voted the most pop- 
ular announcer. 


Butler to Agency 


Ralph H. Butler has joined Schwab 
and Beatty, Inc., New York, as ac- 
count executive. He was previously 
advertising and sales promotion man- 
ager of Anderson Company, Gary, In- 
diana, automotive supply manufac- 
turer. 


iy” eee ; CO-OPERATION 
Company, an organization renowned for its insistence upon quality 
and good taste in its product and in all its advertising . . . PLUS, 
the resourcefulness of the FORBES creative and manufacturing 
personnel . . . RESULT: This striking display that so admirably re- 
flects the character and prestige of the Coca-Cola Company, and THE SHOP 


instantly suggests the refreshing taste thrill ever present in each 


glass of Coca-Cola. THAT'S PLUS MERCHANDISING! 


CONSULT Fores 


Yes sir, a | Advertising Sion ail 
the finest enamel signs money can buy 

will satisfy advertisers who know the 
vital importance of point-of-sale adver- 
tising as part of every complete ad- 
vertisin Sage plan. — 

e a tip—be on the safe side— 
Bods ING-RICH Porcelain Enamel 
Signs in your appropriation—a perma- 
nent form of dealer help lasting for years 
in all kinds of weather. Write for our de- 

Ascriptive booklet—‘‘Fadeless Publicity’’ 


INGRAM-RICHARDSON | 


MANUFACTURING CO. 
Ms BEAVER FALLS, PA. 
Sa 


LITHOGRAPH CO. 


P.O. BOX 513 ° 
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June 29, 1936 


herever farm cash is spent. . 


a FARM PAPER in 


luences the purchase 


Oven eight billion dollars is passing through farmers’ 
hands in 1936. Sales of merchandise in farm markets have increased 
60% since 1932. Farmers are “in the market’’ for paint, enamel, 
building materials, household equipment, clothing — everything 
from cement to baby foods. Their increasing buying power is a 
revelation to all industries. 

Wherever you see farm cash cross a dealer’s counter you can 
wager that the farmer’s impulse to buy came from something he 
read in a farm paper. 


START your advertising with farm papers and you cultivate cialis where : 
new wealth STARTS— You Can't Sell Farm Families without FARM PAPERS 


BS, 


FARM JOURNAL 
PROGRESSIVE FARMER 
SOUTHERN AGRICULTURIST 
PRAIRIE FARMER 


WALLACES’ FARMER & IOWA 
HOMESTEAD 


THE FARMER (St. Paul) 


SUCCESSFUL FARMING 


WISCONSIN AGRICULTURIST 
& FARMER 


THE FARMER-STOCKMAN 
FARM AND RANCH 

THE OHIO FARMER 
MICHIGAN FARMER 


Farmers today are busy people. Their interests have multiplied. 
Their increased activities demand their constant touch with new 
things that have to do with agriculture. 


Like busy executives, they concentrate on their reading. And, 
naturally, their concentration is in the only publications entirely 
devoted to their business of farming and mode of living. 


Farm papers are read from cover to cover, and their influence 
is unrivaled in farm homes. 


te Ta Ee Bae, SS eae 


a) ee wheal 2 “"” oe WE oy SS oS te Boao ak eee a Pe 
CAPPER’S FARMER »  HOARD’S DAIRYMAN 
PENNSYLVANIA FARMER KANSAS FARMER (Mail & 
INDIANA FARMER’S GUIDE Breeze) 


MISSOURI RURALIST 

PACIFIC N. W. FARM TRIO 
(The Washington Farmer, The CALIFORNIA CULTIVATOR 
Idaho Farmer, The Oregon MONTANA FARMER 


Farmer) UTAH FARMER 
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ADVERTISING AGE 


June 29, 1936 


FREAK ACCIDENT 
ENDS CAREER OF 
DORRANCE BROWN 


Lakewood, N. J., June 23.—Dor- 
rance Brown, 30, advertising man- 
ager of Lehigh Coal & Navigation 
Company, Philadelphia, died at Paul 
Kimball Hospital here yesterday fol- 
lowing an accident while swimming 
in Tom’s River, near Lakewood, 
Wednesday. 

With a party of officers of the com- 
pany, Mr. Brown stopped at Tom’s 
River for a day of recreation while 
en route to a business conference in 
New York. He made a dive into shal- 
low water, receiving injuries to his 
spine. 

Mr. Brown, who lived at St. Davis, 
Pa., was the only son of Major-Gen- 
eral Preston Brown. His father 
served in the World War as Chief of 
Staff of the Second Division, Com- 
mander of the Third Division, and 
Assistant Chief of Staff of the Amer- 
ican Expeditionary Forces. 

Mr. Brown was descended on his 
father’s side, from William Hancock, 
one of the incorporators of the Col-| 
ony of Virginia, and on his mother’s | 
side from Col. George Dorrance, who | 
was killed in action at the massacre 
of Wyoming Valley in Pennsylvania, 
while commanding colonial forces 
against the British and Indians in 
1778. 

Before joining the Lehigh Coal & 
Navigation Company, he was assis- 
tant to the president of the Electric 
Bond & Share Property in Panama. 

Funeral services were held today 
at St. Davis. Interment will be at 
Louisville, Ky. 


G. W. Fiveash Dies 


Norfolk, Va., June 23.—George W. 
Fiveash, former circulation manager 
of the Norfolk Public Ledger, died at 
his home here yesterday of a heart 
attack. His father, Joseph Fiveash, 
was owner of the Ledger, later 
merged to form the Ledger-Dispatch. 


Death Takes Marsh 


New York, June 23.—Seymour 


N. 


. Marsh, 61, died Saturday of a heart 
. attack at his home here. He was 
5 business manager of the Journal of 
4 Accountancy and American Church 


Monthly. His widow, 
a daughter survive. 


C. R. White Passes 


Squirrel Island, Me., June 23.— 
Charles R. White, 70, for more than 
40 years New England sales manager 
for Brooks Bank Note Company, 
Springfield, Mass., died June 15 at his 
summer home here. 


two sons and 


F. D. Keister, Sr., Dies 


Ionia, Mich., June 23.—Fred D. 
Keister, Sr., 58, editor and publisher 
of the Jonia County News, and former 
public relations chief for the Michi- 
gan Liquor Control Commission, died 
of a heart attack at Brighton Sun- | 
day. 


W. R. Gallup Taken 


Montclair, N. J., June 23—W alter | 
Raymond Gallup, 28, for the past two 
years a copywriter with McCann- | 
Erickson, Inc., New York, died at) 
Montclair Community Hospital re-| 
cently after a five weeks’ illness. Mr. | 
Gallup resided in Upper Montclair. 


A. B. C. Auditor Dies 


Chicago, June 24.—M. W. Mitchell, 
56, a member of the auditing staff of 
the Audit Bureau of Circulations for 
16 years, died yesterday at the Hines 
War Veterans’ Hospital, Maywood, 
Ill. His home was in Des Moines, Ia. 
He is survived by his widow. 


Speake Heads Fisk 


Col. C. E. Speaks, who resigned 
last fall as president of Firestone 
Footwear Co., Hudson, Mass., has 


been named president of Fisk Rub- 
ber Corporation, Chicopee Falls, 
Mass., succeeding Edward D. Levy. 


Randall Named 

Peninsular Metal Products Cor- 
poration, Detroit, has appointed Fred 
M. Randall Co., Detroit, to handle 
advertising for Tralette, one-wheel 
light haulage trailer for quick at- 
tachment to automobiles. Trade pa- 
pers and national publications will 
be used. 


Agency for Bronze 


General Bronze Corporation, Long 
Island City, N. Y., has appointed Al- 
bert Frank-Guenther Law, Inc. Gen- 
eral Bronze, maker of ornamental 
metal work, doors, windows, en- 
trances, grilles, railings, tablets and 
statuary, will also manufacture 
standard windows. 


Beer Recipes — 
Are Featured 
at Luncheon 


Chicago, June 25.—The Joseph 
Schlitz Brewing Company today 
staged a “beer luncheon,” the first 
of its kind, at which every food on 
the menu had beer as an ingredient. 

The foods were beer soup, welsh 
rarebit made with beer, mixed salad 
with beer salad dressing, and broka 
beer cake. Sirloin steak was served, 
smothered in beer gravy. The bev- 
erage was Schlitz Vitamin D beer. A 
et concession was made to con- 


| vention, coffee also being available. 

Newspaper reporters and food edi- 
tors were guests at the novel repast. 
The recipes were the work of lead- 
ing home economists, and may be 
made up in booklet form for use in 
the Schlitz advertising program. 

Guest of honor at the luncheon was 
Dr. James W. Lawrie, director of 
scientific research for the company 
and discoverer of the method of in- 
corporating Vitamin D in beer. 

Dr. Lawrie reviewed Schlitz sci- 
entific research, from the develop- 
ment of the brown bottle, as a result 
of study of the effect of light on 
beer, to the introduction of Schlitz 
Vitamin D beer. 

Hosts included Ray Weber, Schlitz 


navertiatng manager; William D. Mc- 


“OF COURSE! READ eye's OF 
THINGS-BUT GIVE ME A MAG- 
ALINE WITH GOOD LOVE STORIES.” 


So they bought THIS WEEK 


Junkin, chairman of McJunkin Ad- 
vertising Company, and the Schlitz 
account executives, Irving M. Tuteur 
and Samuel N. Becker. 


Tracy Gets Hats 


Stylepark Hats, Inc., Camden, N. 
J., manufacturer of Stylepark and 
Glen Royal hats, has retained W. I. 
Tracy, Inc., New York. Magazines, 
newspapers and dealer advertising 
will be used. Frank S. Kent is ac- 
count executive. 


Albert Brewing Appoints 


Albert Brewing Co., Detroit, has 
appointed Brooke, Smith & French, 
Inc., Detroit, for a newspaper cam- 
paign. Sir Albert’s Ale will be in- 
troduced in September. 


Your advertising investment in THis WEEK will bring you real interest: 


MAGAZINE READER INTEREST—In 4,500,000 homes, young and old look 


for THis Week ... for the popular stories and articles that keep them reading 
it long past the date of issue 


UNITED NEWSPAPERS 


NEW YORK: 420 Lexington Avenue 


. yes, and for the eye-catching color adver- 
tisements, that are so interesting to shop through, and so hard to resist. 


CHICAGO: 360 North Michigan Avenue 


MAGAZINE 


+ 


DETROIT: General Motors Building 


SAN FRANCISCM 
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° lantic to Michigan, the district in| lonage until the whisky can greet Is Oficial Pa er POST COMMANDER 
2- Year Whisky which rye is king. Arthur Kudner,| the public as Old Overholt bottled-in- P 


Municipal Signal Engineer, 


| bond. 
have — There has been little promotional 


Inc., is the agency. 
Stocks of Old Farm 


Is Given Test 
in Newspapers 


received lit‘le advertising support. | two-year-old whisky and the indus- 


| reaction to Old Farm. 
on siege Mee = hanger ga Hoty 2 quantity, other distillers may release | fic signaling and street lighting. 
| will be resumed then if it has been|S80me of the advertising ammunition | 
year-old straight rye at a competi-| 1. onstrated that the advertising | they have been saving until their 
tive price?” creates a demand for a product of | four-year-old stocks were available in 

This question was posed by Na-/ this type. | quantity. 

tional Distillers Products Corpora- 
tion in behalf of Old Farm in a news- Await Public Reaction 


3? 
paper campaign this week. If the public shows little interest, “Record” Names Downey 
Copy ranging from 100 to 400 lines|in the difference a year or 80 can 


Joseph Downey has been appointed 
is appearing in 25 cities from Bos- make, time will be permitted to work national advertising manager of the 


ton to Washington and from the At-|its wonders with the Old Farm gal-| Boston Record. 


New York, June 25.—‘Why drink 
green whisky when you can buy two- 


Canners Pick Chicago 


the 1937 convention, Jan. 24-29. 


Cross Forms Agency 
Hymnal Guilo, Advertising, 


Journal Square, Jersey City, N. J. 


“WE'RE WITH YOU IF YOU USE 
OUR LOCAL NEWSPAPER. 
WE KNOW THAT M EANS 


QUICK SALES FOR US.” 


and gt BOTH! * 


NEWSPAPER DEALER INTEREST—In 21 busy trading areas, THis WEEK is 
part of your dealer’s local newspaper ... the medium that he uses for his own 
advertising .. . that covers an average of 1 in every 32 of his customers . . . that 


wins shopping attention and buying action as only the family newspaper can. 


A rich return, for just /44¢ per family for a full-color page! 


Bf NEWSPAPER 
(| SALES PUNCH 


e.- rae 


- MAGAZINE — 


ie 


New 
York, a monthly begun in April, has 
: : become the official publication of the 
small in the past and the brand has | 4¢tivity by any distiller on straight) National Municipal Signal Associa- 
tion, comprising men in charge of | 
The present campaign will run for | ‘TY will pay close attention to the| municipal fire alarm and telegraph 
If it sells in| systems, radio communication, traf- 


National Canners Association and 
allied groups have chosen Chicago for 


has | 
been organized by Jules Cross at 40 | 


| 


George 8. Bassler, who was elected com- 

mander of Chicago Post No. 170, Amer- 

ican Legion, June 22. He is with Rhodes 

& Leisenring Co., publishers’ represen- 
tatives. 


Wuild Poutie: 
Direct Mail 
on Salesmen 


Detroit, Mich., June 25.—-Pontiac 
Motor Company’s sales promotion 
department, under direction of Frank 
H. Fenn, has launched a summer 
direct mail campaign. 

Last year’s effort was awarded 
official recognition as “the best direct 
mail campaign in the automobile in- 
dustry” by the Direct Mail Advertis- 
ing Association. 

Within two weeks orders have been 
received for more than 375,000 sets 
of material consisting of three mail- 
ing pieces each, which will probably 
increase to over 500,000. This com- 
pares with a total of 290,000 sets for 
last year’s campaign. 

Planned to carry on through June 
and July, the summer direct mail 
campaign personalizes both the pros- 
pect and retail salesmen. It puts the 
retail salesmen in business and is 
thus intended to build acceptance for 
him with the prospect. The per- 
sonalizing method gives the Pontiac 
salesman an identity by name and 
business association. 

The three mailing. pieces have 
three distinct appeals. They call a 
spade a spade, lay cold facts on the 
line, make repeated drives for demon- 
strations and do not spare Pontiac’s 
competition. 

Personalization includes hand ad- 
dressing to the prospect, the im- 
printed firm name and address of the 
dealer and the business card of the 
individual salesman with each piece 
of literature. 


Calcium Chloride Group 
Sponsors Large Campaign 


Calcium Chloride Association, com- 
prised of the Dow Chemical Co., Sol- 
vay Sales Corporation, Columbia Al- 
kali Corporation, and Michigan Al- 
kali Co., has opened a campaign in 
business publications, highway maga- 
zines, municipal magazines, and state 
farm and weekly papers. 

Uses of calcium chloride for dust 
treatment of roads, refrigeration 
brine, dustless treatment of coal, and 
ice control, are being stressed. Fred 
M. Randall Co., Detroit, is in charge. 


Towne in New Post 


R. L. Towne, advertising manager 
of The Trane Co., La Crosse, Wis., 
air conditioning, will become assis- 
tant sales promotion manager of 
Combustion Surface Corporation, To- 
ledo, O., July 6. 


Gets Union Account 


Union Square Savings Bank, New 
York, has appointed Metropolitan 
Advertising Co., New York. News- 
papers, posters, and car cards will be 
used. Harry D. Adair is account 
executive. 


“N.Y. Woman” to BBD&O 


The New York Woman, New York, 
has appointed Batten, Barton, Dur- 
| stine & Osborn, New York. 
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Looking Ahead at Advertising 


The convention of the Advertising 
Federation of America in Boston this 
week is of special interest because it 
marks the twenty-fifth anniversary 
of the Truth-in-Advertising move- 
ment, and because it will review and 
emphasize the progress which has 
been made in the past quarter-cen- 
tury in improving advertising from 
the standpoint of its truthfulness 
and general acceptability to the pub- 
lic. 

Such mile-stones as these are 
worth noting, and those who played 
a part in setting the truth movement 
in motion at the famous Boston con- 
vention of 1911 deserve the plaudits 
which will be theirs during the con- 
vention this week. Advertising is 
growing up, and its history and tra- 
ditions should be recorded and pre- 
served. 


The chief value of the A. IF. A. con- 
vention, however, will be the stimu- 
lation which all advertising interests 
should receive from a review of the 
past in looking ahead at the possi- 
bilities of the future. There is no 
disposition at present merely to glor- 
ify advertising, nor to rest on the ac- 
complishments of the past. Rather, 
the task of those who are directing 
the policies of advertising today is to 
fix still more firmly the basic prin- 
ciples on which sound advertising, 
profitable to advertisers and the pub- 
lic alike, is to be carried on. 

The failure of the Tugwell-Cope- 
land bill for the revision of the food 
and drug act of 1906 to be enacted 
into law at the session of Congress 
just closed makes this a most appro- 


priate time to give further considera- 
tion to the needs of advertising, from 
the standpoint of making it com- 
pletely acceptable to government and 
to the public. The extreme type of 
advertising, which is either actually 
or potentially harmful, and which 
makes fraudulent claims or promotes 
unworthy products, represents only a 
small part of the problem. Adver- 
tising of this kind can be and is 
screened out by most publications 
and other advertising media, but 
there is another class of advertising, 
involving questions of fair competi- 
tion, of good taste and of public good- 
will, which cannot be handled except 
by general agreement on the part of 
the field as a whole. 

Now is the time for all advertising 
interests, including advertisers, ad- 
vertising agencies and owners of ad- 
vertising media, to agree on a broad 
program of self-regulation which will 
cover not only the relatively small 
number of dishonest, fraudulent ad- 
vertisers at whom extreme legisla- 
tion is aimed, but the larger problem 
of insuring the maintenance of stand- 
ards which will justify the self-re- 
spect of advertising and the confi- 
dence of the public. 


Real progress in self-regulation has 
been made. It has been clearly 
demonstrated that it is a practical 
and workable program. Those who 
honestly want to make advertising 
clean, sound = and 
achieve this objective. 


effective can 

All that is re- 
quired is initiative, courage and co- 
operation. We hope that these quali- 
ties will be much in evidence at the 
A. F. A. convention this week. 


Social Responsibilities of 
Business 


Business is assuming its social re- 
sponsibilities to a far greater degree 
than is generally realized. On the 
one hand there are critics who insist 
that business works for profits only, 
and will meet its social obligations 
only under government compulsion, 
and on the other there are defenders 
who insist that business has never 
failed to recognize them. The truth 
is somewhere in between. 

One way in which the greater so- 
cial consciousness of leaders of busi- 
ness, and especially executives of big 
business, is being manifested is the 
desire that profits be more equitably 
distributed. This means making pro- 
vision for workers, stockholders and 
management in such a way that the 
interests of all are protected. 

Corporation earnings at 
favorable. Dividend 


present 


are rates in 


many cases are being increased. This 
is only fair to the stockholders whose 
money has made it possible to keep 
business going ahead in bad times as 
well as good. Now it is possible to 
increase wages as well as dividends, 
und thus to give to workers and to 
stockholders alike greater purchas- 
ing power which the increased earn- 
ings of industry make 
day. 


possible to- 


Continued acceleration of the in- 
dustrial machine depends on the abil- 
ity of the public to buy. A broad 
view of the economics of the situa- 
tion, plus a full realization of the 
social responsibilities of business, 
will make for more general partici- 
pation in increasing prosperity, and a 
sounder and 
merchandising operations in all lines. 


base for advertising 
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THE DELEGATES PARADE 


—Chicago Herald and Examiner 


Voice of the Advertiser 


Whose Broadcast? 

To the Editor: Probably this will 
be one of eight million letters you 
will receive telling you that in the 
broadcast of the Louis-Schmeling 
fight, the announcer said that the 
Studebaker Corporation relinquished 
their time on the air “for the special 
event,’ and then the next voice heard 
was “Buick’s the buy.” 


JAMES M. MULDOON, 


Adv. Director, New York 
Law Journal, 
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Are Advertising 


Managers People? 

To the Editor: This letter, in ident- 
ical form, is being sent to a con- 
siderable number of industrial adver- 
tising men without regard to their 
authority, or lack of it, over adver- 
tising budgets or media. Therefore, 
it is entirely impersonal. 

At the most recent meeting of the 
Pittsburgh Council, National Indus- 
trial Advertisers Association, Inc., 
there was an informal round-table 
discussion of the position of the ad- 
vertising manager, and it was the 
general consensus of opinion that the 
average industrial advertiser, even 
though spending large sums _ for 
space, paper and ink, hasn’t been do- 
ing right by our Nell. Furthermore, 
it was frankly admitted that nobody 
but the advertising manager himself 
is to blame! 

For instance, to strike an arbitrary 
figure, the average annual advertis- 
ing expenditure by manufacturers 
large enough to employ advertising 
managers is, we will say, $50,000. 
As against this, the average cost of 
an average salesman, including his 
expense account, is $6,000 per year. 

Now, assuming that the salesman 
and the advertising manager are em- 
ployed at the same time, just what 
happens? 


The new peddler comes in like a 
March wind, sucking swinging doors 
behind him. until the hinges whine 
in agony and plaster is knocked off 
the walls. He is given days and 
days, sometimes weeks and weeks, to 
familiarize himself with the plant, 
and is put through a veritable school 
of training. Then, the sales manager 
or the star salesman takes him out 
to the battle front, presents him to 
the trade with a bow that would 


| publishers’ 


He is rushed off to the most likely 
convention, or exposition, and for 
years thereafter isn’t allowed to miss 
a solitary thing that might help 
justify the $6,000 that is spent upon 
him. 


The advertising manager is given 
an out-of-the-way cubby-hole, a pen, 
a bottle of ink, a second-hand type- 
writer, and told to go to it. Some- 
times he is allowed agency service 
commensurate with his needs, some- 
times only what he can get for the 
fifteen per cent allowed by the pub- 
lisher—certainly far short of enough 
for a real agency job in the case of 
low-rate trade publications. He is 
not only given the items mentioned, 
but he is given itemized hell in 
copious gobs if he doesn’t immedi- 
ately begin to roll out copy that 
pleases not only the guy with the 
heavy eye-brows, but each and every 
salesman on the road. And he must 
do this without having the slightest 
idea of what it is all about! 


The advertising manager is rarely 
allowed either the time or the money 
to go out into the field to see what 
is done with the blooming stuff he is 
writing about. He is kept away from 
conventions and expositions where 
his product is displayed along with 
competitive products—unless, per- 
haps, he has a strong back and is 
carried along to do the heavy lifting. 
Is it any wonder the poor devil is as 
addled as an old maid at a minister’s 
picnic and that, often, with a change 
ot signature, his copy would be as 
applicable to buggies and brassieres 
as to bubble trays and bull wheels? 
His entire education in the opera- 
tions of his company and conditions 
he is trying to meet depend upon the 
bawlings out he gets for always be- 
ing wrong to start with, and from 
representatives who too 
often know only their space rates, or, 
knowing a lot more, don’t dare tell 
the truth because it will kill a pos. 
sible sale. 


I thought along this line the other 
night when the 14,000 postmasters 
and other governmental job-holders 
up at Cleveland got the wing-feathers 
otf their imagination stuck into the 
tails of their common gumption and 
went wild and stayed wild until 
somebody blew out the lights. They 
had about as much to do with the 
selection of a presidential nominee 
as did Ned in the First Reader, but 
they had forty or fifty million peo- 
ple of the United States sitting up 


make anything Chesterfield ever at-|at radios shivering with excitement, 


tempted resemble au angry gesture. envy and admiration. They were | 
; 


making themselves heard, if you get 
what I mean. 

Is there any reason on earth why 
the advertising manager shouldn’t 
take his rightful place in the scheme 
of things—the relatively right place 
based solely on what he and his work 
are costing the house? If he and his 
work, costing $50,000 a year, aren't 
worth as much consideration as a 
$6,000 salesman, just why is he 
alive? Wouldn’t it be a wonderful 
thing for the house, if for nobody 
else, if the man who is talking to a 
thousand customers and prospective 
customers for every single soul ap- 
proached by the salesman, could 
actually get out on the firing line 
and find out what he ought to know 
rather than be forced to depend on 
what is too often misfit information, 
second or third hand? 

I know of a number of presidents, 
treasurers and auditors who will find 
a new item on the advertising man- 
ager’s budget this fall. It will be 
covered in a single word: “Travel.” 


W. W. PIGUE, 


Pittsburgh Mer., Gulf 
Publishing Co. 
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How Rate Changes 
May Affect Index 


To the Editor: Although this let- 
ter is on the letterhead of the New 
York Times, I am writing you as 
president of the Chattanooga Times 
Company, Chattanooga, Tenn. 

The ADVERTISING AGE index based 
on total retail lineage, recently 
showed a loss for Chattanooga. This 
loss is wholly accounted for, I be- 
lieve, by the substantial increase in 
advertising rates put into effect by 
both the Chattanooga Times and 
News, amounting to approximately 10 
per cent. This assumption is borne 
out by the fact that all other markets 
nearby show a gain in lineage and 
the Federal Reserve Bank’s report 
of department store sales in Chatta- 
nooga for May indicates a gain. 

Would not the index be a more 
accurate and interesting reflection of 
retail activity if markets in which 
advertising line rates have been in- 
creased were marked with an as- 
terisk? It is likely that the placing 
of national advertising may be in- 
fluenced by your report of retail 
activity, and that you may uninten- 
tionally do an injustice to news- 
papers in some markets. 


Jutrus OcHs ADLER, 


Pres., Chattanooga Times 
Company. 
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No Competition 

To the Editor: Both noteworthy 
and newsworthy was the final ses- 
sion of the Tennessee Press Associa- 
tion’s annual convention held in the 
auditorium studio of WSM, Nash- 
ville 50,000 watt radio station. With 
the WSM radio audience tuned in, 
the Tennessee Press Association for- 
mally declared a new policy of co- 
operation with broadcasters. 

Said Dixon Merritt, publisher of 
the Lebanon Democrat and past 
president of the association, speak- 
ing to 70 editors and publishers of 
county newspapers of Tennessee: 

“This powerful broadcasting sta- 
tion cannot tell about Susie Flower’s 
baby being very sick, or Old Man 
Hibbs getting back from a visit with 
Grandma Hibbs in Giles County, or 
the other thousand and one things 
that make our newspapers readable 
and desirable. 

“Not any more than we, as county 
newspapers, can bring our sections 
the big news about the death of the 
King of England, or the nomination 
of Landon, or the baseball scores of 
this afternoon’s game, or the thou- 
sand and one other things that they 
want to know. 

“There isn’t, and never has been, 
any competition between us and 
radio. I think we are both doing 
a mighty fine job. I think we should 
congratulate each other on that job. 
And I am glad, that after more than 
five years, we are at last resolved 
on a policy of close co-operation with 
our big brother and friend, the 
radio.” 

JaAcK Harris, 
Station WSM, Nashville, Tenn. 
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In Chicago more retailers use Station WBBM than any other station. In fact, Chicago retailers 
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use more of WBBM than all the other major stations combined. 

Advertising agency offices in Chicago place more time on WBBM than on any other local station. 
And not because of price—for WBBM’s one (and only) rate is the highest local rate in Chicago. 
Pretty convincing authority, we submit, for our contention that WBBM is the dominant station 
in America’s #2 market. Retail merchants know the advertising value of the advertising media 
in their own cities. They spend their money where it brings most results. So do the advertising 
agencies in the home town (including the home 
town branches of the big out-of-town agencies). 
And in Chicago these people pick WBBM first. 


If you want to make profits in their country — why 


not go thou and do likewise? Just call or write us. 


=.= WBBM, Chicago—owned and operated by the Columbia Broadcasting System. Represented by 
Sim RADIO SALES, INC, NEW YORK, 485 Madison Avenue, Wickersham 2-200. CHICAGO, 


4@@™ 410 North Michigan Avenue, Whitehall 6000. DETROIT, Fisher Building, TRinity 2-5500. 
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LAW MAY RESULT 
IN NEW CHANGES 


IN DISTRIBUTION 


a ! 
| The manufacturer, compelled un 


(Continued from Page 1) 
not in position to return equal serv- 
ice for the allowance. 

In this connection, some manufac- 
turers are said to be considering 
establishment of separate sales serv- 
ice and advertising units. Through 
these separate organizations it would 
be possible to give special service 
at point-of-sale to advantageously 


| situated retail outlets without vio- 
lating the restrictive features of the 
law. 

Seek Customers Alike 


The established right of producers 
to select their customers was seen 
by trade analysts touching off two 
developments under the new meas- 
ure: 


der the law to give like treatment 
to like customers, may find it wise 
to confine his customers to one cate- 
gory. Either they will be all large 
or all small. 

On the other hand, chains, unable 
to gain any special concessions from 
manufacturers of nationally adver- 
tised goods under the new law, may 
start manufacturing individually, it 


is said, or join non-competitive dis- 
tributors in manufacturing ventures. 

Creation of co-operative brokerage 
houses by chain stores would cir- 
cumvent loss of the brokerage fees 
now paid directly, and in the opinion 
of some observers preserve mass 
buying advantages. 


Increases Living Costs 


The act forbids payments to buy- 
ers “except for services rendered” 
and at the same time carries the 
provision that co-operative associa- 
tions may return to their members 
all or part of earnings or surplus re- 
sulting from their trading opera- 
tions. 

Thus, through proportionate re- 
bates from the co-operative broker- 
age concern, the chains may pre- 


serve the sum now paid directly as 
brokerage fees. 

Expressing the belief that the act 
will increase living costs, food dis- 
tributors cited numerous controver- 
sial issues in the measure. 


Price System Complicated 


Stabilization of price levels 
through the bill will unsettle pro- 
duction, in their opinion. Manufac- 
turers will be unable to maintain 
production of goods for off-season 
lower price distribution. 

Commenting on the measure and 
predicting a highly complicated price 
system, The American Institute of 
Food Distribution, Inc., said: 

“What the act will do is to gener- 
ally move packers, manufacturers, 
wholesalers, retailers and brokers 


“THREE 
STRIKES 


AND 
IN! 


READER 
INTEREST 


Active enjoyment of outdoor 
sports,—hunting, fishing, 
camping, etc.,—demands spe- 
cial knowledge and skill which 
border on the technical and 
scientific. 593,941 (ABC) 
readers — more readers than 
the next four leading outdoor 
magazines combined— 
“~~ by their continual c 
preference for HUNT- 

ING & FISHING and ee, 
NATIONAL SPORTS- 


MAN that these maga- |t costs money to indulge in 
zines give them the most outdoor sports hobbies. The 
interesting, practical in- 593.94| (ABC) readers of 
formation and timelyhelp HUNTING & FISHING and 
available. NATIONAL SPORTSMAN 
spend $70,000,000 annually 
just on equipment and trips, 
which average 37 days per 
man. This luxury expenditure 
proves that our readers and 
their families represent 
a quality market con- 
suming an additional 
two billion dollars worth 
of other standard goods 
and services. 


READER 
ECONOMY 


Advertisers in HUNTING & 
FISHING and NATIONAL 
SPORTSMAN are selling this 
responsive, good - spending, 
all-man market of 593,941 
sportsmen at the lowest rate 


per reader in the entire pros- 
perous outdoor sports field: 
—$3.82!/, per line; $53.55 
an inch; $2.73 per page per 
thousand readers; covers in 
2, 3 or 4 colors at $4.53 per 
thousand readers. Color in- 
sert rates on request. 


HUNTING & FISHING 


NATIONAL SPORTSMAN 
275 Newbury St., Boston 


Philadelphia, San Francisco 


Offices: New York, Chicago | 


toward standardizing their prices so 
they can justify to each customer 
and to the government anything they 
may do,” 

With entrance of large distributors 
into the manufacturing end, it was 
likewise pointed out, difference be- 
tween prices for large and small 
distributors may move even farther 
apart, contrary to the “little man” 
concept of the bill. 

Albert H. Fox, general counsel of 
the National Retail Dry Goods As- 
sociation, in an analysis of the bill, 
discussed the section on price dis- 
crimination reading “where such 
discrimination will tend to injure, 
destroy or prevent competition.” 

Mr. Fox said: 

“The added phrase will require 
court decision before a final deter- 
mination as to what acts of discrim- 
ination will tend to do these things 
can be made.” 


He asserted that the determining 
factor in the case of retailers deal- 
ing in general commodities will be 
considerably involved because “ad- 
vantageous buying alone, without 
regard to operating costs, etc., can 
have no tendency either to injure or 
destroy a competitor. 


Question Quantity Limit 


“A difference in price for equal 
quantities, which of itself would per- 
mit one retailer to consistently un- 
dersell others,” he added, “would, of 
course, be discriminatory.” 


Discussing the provision whereby 
the Federal Trade Commission may 
establish quantity limits in cases 
where available purchagers in greater 
quantities are so few as to make 
prices established for such quanti- 
ties unjustly discriminatory or pro- 
motive of monopoly, he said: 

“This is a very broad power as 
there is no standard set up with 
respect to what proportion of an in- 
dustry will be considered ‘a few.’ ”’ 


Producer Can Select 


Emphasizing the manufacturer's 
right to select customers, he as- 
serted, “it is under this provision 
that producers of merchandise will 
divide if this law becomes harassing. 
Some manufacturers will undoubt- 
edly sell only to large retailers, some 
only to wholesalers and small re- 
tailers. 

“The courts have already passed 
upon this provision and upheld the 
right of the manufacturer to refuse 
to sell for whatever reason the man- 
ufacturer himself might deem justi- 
fied, so that this matter of selection 
of customers appears to be well 
within the control of the manufac- 
turer.” 


See Services Stopped 


On the provision for giving pro- 
portionally equal terms to all com- 
peting customers and the questions 
arising in connection with advertis- 
ing allowances, demonstrators. win- 
dow or display space, Mr. Fox 
expressed the belief that this would 
vex retailers. 

“Manufacturers,” he declared, 
“may seize upon it as a reason for 


(Continued on Page 39) 


SUBSCRIPTION 
RENEWALS 
of 80% 


mean just one 
thing — “reader 
interest” — actu- 
ally the most val- 
uable asset an 
advertiser can 
buy. 
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HIGHWAY DISPLAYS MAINTAINED FOR THE RETAIL MERCHANTS ASSOCIATION OF FORT WORTH 


HE greatest advertising opportunity the next two The North Texas Advertising Company delivers indi- 
years can offer greets the manufacturer who cocks vidual displays and is equipped to design, build, land- 
an eye upon the Lone Star State. scape and service the complete job. 


In the next 24 months, legion cars from every corner 
of the country will beat a path to North Texas, to the 
great Forth Worth and Dallas Centennials. 


We have more poster locations beautifully landscaped 
than any other plant of its size in America. 


You can be assured of complete coverage and only 


This means that millions of tourists will pour outside : ; 
on primary arteries. 


money into this already rich and vast North Texas 
market. We are prepared to serve your best interests whether 


This means millions of people going places, seeing your problem of market coverage lends itself to the 


things, doing things, spending . . . millions of bonus use of special highway displays, specially designed semi- 
circulation for the advertiser who spreads his message spectacular city displays, special poster displays or 
outdoors where they will see it time and again. standard poster advertising. 


TEXAS ADVERTISIN 
FORT WORTH DALLAS WACO 
101 Boaz Street 1900 N. St. Paul Street 319 S. 16th Street 


“Everything Outdoor Unusually Done” 
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ADVERTISING AGE 


GAS CAMPAIGN 


will stress the use of gas ranges and | 
will carry food illustrations. Other | 


|/magazines will carry a broader ap- | 


SQUARE BOTTLES FOR FOOD COLORS 


June 29, 1936 


Says Housewife 
Doesn’t Desire 


peal, with all uses of gas in the | 
home coming in for attention. Lay- e 
outs, typography and _ illustrations | Technical Data 


IN SEPTEMBER 


Association Makes Long - 
Range Advertising Plans 


New York, June 25.— Detailed 
plans have been announced by Amer- 
ican Gas Association for its adver- 
tising campaign—the first consumer 
promotion in its 17 years of exist- 
ence. It will take the form of mag- 
azine advertising in color, beginning 
with September issues, and existing 
for three years. 

A number of business papers is 
also on the schedule. 

The appropriation amounts. to 
$500,000 annually, already sub- 
scribed, with the possibility that this 
will be increased as more companies 
participate. 

While the primary purpose of the 
campaign is to merchandise its prod- 
ucts, the industry has other objec- 
tives in view. It is felt by gas com- 


will emphasize modernity. 


Copy is intended to show that the 
industry is alert, progressive and 
modern, conducting continuous re- | 
search to improve efficiency and 
economy. Flexibility of gas and 
ease of controlling temperature, 
cleanliness, unfailing and _ instant 
availability, quick heating, saving in 
storage, handling, space and labor 
costs will be stressed. 

A new type of cook book is to be 
offered. In addition to recipes and 
information about the use of gas for 
cooking, among other purposes, it 
will contain a time-table showing the 
busy housewife time required to 
prepare any dish in her repertoire. 

Gas for refrigeration, water heat- 
ing and house heating, will receive 
attention in advertisements directed 
at architects, builders and contrac- 
tors. 


Appliances to Benefit 


While the campaign will urge pur- 
chase of new appliances as a means 
of saving on gas fuel costs as well 
as for modern appearance, manu- 
facturers of appliances have not been 
asked to contribute to the cost of 


gage? ° a ae 
Re RRRORS a ice Se 


| New York, June 22.—The Ameri- 
can housewife sidesteps scientific 
data about merchandise, because it 
confuses her. She does want to 
know if it is good value, Paul Hol- 
lister, R. H. Macy & Co., publicity 
director, today told the Sales Ex- 
ecutives Club. 

To test the value of goods put on 
sale, the Macy store formed a Bu- 
reau of Standards in 1927, which has 
'since made more than 170,000 tests, 
he said. The standards set by the 
bureau have served to lift existing 
quality and create new and higher 
requirements for goods, he asserted. 
_ The Macy bureau has the power 
to censor store advertising, to insure 
proper and accurate descriptions, 
and can remove from sale merchan- 
dise that does not meet with its 
approval. 

Tests have been made on compar- 
ative advantages of goose as against 
duck feathers for pillows, safety of 
remedies, strength of lead pencils, 
sharpness of razor blades, corrosion 
of common pins and a bicycle’s 
ability to withstand bumps. 


for Tuftless Mattress 


= pany officials and makers of appli-|the campaign, which is borne en- 5 y 
kis ances that some competitors make|tirely by the gas companies through Plans National Campaign 
od statements which should be refuted. | the association. 


The new campaign will take the 
form of an aggressive effort to meet 
competition, it is expected. 


Educating the Consumer 


Another condition which was a 
factor in starting the campaign is 
the popular clamor for lower gas 
rates. By showing positive benefits 
from use of gas, and means of re- 
ducing costs through modern appli- 
ances, the campaign is designed to 
create new sentiment. 

“Modernize your home with gas,” 
is the slogan to be featured. Copy 


scheduled for women’s magazines 


; "OH, 
‘HARRY, | HEAR 


YOUR WIFE HAS 
YOU IN THE 
DOG - HOUSE. 
HOW COME?" 


IF THEY DID NOT HAVE PURCHASING POWER THEY COULD NOT BE ELKS! 


500,000 Elks who read and own The Elks Magazine invest more 
than $10,000,000 in dues every year and the real estate value of 
their 1400 clubs is assessed at more than $110,000,000.00. They 


| MISSED 
THE 6: 
GOT TO GET ME 
A GOOD WATCH | 
—ONE OF THOSE 
GRUENS.” 


The campaign will be merchan- 
dised to all member companies for 
local use. A complete tie-in pro 
gram will be ready August 1, and 
is expected to receive strong sup- 
port in newspaper, radio, outdoor 
and point of sales advertising. 

Coincidental with the new con- 
sumer campaign, promotion in the 
industrial field is being expanded. 
The appropriation has been _ in- 
creased from $8,000 to $30,000. 
Ketchum, McLeod & Grove, Inc., 
Pittsburgh, is in charge of this 
phase of the campaign. 

Magazines carrying the associa- 


"MY CAR USES 
OIL FASTER THAN T 
ANY I'VE EVER 
OWNED." T 


15. I'VE 


"SO DID MINE UN- 
Til | 


STATE—NOW MY 
LUBRICATION 


Changing vials from round to square reduced breakage and improved users’ 


tempers, McCormick Sales Co., Baltimore, reports. 


cardinal colors and a 


Each package contains four 
dropper for mixing. 


tion’s copy include: The American 
Home, Good Housekeeping, Ladies’ 
Home Journal, McCall's, Saturday 
Evening Post, and Woman's Home 
Companion. 

American Builder and Building 
Age, Architectural Forum, Domestic 
Engineering, Plumbing and Heating 
Trade Journal will be used in the 
building field. Other trade and tech- 
nical papers on the list include 


American Hairdresser, American Res- 
taurant, Bakers’ Helper, Bakers 
Weekly, Ceramic Industry, Food In- 
dustries, Glass Industry, Hotel Man- 
agement, Industrial Gas, Iron Age, 
Metal Progress, Metals and Alloys, 
Modern Beauty Shop, and Steel. 
McCann-Erickson, Inc. is in charge 
of the consumer campaign. Charles 
W. Person is secretary of the adver- 
tising committee of the association. 


"HAD TO USE 
JIM'S CAR TO. 
NIGHT. MINE'S 
LAID UP—IT 
KNOCKS LIKE 
THUNDER.” 


SWITCHED 
O QUAKER 


ROUBLES ARE 


Sealy Mattress Co., Pittsburgh, has 
scheduled a national campaign in 
newspapers and magazines for the 
new Sealy-Rest Tuftless mattress. 
Copy will emphasize that the mat- 
tress is constructed on the basis of 
research data secured from years 
of close observation of sleeping hab- 
its. 

The mattress incorporates a new 
material, Nucraft, developed by B. 
F. Goodrich Co. In the Nucraft 
process, sterilized hair is curved into 
a multitude of tiny figure-of-eight 
springs, coated in latex and inserted 
on both sides of the inner springs of 
the mattress. 


ae 


wee vos Pees 


“MAYBE IT'S THE 
GAS- YOU USE. 
TRY ETHYL— 
THERE ISN'T A 
KNOCK IN A 
BARREL." 


OWN A 
READING 
IN THE 


proof of buying power! Being socially inclined they frequently 
meet and exchange experiences and express their preferences. 
By word of mouth they'll advertise your product as no other 


“FRANK, YOU 
HAVE YOU BEEN 
NEW DOG PAGE 
MAGAZINE?” 


"YOu Bel, AND 
WHAT'S MORE | 
BOUGHT SOME 
OF THAT PULVEX 
FLEA - KILLER AD- 
VERTISED THERE 
AND IT CERTAIN- 
LY DID A GOOD 


DOG. 
THAT 
ELKS 


Pete the Hermit may buy your cigarettes and like 
them—BUT he never tells anybody. 


500,000 Elks and their families who read The Elks 
Magazine represent one of the greatest good-will 


could not afford this unless they also had the money to buy the 
necessities of life and many of the luxuries as well. What better 


THE ELKS MAGAZINE > 


single group of people. 
their magazine— 


$0 &. 


They patronize those who advertise in markets in America—They have purchasing power 


and what they like they talk about. 


New York City, 


4AQnd Street ° N.Y. 
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States of the Union 
3 in Order of the Size of 
Their Per Capita 

fe SAVINGS DEPOSITS 


1 MASSACHUSETTS $578 
2 NEW YORK $531 
3 CONNECTICUT $523 
¢ RHODE ISLAND $474 
5 NEW HAMPSHIRE $463 


SALES are made where 
Readers have the MONEY 


6 VERMONT $398 
7 CALIFORNIA $298 
8 MAINE $293 


9 DELAWARE $278 
10 NEW JERSEY $278 


ING- —~$22 NEW ENGLAND families not only have the money which 
at makes them good customers but they also comprise the most 
active retail market of its area in the United States. 


OPTI 
CORR 


All six New England States are among the first eight in savings 
deposits, and here, in an area only 2% of the nation, 8% of all the 
retail sales of the entire country are made, 


9795 wholesalers distribute merchandise of every kind to 108,187 New 
England retail outlets. A market where transportation is short, 


quick and easily made. 


In this BILLION-dollar market the 
LARGEST circulation does by 
far the best selling job 


More than A-THIRD-OF-A-MILLION daily readers, comprising the 
largest grouped buying power in this most important market, can be 
sold your product most economically through the home-delivered 


circulation of The Boston Post. 


Boston is the key city to this wealthy market and The Boston Post 
is Boston’s key newspaper. It has a much greater influence on the 
purchasing habits of reader families than any other Boston newspaper 
because it is a clean, truthful, dependable newspaper. It is the 
favorite source of information in many more thousands of homes 
each day. 


‘a0 -_ to A tteny 


ADVERTISING CONVENTION 
Boston June 28° July2“36 
Sing Federation ot 


Boston June were 
Sing Federation 3 5S. 


New England's "GOOD MORNING" for 105 Years 


Ghe Boston BVost 
358,412 “n= 


A GAIN of 14,641 copies per day over the same period last year 


The dominant newspaper 


The Largest Daily Circu- 
in one of the most im- 


lation of any Newspaper or 
Magazine sold in New 
England. 
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BUSINESS FILMS 
GIVEN SHOWING 
AT CONFERENCE 


International Harvester Has 
Produced 117 


Chicago, June 25. - Advertising 
films played an important part in 
the National Conference on Visual 
Education and Film Exhibition held 
here this week under auspices of 
Herman A, DeVry, Inc. A number 
of promotion films, as well as others 
produced exclusively for school use 
were shown and their objectives ex- 
plained. | 

C. E. Chadwick, Jr., Chicago man- 
ager of Fruit Dispatch Company, 
New York, brought to the conference | 
the sound film, “Golden Hands,” 
dealing with the proper handling 
and merchandising of bananas. This 
film is shown to retailers and job- 
bers by special company representa- 
tives. 

In the film, a dealer service repre- 
sentative instructs a retailer in the 
care and display of bananas. As 
he shows the grocer a portfolio, the 
scene shifts momentarily from the 
grocer’s store to Costa Rica. Pro- 
cesses of picking, packing and trans- 
porting the product are shown. 

As an experiment, the grocer sets 
up special banana racks and posters. 
He also accepts the dealer service 
man’s suggestion that he purchase 
bananas by the box, instead of by 
the stem. 

The film also shows an ideal job- 
ber warehouse, incorporating modern 
refrigeration methods, and the Fruit 
Dispatch Company’s' experimental 
kitchen, where new recipes employ- 
ing bananas are devised. 

The Fruit Dispatch Company’s 
silent film, “Bananaland,” is in 
heavy demand among women’s clubs 
and other consumer organizations, 
Mr. Kelley said. 

Motion pictures are also used by 
the parent company, United Fruit 
Company, to build business for its 
“Great White Fleet.” These films 
show delights of travel in the 
tropics. 


Standard Oil Story 


“The Story of the Standard Oil 
Company of California,’ a five-reel 
sound film, was shown by J. E. Bet- 
tencourt, of the sales development 
department, San Francisco. This 
film is of an institutional nature, and 
is designed to give a complete pic- 
ture of an important factor in the 
oil industry. 

Views of the company’s oil fields, 
refineries, boats, and service stations 
are shown. Advertising activities 
are also portrayed, through inclusion 
of pictures of the “Standard Sym- 
phony” and “Standard School” 
broadcasts. 

The film was first used as an in- 
troduction to a Standard Oil course 
for its wholesale sales force. It has 
since had wide distribution among 
service clubs, women’s groups, and 
lodges. 

Pure Oil Company displayed its 
sound film, “Super-Solvenized Motor 
Fuel,” designed to give station man- 
agers and personnel a background of 
information about Pure Oil products, 
and in that way, improve sales ef- 
forts. Other Pure Oil sound films 
are “Making Tiolene Motor Oil,” and 
“Automotive Greases.” The latter 
has not yet been released. 

Stuart Grant, assistant to the chief 
lubricating engineer, and in charge 
of the company’s motion picture ac- 
tivities, said that Pure Oil is satis- 
fied that its film investment has 
more than returned its cost. The 
company has 20 projectors in the 
field. 


1HC Big Producer 


International Harvester Company 
pioneered in the industrial motion 
picture field, with 
“Back to the Farm” in 1912, L. A 
Hawkins, in charge of I.H.C. motion 
pictures, told the conference, Since | 
that time, the company has produced | 


production of | | 
> 


98 silent films and 19 sound films. 


Two of the company’s latest 
screen efforts, “The International 
Harvester Diesel” and “Boulder 


Dam” were shown to the conference. 
The newest I.H.C. film is “School 
Transportation,” dealing with school 
buses. A film advertising trucks is 
now in production. 

Since 1935, the company has pro- 
duced only sound films. Of the 19 
films turned out last year, 16 were 
made for use in the United States 
and three for Canadian audiences. 
There were 18,823 showings in 1935, 
before 3,936,750 people. The com- 
pany owns 100 projectors. 

“Back to the Farm,” the first 
I.H.C. film, told the story of a dis- 


drudgery of the farm to make his 
fortune in the city. His decision to 
resume rural life came on a return 
visit, when he found the tractor and 
other modern equipment had re- 
placed old methods, and electric 
light and plumbing had made the 
farm home up-to-date. 


Ford Shows Honeymoon 


Ford Motor Company, one of the 
largest users of motion pictures, was 
represented with the showing of 
“V-8 Honeymoon,” a fast-moving nar- 
rative of a tour by newlyweds of 
New York, Niagara Falls, and points 
west, including Dearborn, Mich. 

A feature of the film was the ap- 
pearance of an animated cartoon 


contented young man who left the|character, who emerged at times 


| from the radiator cap of the car to 
comment on the honeymooners’ in- 
difference to scenic attractions. The 
listlessness disappeared when they 
| arrived at Dearborn to view the won- 
|ders of the Ford plant. 

Among other films shown were 
those of American Steel & Wire 
Company; Parkhill Tours, Cham- 
paign, Ill.; Atlantic Refining Com- 
pany; Whitall Tatuam Company, 
California Fruit Growers Exchange, 
Chicago and North Western Rail- 
way; 

Socony-Vacuum Oil Company, Gen- 
leral Electric Company, James H. 
Rhodes & Co., Household Finance 
Corporation; Caterpillar Tractor 
Company, Shell Petroleum Company, 
Pan American Airways, and General 


Motors 
division. 


Corporation, Fisher Body 


New Norge Heater 


Norge Heating and Conditioning 
division of Norge Corporation, De- 
troit, has announced a new line of 
circulating space heaters equipped 
|with the double-pot type burner. 
|Three sizes are available. In mar- 
kets where proper oil is available, 
|Norge will continue its blue-flame 
| type of heater. 


Paraphrases Song 
| ‘apital City Products Co., Colum- 
| ein O., is using the headline “It’s 
|True What They Say About Dixie” in 
|current copy for Dixie margarine in 
|Southern newspapers. 


Sunset Hour 
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ADVERTISING AGE 


N. C. Would Divert 


Funds for Promotion 


Movement to have $250,000 of the 
the North Carolina highway funds 
diverted annually to advertise the 
state has been started by Capus M. 
Waynick, director of State Highway 


and Public Works Commission. 


An effort will be made to have the 
1937 General Assembly authorize the 


allocation. 


Schering in A. N. A. 


Technical Editors 
See Westinghouse Unit 


Technical editors of magazines 
were guests of Westinghouse Electric 
& Manufacturing Co., June 17, in 
East Springfield, Mass., to view its 
new line of air-conditioning equip 
ment. 

Editors from Chicago, Detroit and 
New York inspected the hermetically 
sealed units. 


Birdwell With Selznick 


| Russell Birdwell has been placed 


Schering Corporation, Bloomfield,|in charge of advertising and pub- 


N. J., pharmaceuticals, 


ciation of National Advertisers. 


| 


has been! licity for Selznick International Pic- 
elected to membership in the Asso-| tures, a new motion picture produc: | 
E. ing company in Los Angeles. 


John 


Alabama Docks 


Can Advertise, Rule 


The State Docks at Mobile, Ala., 
have authority to expend funds for 
advertising in newspapers, magazines 
and periodicals in the state, Attor- 
ney General A. A. Carmichael has 
ruled. 

The opinion was addressed to Gen. 
R. E. Steiner, vice-chairman of the 
commission, stating that the right to 
pay for advertising was implied in 
the commission’s power to promote 
harbors and seaports. 


_ Gussow, Kahn for Robes 


Michael Cooper Robes, New York, 
have appointed Gussow, Kahn & Co., 


Hammer, advertising manager, will|Hay Whitney’s “Pioneer Pictures” | New York, for a fall campaign on 


represent the company. 


| has been absorbed by the new group. 


| tailored robes. 


at Hollywood 


UNDAY EVENING, MAY 24—Twenty thousand 
people gathered in Hollywood’s beautiful 
Bowl to enjoy the General Motors “Sunset 


Symphony” 


It was a fitting finale to the ceremonies attend- 
ing the inauguration of the Southern California 
Division of General Motors — expressive of 
General Motors’ oft-repeated determination to 


become in fact, as well as in theory, “Good 


So were twenty thousand enthusiastic Cali- 


Neighbor to the Nation” 


It was a marvelous concert—one of the regular 
Sunday Evening series moved across the con- 
tinent for the occasion, and broadcast from 


Hollywood, over the usual nationwide hook-up. 


Campbell-Ewald’s part in planning and arrang- 


Erno Rapee was there, with the Los Angeles 
Philharmonic Orchestra. So were Rosa Ponselle 
and Concert Master Mishal Piastro. 


fornians to welcome General Motors to West 
Coast industrial fellowship, and to add their 
acclaim to the nationwide popularity of the 
General Motors Sunday Evening Symphony 


Concerts. 


ing for this wonderful Hollywood Bowl Concert, 
and for the entire series of Sunday Evening 
Hours, is merely another rather outstanding 
example of “Advertising Well Directed?’ 


CAMPBELL-EWALD COMPANY 


HENRY T. EWALD, President 


aE 


Cleveland Exposition 
Is Bigger and Better 


Cleveland, June 25.—With little | 
more than three months in which to | 
prepare the grounds and facilities, 
night and day crews of the Great 


Lakes Exposition have completed | 
their work and Cleveland’s 100-day | 
spectacle will open on _ schedule, | 
June 27. 


Launching of this mammoth en- 
terprise has already stirred a busi- | 
ness boom in this section with the | 
building trades reaching their high- | 
est peak since 1929. Investment of 


exposition and exhibitors in the 
show is approximately $25,000,000. 
In addition to special and tempo- 
rary buildings, the grounds have 
been laid out to include use of the 
buildings on Cleveland’s $40,000,000 
Mall. The entrance is but two blocks 
from Public Square in the heart of 
the city and the grounds extend for 
nearly a mile along the downtown 
lake front, utilizing 150 acres. 


Space Is Doubled 


So great has been the response of 
|exhibitors that original plans for 
| 100,000 square feet of indoor display 
| space had to be doubled. The pres- 
/ent 200,000 is fully occupied. In ad- 
|dition, large outdoor tracts were 
| leased for private buildings erected 
iby exhibitors. Over 200 concession 
| stands have been erected and leased. 
The amusement area comprises 40 
jacres and will feature an Interna- 
tional Village as well as educational 
jand entertaining shows. Admiral 
Byrd’s polar ship, City of New York, 
and a former navy submarine have 
docked for business along the lake 
front. 

The exposition is designed to por- 
tray industrial, cultural and com- 
mercial aspects of the Great Lakes 
states, featuring the important iron 
and steel business. As recently 
stated by Senator Robert J. Bulkley 
in an address on the exposition, the 
eight states of the Great Lakes terri- 
tory comprise a vast trade empire 
ahead of any other nation in the 
world in production of power, pig 
iron and machinery. These eight 
states produce 54 per cent in value 
of the nation’s manufactured goods; 
transact 55 per cent of the nation’s 
wholesale business; and 56 per cent 
of its retail business. Great Lakes 
shipping is greater in tonnage than 
all foreign commerce of the U. S. on 
the Atlantic, Pacific and Gulf coasts 
combined. The exposition will also 
commemorate the centennial of 
Cleveland’s incorporation as a city. 


Four Exhibit Halls 


The four largest structures hous- 
ing exhibitors will be the Hall of 
Progress (180’ x 540’), Automotive 
Building (180’ x 500’), Lakeside Ex- 
hibition Hall, and the Horticultural 
Building. Among companies repre- 
sented are the Addressograph-Multi- 
graph Corporation, American Rolling 
Mill Co., Bendix-Westinghouse Auto- 
matic Airbrake Co., Chase Brass & 
Copper Co., The Chrysler Corpora- 
tion, Ford Motor Co., General 
Motors Corporation, General Elec- 
tric Co., Greyhound Bus Lines, H. J. 
Heinz Co., International Business 
Machines Co., International Nickel 
Co., National Cash Register Co., 
National Steel Co., Republic Steel 
Corporation, Standard Oil Co. of 
Ohio, Sherwin-Williams Co., Socony- 
Vacuum Oil Co.,. Timken Roller 
Bearing Co., United States Steel 
Corporation, Westinghouse Electric 
& Mfg. Co., White Motor Co., 
Youngstown Sheet & Tube Co., and 
Plymouth Motor Corporation. 

Firestone Tire & Rubber Co. con- 
tracted for 180,000 square feet of 
outdoor space and erected its own 
building, the most imposing outside 
exhibit on the grounds. Goodyear 
operates a big landing field on the 
exposition grounds and will have 
two blimps here to carry passengers. 
The State of Florida is spending 
$250,000 to bring a touch of the 
Southland to Cleveland. Christian 
Science Monitor will have its own 
building, with 6,000 square feet of 
space. Sherwin-Williams Company 
has erected a mammoth shell and 
will offer outdoor concerts by the 
Great Lakes Orchestra. 


eee = 


Enamel on Display 


Another special feature will be 
the Ferro Enamel building where 
uses of porcelain enamel will be 
portrayed. The building itself is 
made of enamel sheets. Co-operat- 
ing with the Ferro Enamel Corpora- 
tion in this venture are the Amer- 
ican Rolling Mill Co., Benjamin Elec- 
tric & Mfg. Co., B. F. Drakenfeld & 
Co., Davidson Enamel Co., Erie 


(Continued on Page 24) 
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ADVERTISING AGE 


June 29, 1936 


Give Time Sales 
of 34 Southern 


Radio Stations 


Washington, D. C., June 26.—Re- 
ceipts of the 34 broadcast stations 
in Alabama, Kentucky, Mississippi 
and Tennessee from sale of radio 
time during 1935 amounted to $2,- 
140,634, the Census Bureau reported 
today. 

Local advertising brought 48.1 per 
cent of the total in the four states. 
The remainder was received from 
national and regional advertisers 
purchasing time directly from the 
stations and from national and re- 


| 


gional networks for network com- 
mercial programs carried locally. 
The 12 stations in Tennessee ac- 
counted for $901,108 of the total time 
sales with $430,146 from local ad- 
vertisers. Kentucky’s six stations 
had total time sales of $749,336, with 


| $268,708 from local advertising. The 


nine Alabama stations received 
$335,427 and the seven Mississippi 
stations, $135,76°% 


Creative Art School 


Formed in Newark 


The School of Creative Art has 
been organized at 29 Elizabeth St., 
Newark, N. J. Howard Imhoff and 
Irwin L. Bogin are among the fac- 
ulty. 

Subjects include advertising art, 
illustration and production. 


LONG BUILD-UP 


January Congress to Get Acts 
Again 


Washington, D. C., June 25.—-Con- 
gressional sponsors of the Food, 
Drug, and Cosmetics, Guffey Coal 
|and Wagner Housing bills, thwarted 


LAUNCHED FOR 
BURIED BILLS 


in the last-minute jam of legislation 
before adjournment, today were 
starting the long re-building process 
aimed at introductions again on re- 
sumption of sessions in January. 

The Food, Drug and Cosmetics Act 
failed of passage despite strenuous 
efforts of sponsors to force the bill 
through in the closing minutes of 
the just-concluded session. 

Under a suspension of rules, the 
revised and rewritten Copeland bill 
was passed by the House, but con- 
ferees were unable to reach an 
agreement on its provisions, particu- 
larly as to transfer of enforcement 
of advertising provisions from the 
Food and Drug Administration to the 
Federal Trade Commission. 

When the conferees reported their 
inability to agree on the bill, Senator 


MIAMI 


Packer Displays, Inc., a subsidiary of 
The Packer Corporation, announces 
the purchase of the poster adver: 
tising plants formerly operated by 
The E. B. Elliott Company, the 


Norman-Fennell 


Corporation, and 


Griffith Displays, Inc.,in Miami, West 


Palm Beach and 


cities and towns 


along the East coast of Florida. 


Poster panels are 


now being rebuilt 


and reconditioned to conform to 
modern standards, and the same 
high type, uninterrupted service 
for which the PACKER organization 
is known will be put into effect. 


Packer Displays, Inc. 


W. A. SHANDS, Vice 


Pres. and General Mgr. 


Biscayne Blvd. at Causeway + Miami, Florida 


HELPING GROCERS 


everything for 
SUMMER DESSERTS 


The Jack Frost summer card is designed 
to aid retailers sell related items, as well 
as sugar. 


Copeland, in a last desperate effort 
to get a bill enacted, offered a sub- 
stitute measure which breezed 
through the Senate but bogged in 
the House. 


Offer A Substitute 


The clerk of the House had read 
only the introductory paragraph of 
the measure, practically identical 
with the house bill, when a fight 
arose on the floor as to the regular- 
ity of considering what was in effect 
a new bill without referring it to a 
committee. 

Representative Reese, Tennessee, 
led this fight, declaring there were 
too many controversial issues for the 
handling of the measure in such an 
irregular manner. He pointed out 
that one of the more controversial 
issues involved was where the juris- 
diction over advertising should lie. 

He also pointed out that the orig- 
inal Tugwell bill, which failed of 
passage in the previous congress, 
provided that the Department of 
Agriculture should have jurisdiction 
over advertising, and the Copeland 
‘bill passed by the Senate _ pro- 
| vided the same thing, but that the 
| bill passed by the House under the 
suspension of rules placed the juris- 
diction with the Federal Trade Com- 
mission. After considerable discussion 
conference report and points of dis 
agreement, the Copeland substitute 
was finally rejected by the House by 
a vote of 190 to 79. 


John E. Matheny 
With “Farm Journal” 


| John E. Matheny has joined the 
| Chicago staff of The Farm Journal, 
| Philadelphia. 

| Mr. Matheny has been with Erwin, 
| Wasey & Co. He was formerly with 
| the Chicayo Daily News and Chicago 
| Tribune. 


| Fay Joins Collins 
Robert C. Fay, formerly with Amer- 
/ican Writing Paper Co., Holyoke, 
Mass., has joined A. M. Collins Manu- 
facturing Co., Philadelphia. 


ST Newspaper 
in OMAHA 


for over 20 years in 


® CIRCULATION 
@ ADVERTISING 
@ NEWS FEATURES 


Omaha World-Herald 


‘Mara Ormsbee, Inc. 
National Adv. Representative 
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--these cases show how easy it is to sell 


New York’s ‘Top Mass’ market.”’ 


“You know Shoecraft’s stores on Fifth Avenue? They adver- 
tised a shoe sale exclusively in The New York Times and‘had to call 
for the police to handle the crowd of women who hurried to their 
store to buy. Customers were served behind locked doors. Women 
waited hours to get in.” 


“But that was a special sale.” 


“You are right. However, the important point is the tremen- 
dous response of women to advertising in The New York Times. 
And Shoecraft also has demonstrated this response in successfully 
promoting two exclusive styles at $12.50 a pair. The Times was 
the only Sunday newspaper used and in addition to the sales in 
their stores, orders with money in advance came from all over this 
country and abroad. The president of Shoecraft calls this evidence 
of the confidence women have in advertising in The Times.” 


“Shoecraft’s years of steady advertising probably helped.” 


“No doubt that did. But the Amasia Importing Corporation 
with only a handful of dealers over the country started advertising 
their Silk Skin foundation garments exclusively in the Rotogravure 
Section of The New York Times. Within a year they doubled 
their space in The Times because of the buying response of women 
and the influence of their advertising in obtaining new dealers.” 


"That speaks well for the sales-power of The Times.” 


“Not only can volume sales be made economically to the 
women in the ‘top mass’ market of The Times, but these women 
set the styles for the nation. And leading stores across the country, 
knowing this, stock what is advertised in The Times. This is 
another reason why advertising in The Times is so valuable in 
increasing net profits.” 


The New Pork Cimes 
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Newspapers to 
Raise Price of 
Subscriptions 


Dallas, Texas, June 23.—Subscrip- 
tion rates will be increased by at 
least 15 newspapers during the com 
ing year, a vote at the closing ses- 
sion of the International Circulation 
Managers Association indicated. 
About 40 reported that they had al- 
ready raised rates. 

Bill Argue, of Toronto Star, re- 
ported a gain in circulation despite 
an increase in subscription price. 
Others stated that there had been 
no unfavorable reaction to increases. 


Waar 4a 3 


1s SO rare | 


} 


| 


The consensus was that raises are Rand Establishes 


inevitable. . . 
Recommendations were made that | Sales Organization 
James H. Rand, III, whose suc-| 


oe wane eeveres paper, ieee cess in creating a new network of|fection formulas, divided into sepa- 
and Sunday or are and Sunday, |existing radio groups for Remington. | rate sections for wholesaler and re- 
should be increased from 15 to 18| Rand, Inc., was recently described in| tailer, is being distributed by the 
cents; that the six-day paper should! Apverristnc Acr, has formed Pan/ Brazil Nut Advertising Fund, New 
increase from 12 to 15 cents. | American Radio Sales, Inc., at 205 | York. 

Milwaukee was chosen as the 1937| East 42nd St., New York. The technical work leading to pub- 
Mr. Rand is president; Gerald K./| lication of the book was done by Ap- 
: : ughes, vice-president; William Hu-| plied Sugar Laboratories, Inc., New 
officers were elected: Walter Rauck,| her, secretary; and Winfield Hoyt, | York. 


Brazil Nut Fund 
Distributes Book 


A 44-page book of commercial con- 


convention city, and the following H 


Pittsburgh Press, president; Dave) treasurer. Scott Howe Bowen is staff | 

Smith, Portland, Oreg., first vice-| consultant. A P H 
president; Jack Estes, Dallas Morn- cme romotes ogren 
ing News, second vice-president; . V. C. -Hogren has been appointed 
Clarence Eyster, Star, Peoria, IIl., Nat Lewis to Freund | advertising manager of Acme Steel 


EEE OPIS ae Nat Lewis Retail Corporation, New | Co., Chicago, succeeding the late L. 
secretary-treasurer; J. L. ,, “ a 

Barkedale. Florida, sergeant-at-arms York, has appointed Morton Freund | W. Kimball. Long with the company, 
arksdale, Siorida, sergeant-atarms- Advertising, also of New York, for | Mr. Hogren for the last two years has | 
Louis J. Hoffman, St. Louis Star-| a campaign on men’s and women’s| been active in sales promotion work 
Times, is the retiring president. apparel. ‘in the New York office. 
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BUSINESS] 


WEEK 


as a Statistic in June... 


‘es publications tend to show gains in 
the spring months. Then comes June, 


the month of rare summer days and -rarer 


statistics. 


Rare? Not for Business Week. 


This past month has been Business Week’s 
biggest in its history. Our prize statistic is 
a gain of 27 pages to keep pace with the 
equally unprecedented gains of 148 pages 


for the first five months of the year. 


Business Week's advertising gains are sim- 


ply another way of confirming the grow- 
ing importance of Business Week’s edito- 
rial formula. Here is the business news— 
alive, brief, compact—that is indispensible 
to the executive buying for and directing 


a business. 


It is becoming increasingly evident, as the 
months roll by, that advertisers-to-business 
realize they get results with economy in 
Business Week for the excellent reason that 


Business Week delivers more executive read- 


ers per advertising dollar than any other 


publication. 


330 WEST 42nd STREET 
NEW YORK, N.Y 


Earle A. Meyer, appointed executive sec- 
retary, Advisory committee on adver- 


Proprietary Association, New 


York. 


NEW VOGUE IN 
BANK COPY IS 
SEEN BY REED 


Chicago, June 24. — Educational 
campaigns are becoming the vogue 
in bank advertising, Preston E. 
Reed, executive secretary, Chicago 
Financial Advertisers’ Association, 
told members at luncheon today fol- 
lowing his return from a nation-wide 
tour. . 

While the Federal Deposit Insur- 
ance Corporation has restored con- 
fidence of the public in the safety of 
its money, he declared, the big job 
confronting banking institutions to- 
day appears to be re-building of this 
same feeling of confidence in banks 
as individual institutions. 


tising, 


Picture Is Changing 


During his tour, Mr. Reed attended 
half a dozen state banking associa- 
tion conventions. With attendance 
at these conventions up 25 to 30 per 
cent, a growing interest among 
bankers in all phases of public rela- 
tions is evident, he said. 

He emphasized the need _ for 
bankers to plant in the mind of the 
public a true picture of their insti- 
tutions. 


Should Recapture Confidence 


The attitude of executives of some 
old institutions, resting on their lon- 
gevity, was deplored by Mr. Reed. 
With the influx of banking regula- 
tions based on public demand and a 
constantly changing picture, he as- 
serted bankers must take an aggres- 
sive attitude to recapture public 
confidence in banks. 

“This confidence,” Mr. Reed added, 
“will never be achieved until banks 
do get out and seek it.” 


STRANGER OR 
FAMILIAR 
FRIEND 


Your product and your premium become 
closely associated in the consumer mind. 
If the premium is some gadget that he 
doesn't know, something that isn’t en- 
tirely trustworthy... he unconsciously 
puts your product in the same class. 
““EVEREADY'’ FLASHLIGHTS are known, 
trusted, nationally advertised and useful. 
For special premium prices, write Na- 
tional Carbon Co., P. O. Box 600, 


Grand Central Station, N.Y.C. (Dept.A29) 
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Subway poster and 
store cards 
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| Ya tb. Baking Chocolate 
1 Ib. Tin Breakfast Cocoa 
Large Tin Chocolate Syrup 
2 Bars Milk Chocolate - 


NOURISHING ooops 


Palmer Advertising Ideas 


We Create, Design and Produce Fine Advertising Lithography 
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Large five-piece display set used in Woolworth Stores 


Subway poster and 
store cards 


PALMER SERVES HERSHEY 


Almost every day in the year, one or more 
of our manufacturing plants is making ship- 
ments of various pieces of Hershey advertis- 
ing material to help round out the strong 
Hershey sales campaign on chocolate 
products. Almost continually, we are creating 
some new idea in our art and promotion 
departments, cooperating closely with the 
Hershey people. We are proud of our record 
with this fine concern. 


Effective floor stands 


sell bars by the millions. ° 
SUSEESEN vm wins 
SHES | Sele AES 4 3 
aye —" SEER rane i 
CHOCOLATE BARS 
a 
—— 
* 
Mens “fhnsiete 
a aN i 
Educational book ties up Be om ——- 3 
with carefully planned . = 
school chart. (Left) = ai 
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52 EAST 19TH STREET 
NEW YORK CITY « 


Algonquin 4-6250 


CHICAGO, ILL. 
State 1751 


PALMER ADVERTISING SERVICE, Inc. 


221 NO. LASALLE STREET 


We are interested in advanced lithographic ideas to back up our sales 
campaign. 
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Cleveland Exposition 
Is Bigger and Better 


(Continued from Page 19) 


Enameling Co., Haskelite Mfg. Cor- 
poration, Newport Rolling Mills, 
Otis Steel Co., Great Lakes Steel 
Corporation, C. G. Hussey & Co., 
Davidson Enamel] Products Co., Re- 
public Steel Corporation, Sharon 
Steel Corporation, Toledo Porcelain 
Enamel Products Co., Youngstown 
Sheet & Tube Co., Pfaudler Co., and 
the Youngstown Pressed Steel Co. 

Radioland will be represented by 
the largest broadcasting studio in 
the world and outstanding stars and 
programs will be brought here. A 
seating capacity of 13,000 is avail- 
able for large audiences, 


Absorb Line Charges 


Through arrangements with Na- 
tional Broadcasting Company and 
Columbia Broadcasting System, line 
charges will be absorbed by the 


Exposition. The ex- 
position, in turn, is soliciting na- 
tional advertisers and their agen- 
cies. Many have already indicated 
plans for broadcasting from Cleve- 
land. Among them will be Irene 
Rich (Welch’s Grape Juice); Fibber 
McGee and Molly (Johnson’s Floor 
Wax); Uncle Ezra (Alka Seltzer); 
Paul Whiteman (Jergens, Wood- 
bury), and Popeye, the Sailor Man 
(Wheatena). Standard Oil of Ohio 
will broadcast from Radioland three 
nights a week over WTAM and one 
night over WLW, using a half-hour 
program throughout the exposition 
period. Crosley Radio Corporation 
will broadcast from Radioland over 
WLW and WSAI. 

According to Herbert E. Prentke, 
director of advertising for the Ex- 
position, ten good-will emissaries 


Great Lakes 


took to the road May 1 to contact 
mayors throughout the Great Lakes 
states and present them with special 
invitations. In addition, they are ap- 
pointing local ambassadors desig- 
nated by the mayors to disseminate 
information for the benefit of their 
town folk. Material left with them 
includes folders, circulars, window 
cards, posters, tire covers, wind- 
shield stickers, and copies of the 
Expo-nent, official weekly newspaper 
of the exposition. 

Working in a wider circle is a spe- 
cial exposition bus containing ten 
exhibits of exposition features. This 
bus is on a six weeks’ tour of Mich- 
igan, Indiana, Kentucky, West Vir- 
ginia, Pennsylvania, New York and 
Ohio. Invitations from the mayor 
of Cleveland are presented to the 
mayors of towns and cities visited 
and literature is passed out to the 
public. 


Promoting Big Show 


Radiating out in a still wider cir- 
cle are two sound trailers scheduled 
for a 10,000-mile tour through the 
Northeastern, East, Central and 
South Central states. They carry re- 


HOUSE & GARDEN 
DOUBLE NUMBERS 


A NEW DEVELOPMENT 


in 


MAGAZINE PUBLISHING 


Starting with the September issue, House & Garden will 
introduce the first of a series of DOUBLE NUMBERS 


—two companion publications, offered conjointly, at no 


increase in price. 


These DOUBLE NUMBERS of House & Garden 


will consist of the regular issue of the magazine to which 


will be fastened a separately bound, 56-page_ special 


feature section, devoted to some highly important phase 


of home-building, -decorating, _-furnishing, -dardening, or 


a kindred subject of vital interest to present and pros- 


pective owners of better class homes. 


DOUBLE NUMBERS—though a definite innovation in 
magazine publishing in this country—have been a feature 
of the Condé Nast publishing program in England for 
more than 7 years, and have proved eminently successful 


both from the standpoint of the reader and the advertiser. 


Thus, in adapting the DOUBLE NUMBER plan to 
House & Garden, I am offering a tried and proved serv- 


ice that will make the magazine even more valuable to 


the reader and, in consequence, a medium of still éreater 


value to the advertiser. 


c 
2 


Color pages for the September DOUBLE NUMBER 
issue of House & Garden close July 15; black and white 


pages, July 31. House & Garden, 420 Lexington Avenue, 
New York City. 


cordings by the exposition manager, 
Lincoln G. Dickey; Dudley S. Blos- 
som, general chairman of the expo- 
sition; Mayor Harold H. Burton of 
Cleveland; and other executives. 

Metal highway bulletins (5’ x 8’) 
have been erected on all main high- 
ways in Ohio, Pennsylvania, New 
York, Michigan and Indiana. 

Railroads, steamship lines, air- 
lines and motor bus lines have been 
furnished with one sheet posters, 
window cards, 4 sheet posters, and 
travel folios, as well as question and 
answer folders and other literature. 
The question and answer folders are 
also being used to answer inquiries. 
Exposition headquarters have also 
provided several hundred hotels 
with lobby display frames with pic- 
torial views of the Exposition; win- 
dow display material for stores, de- 
calecomanias to bus lines for the 
sides of their vehicles, special litera- 
ture pieces for hotel dressers and 
desks, art for publication use, sev- 
eral million advance ticket sale 
dodgers, posters and window cards, 
1,500,000 windshield stickers, 1,500,- 
000 poster stamps, etc. 


Co-operation Is Popular 


A tremendous amount of co-opera- 
tive advertising is being launched 
by hotels, railroads, bus lines, air- 
lines and steamship companies as 
well as exhibitors at the exposition 
and newspapers. 


Standard Oil Company of Ohio is 
combining a safety campaign with 
promotion of the exposition, using 
hundreds of newspapers and posters 
throughout the state. It has also 
printed 200,000 special Cleveland 
maps to pass out at their stations. 

Forest City Brewing Company will 
distribute over a million bottles of 
Waldorf Special Great Lakes Ex- 
position lager with exposition labels. 

The Great Lakes Exposition 
boasts greater intensity of light than 
any exposition in American history, 
according to Albert N. Gonsior, con- 
struction chief. Many spectacular 
effects, including mobile colored 
fountains, mercury-mazda_ illumina- 
tion, elaborate floodlighting and the 
most powerful beacon in the world, 
accentuate the architectural beau- 
ties at night. 

In each portion of the grounds a 
different type of lighting is utilized. 
On the main entrance axis between 
the bridgé and the Horticulture 
Building are 16 standards represent- 
ing the main mast of a sailing ves- 


sel. They are 70 feet high with a 
crow’s nest 40 feet above the ground 
containing both batteries and flood- 
lights. Just off the Hall of Progress 
are four huge pylons 28 feet high, 
each surmounted by two flag poles. 
These pylons are covered with 
chromium plated corrugated metal, 
and the reflecting surfaces combined 
with the colored lights cause the 
pylons to scintillate. 


On the Mall adjacent to the ramps 
down into the Lakeside Exhibition 
Hall 20 structures resembling ship’s 
davits, each 40 feet in height, are 
lighted with special equipment. 
Along the edge of the north Mall 12 
structures 20 feet high have fins cov- 
ered with the chromium plated cor- 
rugated metal. The globes are un- 
covered and produce a sparkle as 
well as scintillating reflection. 


The Horticultural Gardens are 
lighted with mercury lighting units 
which show the foliage of trees and 
shrubs, in their natural colors, the 
light rays having the effect of day- 
light, also “shorty” mushroom lights 
a foot high illuminate paths, rock 
gardens and flower beds. 


One of the most interesting of 
lighting accomplishments is in the 
gardens, where there are two com- 
binations of water lighting; one, a 
huge mobile color fountain, and the 
other a bank of water cascades. The 
color fountain is located in the level 
portion of the gardens near the ex- 
treme west end. The basin of the 
fountain is 37 feet in diameter. Four 
color rings are arranged in a rec- 
tangle with a larger water ring in 
the center. Jets of water are thrown 
34 feet in the air. Glass baffleplates 
rising from the center of the rings 
prevent splashing and permit light- 
ing of the fountain from below, giv- 
ing an ever-changing series of light- 
ing combination. 


The cascades are located on the 
hillside, just a little west of the Hor- 
ticultural Building and consist of a 
bank with three cascades. The pool 
below each contains concealed flood- 
lights which bathe the descending 
curtain of water with changing 
lights. A powerful pump at the bot- 
tom returns the water to the top 
pool through concealed pipes. 


Collings With “Elks” 


Bert Collings has become manager 
of Elks Magazine’s Detroit office. He 
was formerly with Cosmopolitan. 


AND A POCKET 


FULL OF MONEY 


In the wealthy area of KGO the per capita 
spending exceeds that in any other part of the 
country. For this reason advertisers get greater 
value per dollar when they use this key outlet 
for the Pacific Coast Blue Network. A really 
economical medium. Let us show you why. 


KGO 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


Completely programmed by NBC 
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ADVERTISING AGE 


June 29, 1936 


Spuds Launch 
Big Campaign 
in Rotogravure 


Louisville, Ky., June 25.—Three 
appeals, each to be featured in four 
weekly insertions, constitute the 
summer campaign for Spud cigar- 
ettes, to run in rotogravure sections 
of 40 Sunday newspapers. 

The first four advertisements will 
advise readers to “Smoke Only 
Spuds,” if they are bothered with 
“smoker’s cough,” “sniffing with hay 
fever” or “dancing cheek to cheek.” 
The second group also strikes a cura- 
tive note with the warning that “a 
dozen times a day you're within 
breathing distance of someone,” 
therefore “avoid offensive cigarette- 
breath with Spuds.” 

The third group in the series, to 
run to Sept. 15, discusses the “Does 
it ever happen to you?” theme. 
“Does your head go foggy the tenth 
deal around?” queries the copy. Other 
leading questions are, “Does dust 
irritate your throat?” and “Does rose 
fever make your cigarettes taste 
terrible?” 

The Axton-Fisher 
pany has 


’ 


Tobacco Com- 
issued a handsome cello- 


phane-wrapped portfolio to merchan- 


dise the campaign to key executives 
in the tobacco industry. The agency 
is Young & Rubicam. 


McGraw-Hill to Print 
Outside of New York 


Under a 10-year agreement, J. B. 


Lyon Co., Menands, N. Y., will print) 


American Machinist, Bus Transporta- 
tion, Coal Age, Electronics, Engineer- 
ing & Mining Journal, Engineering 
News Record and Teztile World, 
published by McGraw-Hill Publish- 
ing Co., New York. 

Other McGraw-Hill publications 
will gradually be changed to the 
Lyons Company from Charles 
Schweinler Press, New York. 


Issues Hiking Booklet 


The New England Trail Confer- 
ence, New Haven, Conn., clearing 
house for groups interested in con- 
struction and maintenance of hiking 
trails, has issued a booklet on ‘‘Pub- 
licity for Hiking Trails.” Ernest A. 
Dench, Nature Magazine, is the au- 
thor. 


Martin With Key 


Walter B. Martin, formerly with 
J. Walter Thompson Co., has been 
appointed copy director of The Key 
Advertising Co., Cincinnati. He was 
formerly editor and manager of 
Chain Store Management, New York. 


GRISWOLD HITS | 
ELECTION YEAR 
BUSINESS FEAR 


Sees Many Factors Pointing 
to Steady Rise 


Chicago, June 23.—Despite the 
bugaboo of election year, business 


should sweep through the summer 


and fall with increasing improve- 
ment, Glenn Griswold, vice-presi- 
dent of McGraw-Hill Publishing 


Company and editor of Business 
Week, told the Chicago Business 
Papers Association here yesterday. 

The most important factor in the 
current business picture, he _ de- 
clared, is the unmistakable swing of 
public opinion into more optimistic 
and enterprising channels. He an- 
alyzed business and political factors 
indicating solid foundation stones of 
business improvement. 

“Your business and mine,” he 
added, “are pretty fair barometers. 


LITHOGRAPHY 


LEAVES 


x««« 


x««K *« 


business a brighter hue. 


THE NATIONAL PROCESS COMPANY, 


75 VARICK ST., 


LITHOGRAPHERS SINCE 


‘nineties and reigns today as the belle of the graphic arts, 


‘ m6 Ak 


n * * ath 


THt STON? AG§& 


The Greeks had tivo words for it, although they never 
saw it—Jlithos, meaning stone, and graphein, to write. 


But lithography left its “stone age” back in the bustled 


More and more —faster and faster—lithographic presses 
are painting the rainbow of better business — clearly, 
richly, beautifully. Not long ago, the fastest presses were 
printing but 600 impressions per hour. Now, mighty 
Offset giants of National Process print 4,000 one, two or 
four color impressions per hour on a single flying sheet, 


Time-saving means cost-saving. 


Yet speed in this art has never outrun quality. Technical 
research, finer photography, improved processes of 
making and inking plates—these help us to achieve the 
artists ideal of adorning a piece of paper with beauty. 
The footnote *Lithographed in the U. 8. A.” has become 
the envy of artists in otiier lands. Hence, National 
Process is proud to be a leader in this craft which is 


doing so much—so economically—to turn American 


—_—=— 


en et 


INC. 


NEW YORK 
1912 


NEW SPECTACULAR IN CONVENTION CITY 


pe er ewe renee 


Socony's Pegasus will be one of the new advertising signs to be noted by A. F. A. 


members in Boston. It is the largest 


structure of its type in New England. 


John Donnelly & Sons are the builders. 


If industries spend with us for ad- 
vertising, they believe they are going 
to get business as a result.” 

While the only clouds in the hori- 
zon, according to Mr. Griswold, are 
labor and politics, he declared there 
is no evidence of reaction within a 
year from either of these sources. 


Explodes Old Myth 


The popular idea that election 
years are bad business years are 
contradicted by the records, Mr. 
Griswold cited. Twenty-one election 
vears since 1792 have been above 
normal in business while 15 have 
been below. 

Currently, he added, every business 
index shows on the face that busi- 
ness is better and “there are all 
sorts of reasons,” he added, “for be- 
lieving that’ the morale of business 
is better than for any summer in the 
last five years.” 

As to the election, while no im- 
mediate reaction is in prospect, Mr. 
Griswold urged active interest in 
procuring election of a conservative 
House in the forthcoming voting. 


Developing a general political pic- | 
ture, Mr. Griswold declared that, as} 
Mr. | 


“whether 
re-elected or 


a matter of fact, 


Roosevelt is not.” it 


would be impossible not to get “a| 


more conservative house” 
present one. 


Public Confidence Up 


Discussing the 
velopment of public opinion with 
confidence and enterprise, Mr. Gris- 
wold declared this feeling is per- 
vading not only bankers and _ busi- 
ness men but “bricklayers and ecar- 
penters.” 

The public is fed up with the per- 
petual “sun dance,” and tired of ex- 
citement. It is leaning toward a 
solid, steady development. 

Alluding to the effect of govern- 
ment relief spending, the speaker 
declared one sure way of losing a 
friend “is to lend him money.” 

The long dive of business in 1929 
had a compensating result, Mr. Gris- 
wold asserted. The situation had 
been reached where “Mr. Ford and 
his mechanics” were in much the 
same position “except the mechan- 
ics, possibly, didn’t have a yacht.” 
A gradual re-adjustment down might 
have taken 20 years. The big crash 
allowed this condition to be dis- 
gorged in a short time. 


than the 


Farm Income Up 


Painting an optimistic picture of 
current business, Mr. Griswold 
pointed to farm income, which will 
be about eight billion dollars, an in- 
crease of a billion dollars over last 
year’s growth of commercial loans 
by banks, and increase of 50 per 
cent in corporation profits. 


Paul E. Clissold, Bakers’ Helper, 


also addressed the meeting on sum- 
mer circulation facts. 

The meeting was the final session 
of the season and officers were 
elected. J. C. Aspley, American 
Business was elected president to 
succeed J. Knight Willy, Hotel 
Monthly. John H. Sweet, Traffic 
World, was elected vice-president; 
Mr. Clissold, secretary, and Stanley 
R. Clague, Nation’s Schools, treas- 
urer. Mr. Willy, J. U. Farley, Dom- 
estic Engineering, and W. J. Hannon, 
American Restaurant, were named 
directors. 


Gets Payson Account 


The Payson Co., Brockton, Mass., 
has retained Frank T. Day, Inc., 
Boston. The company manufactures 
artificial cloth consisting of rayon 
fibers applied to a base of paper, 
celluloid or imitation leathers. Jew- 
elry manufacturers use the product 
for mountings. 


MOTORS ang 
MECHANISMS 


all types 


“long swing” de- | 


All types including New 10 ounce, 110-v., 

tack geared motor unit that plugs into light circuit. 

No batteries. No radio intert Ne trans 5 

| Cool running. Provi for any ting—any positi 

| Sgeode: 3, 5, 8, 15 oF $1.10 in thousand lots. 
25 ¢. p.m. 

TURNTABLES, TOO 


MANUFACTURING CO 
1851 S. 52nd AVE CICERO. ILL 


FOOD FOR THOUGHT! 


Advertising and sales 


ideas seem to click in the 
convivial atmosphere of 
New York's newest .... 
Lounge Bar and Grill. 
Daily luncheon specials 
from 50c. Choicest liquors. 


Dancing from 5 o'clock 
onward. 


In the advertising 
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PHONE WI—2-4000 


NEW YORK CITY 
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ON Teble Lighter 
One of many 
unique models 
for heme end 


SS OO Combines Tis 
see i Cigerette 


"Continued use of rotogra- 
vure, not only in our adver- 
tising in Sunday newspapers 
but in our catalogs, mail- 
ing pieces et cetera, over 

a period of many years is 
evidence of our regard for 
this medium. Our reasons for 
favoring this type of adver- 
tising are quite obvious. 
Rotogravure sections appeal 
to both men and women and 
competitive advertising is very limited. The attention value 
of the section, as compared to the rest of the paper, is 
another reason for its desirability and the luxurious con- 
notations of the process and the artistic type of reproduc- 


tion are elements distinctly adapted to the exploitation of 
quality products." 


Ask to see these and other 
beoutiful RONSON creations at 
your favorite Jeweler, Department Store 
or any store selling fine Smokers’ Articles 
QRT METAL WORKS, inc. ARONSON SQ. NEWARK, W. J. 


DOMINION ART METAL WORKS, Lté., TORONTO. ONT. 
RONSON PRODUCTS Lid LONDON W. C. 2, ENGLAND 


(Signed) Alfred R. Nathan 
Director of Advertising 
Art Metal Works, Inc. 
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| QUALITY PRODUCTS » » 


@ Anyone who recalls the vogue for 
lighters which swept the country a 
few years ago must be impressed by 
Ronson’s phenomenal success. Out of 
the multitude of brands which glutted 
the market, it emerged as the unchal- 
lenged leader. 

In discussing this success and point- 
ing out the contribution which rotogra- 
vure made to it, Mr. Alfred R. Nathan, 
the director of advertising for the Art Metal Works, 
Inc., stated, “It has been my privilege to have ex- 
perimented with rotogravure from its inception. 
The first advertiser for whom | employed it was a 
direct mail organization. Under the circumstances, 


inquiries resulting from rotogravure were directly 
traceable and to a certain extent the cost per in- 
quiry and per sale could be established. It was my 


experience in that connection which led me to be 
-an enthusiastic user of rotogravure sections.” 


As it proved in the case of Ronson, rotogravure 
showed itself to be particularly effective in creating ac- 
ceptance for a highly competitive product among both 
dealers and consumers. The reasons are completely 
logical. Rotogravure circulation is concentrated where 
good dealers and mass buying power are concen- 
trated. Its unequalled reader interest eliminates adver- 
tising waste...and the beauty of its reproduction adds 
the merchandising value of magazine type advertis- 
ing to the concentrated coverage of newspapers. 
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@ Whether you are concerned with creating a demand for a 
new product or expanding the market for an old one, get the 
complete report of the Gallup Sunday newspaper study. The 
specific information it contains on the reader interest of each 
page, section, and feature of the Sunday newspaper will help 


you eliminate dollar waste in space buying. The proved facts 


a | 7 
ark (or 


cam do it better with ROTOGRAVURE 


it brings out concerning reader response to different types of 
copy and illustrative appeals will help you build more in- 
teresting and more convincing ads. If you have a copy of 
this valuable book, use it. If you haven't, a request to the 
Kimberly-Clark Corporation's advertising offices in Chicago 


will bring one to you. 


Established 1872 * Neenah, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 
122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Street 


Pa? Sie i ee Oe . 5 ; ‘ é 5 * “ - < wey 
ean SAS : Ae 23 ’ i Y Be 4, A : GE tie ee? ls Caos -: “oe Se go Ng ie Py fie eS Sue gg : Wad ms Fe 2 Sti aE . Ga ioe a er wi A ee ge ar. leg a ee 
~ . wake oe Age eee a Nec ES be 7 AR, tae Be Pe e age aa ae % Bas ; oe. aeRO lo Pleas S253 Me Bit chet ie. ee, ‘See 3 
2 ae, ‘ : P ree ——- ie a F - =e eis cae ea s ne 
pe ei: : ea Regret, POPOL taps” he Te ; ‘ Slay 4 Er pe a: a # é i ph FS auld i age : Fg a eee ee aie el ; : 
eh eae eee t a Waser. yt Pika tn ek ea ieee SS Bek Oa | a "3h és me hbewe er wey ; es, ee ae ee, bee Ne Ce wk NF b gi rs Prat SY ee fe “88 Rec ws ae eae a, ae 
ssi ; : i SEE TR Oe foment ahem ogg rE Ti eect gla G Sa : bie Se AeA: Nee SQ A ee ten a tee ae Spi Mh. = Pr a eer a by bat fe ee emg a ae ee Behe ah ae 
uy . i nd See ‘ PC: i) Sah ae ae Ley Ey as t a) : 7 Or fh ea Pe * 4 ‘ bh es f 
Coy , : : tee MRIS saath. i ioe, so ay Pe Re vues = teks ke Tt Ss mag . + 
oH 
1k 
‘i 
aS 
Be ' June 
n pies See 4 ; E 
- es eh , —_—_——— 
; ie j a , 
‘ os ' => i A Raha a i Spake ; i 
¥ Se 2 pi 7 = re 
, lee Ve , ge : pel eee. ; lots es . 
’ . . ve. OF y a spite fs A dy i ce my 7 . 
Be ‘ 2 : ! es spi tee ae +e i 4 
abe 2 ieee cae Oe © 7 oan MeO Pe iar oh > i= 2 sae PF 1 . ¢ 
a i Soe ee eta 7 =. ee Ee . : et 4 ‘ r ‘ 4 ‘ 7 
3 Dee rca a ee a a et ee a * 2 ‘ * ges j ; ‘ Ss “g 
=a = aaa oP ae ae a. idl =. iia at Rae KS “ a “a hag ~ KG mn ’ ,° $. 
. : bias is el Br aa Rr eee ig re ¥ F il 7 oe 
ie . a sii: ala tia oe ¢ " : emia, - ing . oo oa) ee oo e - 
wid : : ae d ae sal Ot Nee (ha ty eta & " 
; Da is — ioe = Sp he ee, Fe tee 
" oe er “e ads 4 yo. _ e 
i ue ws a * ‘ ~ 
oa tots a : 
: ” ’ say tessa —. 
; Pew ae ad 2 e Ser ” 
i ‘ ; iat ; . te ae ena p~4 conten, q . 
ae aie 3 7 “ 
a= io a ave AM. Pi nee “ : SRE 5 
: er af a Ceeacuike - See St eben es 
’ s b . es = . bt! oe eee y ‘5 5 ae... ja * 7 —— J 
vs : : Pr ee 
+ ies - ’ 9 . 
$e oe ¥ red “holed : ue F . : 
R Mics ; +, epee 7 ¥ - - . 
: ae ’ + $ , " ze ? 
: iS ae ae ‘g 7 TOA TCIC ~ : 
r cs 2 3 : ; ° f ae a 2 A 4 4 
y a ee = c ? hi ? - by BS -% d - 
" i aitgec Say.) = s - oi en ci : , nay ff ‘ ; 
— Se 2 ss ee ee Nae, Ge i i 
1 , / Sas aar he i ae j dain es a ee hr staat a ‘ i : ‘ 
“ C ¢ ¥ a hed = 5 y) ' Se . : 
Le . “ Z Se es amy # ‘ ' 
; oa ’ ag a sits . i Tata , e Beyer: @ : 
Lo > 4 a bon , fem i a a $i wr hy J “4 ; 
sh -" . Sides ! etn aie * > ae i ae a oa ~ ~ “ 
Be ae ‘ ie: Pam ; a. % yt Peon = Sa 
ce rs pt g $ baie ares tr Reel tea Re ' rod , ‘ Ae ‘es A : 
*y 1 "ae é a Hoe Py eee F: BMY ‘ eres , ofl ey - a ' P ’ 
: 4 . t ‘ ak ie ee eee Bets be - 1 * 2 . : 
B = ’ . ie he ry oe torre Pe 2 3 : ¥ = Ne hia 4 , i 
a Se Pe ya a ea ; me ns eae “a F: | 
se ‘ 3 j ; | Sea : * OT ae Me Re Fea pert ea EE paigcihe:: —_ “ . ‘—— . oe 
ie 4 Z * so aa a: ist ig : OS Nee BR ee ik ga ; mS 
a asa ec ‘: “y ri alas pee ae aa ke aa $4 ie “y 
je ti : 5: ie) aes a wags De aoe: ee h: hae AON, ig ma . 
a : ye eee me Ne — Te Sateen laa is PURER eS Eke : ee ath at peat Beg *; sed) ; 
wns Sy : r oy pe oe aS aed Sn renal Meee . isi oy et s,m ae “ aS 3 at rt sts ry x f ee 
ors $3 r 3 : . ;: oR" reed ll aoe ee esa ane = fs "% €; ea is , git ; ES ae Se i ein » >See me ot Daa a * : 
ee, 1 ae sae” me a » ree Pee ieee gee es Oe” via ? : , Og ii ite) weal fs or oa ei R oi a Pilg ho : b te 
i: re : nail $ , te geet ie =” ee sag ia ey Sat " ee a cas ue ee 4 Pog 4 ad tA 
7 he ' iv : * er ; ee ke Rs Me, es: a snags Oo) 5355 Sea , Del 6 tA , ae a4 a Vy r 
it : he Rae re a ies dey! : a aa hea ate bees ae aS Oy a 7 iF 
Bt ‘ ra : isk SSF, Cot Sritek len, sel Ra A er . . ;, eae Re ae ea , eo ed ; 7 ; ig a zg 
: pe ia — : ed : eee may ate Tes ee: al — ; yeiots Eee ye He aes AG £ r 
Bee eae 1 TL ey eae : hs et ede. tS i ee om : ‘ 2 a a a : -., ,, E 
pir Ao A ON se en cere arate <4 Fae - : rh ? : ot aos oy ‘ ‘ ; 
a et ee NR ad ee i i age). Senna + aa 4h eee ee Oana oe Fei & . r 
3; ; : abies Re e eal mg ites ¥ se He ee z Sets ‘ G y y BP i ecu Pee Sad Wet “i P G *? ‘ 
ig —e- ie. Tee awe as a 3 » bs, Rit ae ge ie if: mie A — & Bt, - ‘ 
sei ee F ST paer ens tan iy Melee egg p a a taka ‘ aie Neen ed i. ee es pg al : > - a 7 
id ii ie. ™ b - “ Korea Ste cae re eek toc ae h 7, — ‘ . Pal ; ‘i Bale - bgp j uae ers ~ oom - sys , Pri = > 4 
ee . Ss on, se ee eee a a ~ Ke eR aod ae 7 % — > eaten > Cg ee Jie, i a es 8 ree a x . : cr t 4 
: SS ee a: eee , A veel <e Peatgin ney a oh ghee 4 A ee ” bg zt = POSER soe : ep. 2. ee ae DR ee Fiend « 1 : 4 
aie PO eek PN ie oe ars - y ee Sn Ae ee ee a a . 4 ti La de Se cagtary Pa Wey : he os ae ey ies 7! : 
me wy ; Bie 0) Ses Ue eS Sia) a, eg ies 04 : ie ig Mirae ee ak *. wa 
we . 4 7 +e ee Pe Ok ea nae i eee at eis ~~. — es. es oh ie, cam eae oP A ees ‘ 
“pa clk: ; a ” Salis Sechrest yt et ih eae Te 4 ae se ee “ae Ede Ain 2 - a ; 
By ewe ‘ oy ae AA ae Se ee ee fez ve cee as hh aah fe SORE ™ i hie i Re oe ae a is ee ee > : 
he 5 od 2 2 co Se, iA Eye, Ss)! we es oe ONG eal A - aE > _ a? "i ree nin eo Pn ee ase 1 >, 
ey 7 ioe Je eae vt Celera i REND in Nebo ay, ae aes elas “ ‘ 2 ec, Geoee Be,” hy: ' a i; i) Ae a ‘. : 4 
ce Tae im ae es ae tare atone bahay Do ‘ee poe ae : Oo re pany ei" Sl Sat aaa > a a Bi Seer . Bhi a, ve * 
Pe , a ae Neesah Ree Seo haters se Sigs oe 7 4 ‘we gk en om ey a bk-g wae cates et. yhas 1) 3 ‘a . hii CMT ee em ei ae ? ' 
he 0 oe get ee Yorgi Sears: alas pea sf aes é ni : os od a se Sa Tee: nm Oh tae 
a ‘ in ae a Mist by cost Nee ae ie rt ua a ti ae ce Ne i ' Se 
aa eo a te eek Aaja iL ho le ee a eae y ’ a fe | oe a , ms nee i, ae ae las, ea oe —T . ; 
AS me " i baie oP: aes PUN crate Re? € ‘ 9a we ts Peal es 7 gM rar a) = ti ' ‘ - we ve - “ee =F Loy r sid . a al ; - 
ae aces us / gt 5) eee lee Ss he mat NS ee i Ie areas é j a yt ae i ee ; Te = Tine: A 
' ; ‘iheiy Py ee Bae do Zee ee neem unt Dou ees pe ies a eats - ia be See a ‘ 
Pe oi 3 rae ee | LE scart anes ae aa ee. om ie ete eee wee ee 
; . Ay Sh he ae ee Sy. Ra Pa a aU Say di 2 eS a ee oe oe 3 i ee: : : ; <n oT Ne erga hee N 
a) 2, Roe te ae ee Re Parc eo 3 pe ee eee eee ery is on ei . ; 
ie Sateen of . , ee Fae Pe mf, pn ey a ca, Ona ane ee 4 eR tg > pee Seber. aS aie tea cate Sais a Bie Fy Bae a ie eae ’ 
a 4 eat © a iit! > eee rey eg RS ge gis. Mere ; } 
ip 4g a ane Ve + a yi Ce: Aa some a CR age Satie Pe Ae Pe ym hea . f 
Se stad c ae hae > ree ee Na a ene icy Me eo a... SA ac. praia eg ag es Ss Sie ; on aoa Le ts iS 
=. =, q ; ee Sg ete Ba as 7 isa : Li Fer | eiSge eR pay re eens tr ogden a 4 pee ee ‘ ; aaa 
ats - 1. a a, aan © a =" id: id oy = hs SR Se Gea z Ss ae eo ey eS Nae " a 
es - e Soe ee Sema see tite. Pe Caras ee” a. <a eee = > ee ety Ses PRE! an ' ee 
no a : a. y ‘ila Ape hal & = 1 ERS e es ee 7 Sou t ) eg 2 i‘ 
ee — .- er , cocie Re- -. See igs. ei OE ee : *, aS a nt re i. 7 ee ee or , ‘ hes : 
at : ; = ings | Naa s\n eee ae A Bein Po . Saar a) 2 Cre ee aa : mee ine am ie fol age a ; 
aid “Zé f 5 ll a ene “ aa es . ee eh. 2 ca eis eee oe ve . a cad ie ca gtleh ope ie ee ~~ pale : Las ~ ii . woe . ih 7 i 
=O as a" F 1 ers Ps ra : . Soe mee o! e Sipe eee bee, A eee ome ee ae eter ep : - ed ea Fs. 
we er ie = : ah Bry Pag ae ee eee a Sa ed Thi ea Pik a oer el ? ; 
yt eta Te i eae <a : , 3 , ia Bai vette eraeias a Ce Oy 2 eat, ers Seti: fk, ee ee ae ¢ ‘aad ' 
ya E a ae oe a fa +) hee ; one site eee oe eee Be ae Be : eae ‘ ¥ hae ae , . ' 
aay lsat “See a a - - ain Ne Mees em | Re te rete i tal - 
riche) ae a po OR ih a ee fr ic kg a ee eee es) he ae ares: 5 eee 
ee : r ee i a 2 ol aay SASS : gee i? es st em een eee = ‘ POSS. ak ae 
pee Te ee, ee 2 ae Geis: ae oo ae rey fe ‘Se ey, 0, TY Na Mihas ea eh io # og de us 7 
a c+: a7 i ee Te Riek Ra ee hoe et ae Skee teed keen hawaii Ge ea eae Re Ssh dee te 
5 : ba q Geet A ee acca MN core ees Re Ciel a me 8 Ae eo ne a NS sol, tp oe Mii Ss eat | = eT . 
Pee : »: ee ae ieee, | ee Bae sx Tare, Seger ed - , ess Be a UMASS Va babe 7 aie ae geet Selig gost 5 ) “i ho a 
Bi 4 ¥ ee “a sare a? ama ee EE ea meet og i a ae aa? Feat Bie al rT abe ae i, Ee ey 7 ? . vt el 
se 9 * Dee eae Pas i a, A eee lat bag ero fie et Sela <5 ee : Aer a % 
eu i ® Peewee ha EES. f & a PS ras Saas, ee ae ee Ss yee sat a 5 sg ae ec > oe oe Y Ped hone. te #0 The ; ; 
Ree a 7 Sa Pee ee h ary F be ei She) etl rene eae ae A Tat Col Bae d emia ier iis 7 Ske eee ‘ 
1 ~ ae yeh ee ma pol “> , Bi é if ee rae a a eae has ‘ cg" . - ; i 
We Le ot eee “er Meat Tees ee Ree ee emer a See) pec Pe J F ke " : 
' ee ee —_ “ee cere, 12 © a eee sh et a ee ee ey A 
‘bas . ; fas A so MORT mba SF gia — EARN ate ONE gee OS ae mc ae: ey mma oe aes Ole a ee 
ics Be ee alee gS ela ee ee 1 Rae Pa Ye 1B i Pe cc ee ose ee S 
as ’ es. ie NE tet oc ‘Conia get = a Bie Rs tha a ame a Se ahp Benge. Oe eee 5 Lo Jee SS Bie ce ae aes Ge ay a ec 
re Aer cs aad A lek gartt <, Mea ana E ~ erg oe, 4 REE SO se imei: aie, he Py ea ee Nama A. Ie 5 GPE may | Ny eee os a ere ° 
ate Re oar oa a a Wiss | eal id i Bi: a ta i SE Se rene, meee Re Poet eS Alt Ad 
i sy, = o> Gee egal ‘ Tee, ae ig a . “ &. ee pi ae ee be Ties se scons FAH aioli, % i ee oi aaron : eS. oe |) ua "a . 
liane ST a Mee ee perm Ee) OP. Re ar ‘on Ba: Seis CAM Seddon pan Ae yb ser) neta, |X nie” oe dae ee aes ee hia cgay | 
me Ps ya aa Le st Mee, gal Memmi se ato y 7 as ee, a ae eb ‘ Ss oe a i, he eS ae ii aOR ars en a “2 Un 
= OS ais A Dt eT, UR eM | 8 cre, 2 ene Rha eer a agg os SE ES Oe eae on kee TRL 2 FO eee — ee 
rs ava f RN i ee ee Sas a Ng Pee CaN yet ‘ | oe Ro gs) ge te 1 a ee oe ee a Ch 
= NS a Nee ns Siacy Sears eage adeoR again ce? Ne aa Aa Re De I ah ” ae ‘ he ee eR Mey er cae 8 ie a , : 
Ce RM Saks Sia a a, ae MS. as Ba ae : zal : PAeis ie ee ng oy Gg 4 > Pi id 
r pe aaah 3 eee ee Eee ae et eee ee A <a alias pa 62 DRG Ns &. 2 4a rae A tet yet ok Fi ithe Ak om ha a es ees - - ; sch 
Peet a Betsey alee ee seby lume da ae ah ACK " iy Oe pea ee ‘ ° RS ae Te aa ee i ee Boe sy ek eu eee i i mee ey ee i, waeed pienan . Pe 
an I sata ULE A ee ie me he a Gore. ae gee on a nt ; 7c, : ha a ee: oe oe al mStar Ea cer Te = a a eae a a ik as . - 
ih Rae ses de ee teh Sats hye Coma eae ee Fer + ‘ ¥, aa vee oo ie a =) gee een rs Rs, 5h = eer any aad eae ha deal il bra ' : ing 
eat 0 aie omen aah: Leen every a ale i Tee oe espn wee. ae tod BR my 2 Aaa a i See ee ee) Ll eae ie os ae OR er ha ? Z ~- 
wees \ ae as Br Geox ine ten Pag £9 Fage ttpey nad vga ‘aps i ae ge ak iy Wie eRe | 4 ea re yes Si pre ene: er en ot i i Bsa eater de. . ote Bie ees: pbs Allg ei Pe Ce im . WwW. 
Sings: Peter Tee cite scree ee ee ek ek el es page eialk Be zeae og > Scam Ning ti ‘ Sites ape eet ee Oe 9 ee. ok Leap ores I as es Te ps wn alg APs ypc haga Sai ca i, ae ‘ ‘ . 
oo 2h ep a RR ee ee Oe ee Semen ges ce <4 pa , cr ae cine aan ae SM eee eae ena ele hye IESE aS st SANG A elas a ie z 
ao aE oe net ne Ae Mai rn ae ee Tee og cea ga th 8 Set ee c Pea ie) >) Di. . anaes, Ble ace, RR tigre ie Sane SN 6 ee reg Pra amg Neca Mate ge Ly oo : “ss 
sata ee oes, cial mai sit dale i, dps su sienna te aa paces VCS es ae eoneaatee ae ee ave? “0 ust J Se ma ee Ae ae ee ne ieee akin canoe t yeas wee : se ee "Die Fake guna ; fe mt y . 
ah gy ae Beri Ye SE aye Re Mee PRIETO ae ee Fare Ay a gM ETS” an, RG ea : Wain 29) Ios, 22 es é fg us 5 OR ee. Sl pee ee, ae 8 Ba ee ay Rey ee ee ee Ee ante “Sl eee 7 ee ee ee 
oe ae Ba " - See Ne ae ae pee Semis ote oh! toca Pea” ae kgete me ieaaaty — aes cea RRR eames ae Bene ce ane Why” ie a yo 2 ( are eo o c S ¥! — 
an ee besiege oy Spee ae qe ae ' Pas ee ae ne Bri ete OL eer) hae Sta Be Oy ea ee eee sok Pe ee er ee eS * ni Se anaes ¥ re ~ 
WED ane, om iets fe Rear) ph nee, ee, Oa ad 3 ee 3? RN Me er ik Be PM sole Wend Doct Oh OY. 2 eh Re er ee Eee ON ng he ety | a “eile 
, > a rae St OH Ge ae oe Bea OS SS RN ee ay SCAR int eg acon ie at aT ein, 2 aOR Ec ; meee MARR tae ce ee ye Cran oe wee ee ro OS . F 
ral, ay 8 it CRC Pay literal ae Page: Pes ee Tee) hy gee Bla) hanes a! Ua a cee ASDA lt SAMAR Ae Mia: erkeee RCE ry Ana Ml Snes aaa Sy xe oe - = : - 
ee eee Bat ae Tee A, eae ae ro Me eet kt ER pares ae eae POM MP ce) Ss NS Sane NR. Same eater aa NETS Letts Beet a | Fall rh We a a icine ; : 
- ee eee , ss tt Wee ea 0 2G i ail le I Te ea 7! Sle ett + ghee a ee ree iG 9 Seite Bs ele Ef 8 aE eed: eye An 
aah See PER or =. atti Ie Rage ee Fi oes ee oot gn Rr eat 1 eres a DSS oS TOON = ad i « ii = aes 2 a ey: RR th Hs a de ioe ae, =; See + * Alm 
rece a) Fd he P Meet he #1) ee. J Vehess eae Rig dae 2) 3 ieee ee ae ee ee ee ae toe tek rae aay i‘ Pee nT. “ pany 
ee. en Py fare os it, Siete ee Ig $+ <8 Rie re . Oe att Wiad Ea ; a Barre, os thie ‘ 
; re pie eae Sip yet met mgs: Mes yee se ee aS Ha te ‘Ge seen 2 ¥ tee wee ag * ; eich Bee = aby Pi 
is OP Aer es es Ree ee Oe ahd cea ate To icra ae Rie yok ah eR dag ec ate Mie in eran ees oa : Pie: 4 ‘ aad Boe RM ford | 
ere Ts Hiei Cora pemeaae SG Ree tee ae ach mae a a pe 5 amen tes Ti me eee ee ieee ee ae : . es a a - ey Oe 
Z Fee 7 i iL Filet Pr RI E50 ct Oe J : ets a 2 A oy i : eae cage i ee \ Pec, a Ke De medi: 
vr Oe eh ae (CS ee: = Re Psat al PORES pein) ee ie ge OL Rak ai es cya he Se 
aan ei eee Ra.) << =) ee : . ~ fe ca St erent = . Pe eee : yo » . a eae oy 
; ior Le - DOES SR Re me so S. “x . rect=4 j P a ~ Mb "e. ° oy ——— 
3 a eet eee : te * 6 = a > - ‘ 
var aah rae oa nN * « & we e PP ar A ~. _ 
sda Z ae. a NS ee 4 ’ ip iy. x . = | » 
Rg ' sl Fit BY Brits 7s * ( a es > —.e™ . - 
ine pec. nee eee Coy cei ae . . .! oa “ "\ 4 4 
Gr nap Axi * 7 SS cae F a of 
eats rane ac Dae " be : : “5 " “ Te j ; 
/ Bey a m Toy 4” . * . . 
wns ‘ r i a “yy 7 ‘ y 4 
} =f ~ Q > wy 
id . 2 Ee . } ’ 
ee a —<— ys 3 ~ d <4 oY 
: : “ a “ 4 ‘ w ‘ Pe iy ‘ ‘ J / Vs. a? med 
; j ‘ 
= 7 «? va . J Pa S ‘ y j / >> AN a a j ree th > 
he 7 a a 7 Z ; a i of eau cate i a 
= & ‘ * ie »* a x, 
“: Z z “a ‘ q . Ce a 5 Gla se a ea 
Oh, vg = 4 vax ¢ rf 4 ; a pas ee PEE oe fr itt . a” 
mm * a é ee. ee 3 > ' (-- 
a - 6 ~ ree a ce aoa <a we 
~ ‘, - ' A 4 era ta Fe , 
— 7> a , a ie as ‘ , Z 
i: ‘ oe a # —=et “s heise a fe 7 } 
si a - ™“ . ‘ . P : a 
Dae i ——_ MS 2 | a . 2 ‘ : ‘ 
a oe a . : “ i . ‘ = — ms * , 7 ~ A ou. ‘ 
es < aan Bas 7 = A a > ~~ ~ “ ree gS os mec (oti a ae a4 
ave ——-- t— 2, > > « Sibere Bag sal, ait gc ae eh RA * 
rine be Ce ne c., < tee " oe So ee 
ne | - <= Se mh ae ae é ; 
a x Piglet” Seely Seg Beat . a Aah BR —_ ee y SEE eS ST 
a ; ae i aspen ; ponies, Whig eine . 
a Bit ee ee See aa er 
lee 
a : 
ee ; ; 
: ee | 
ag F | f : ‘ 
Fe y, (\ 
RUN 
. xe 
ie yf 
i F 
me A 
a Pat 
Se <x 
> 3 
¥ 
vt Ba 
this 
car 
2 all‘ 
i 
ry 
a 
ee 
3 wh 
. 
Pio 
( P \@ — 
v (S S Aa fo ) : 
\ Ac ST ~ om 
oy Hae | \ YU N \ CA | | | } | : 
ose NI 
Biss " - 
i 
on : 
ioe 
ony 
2 aie ¢ 
Yer 
ers . 
Cae 
rye ee 
Mee 8 
= ae Ns M ; ¥ 3 ' 
a, figd spe Se ~ TRUS DM eek A, rs 2 -~ >. 
Oe Sic deck ennirie Deeg Ry dt Ne ON si Me ee ee Fv ae ee, , ia ara Cea So ae Ne : : ; 
Sek et ooh. Pigs og Ee EDD DEPTS cog epee Ge Cee ROMMEL. Sle ce CURES 5 Gedy ae Sine Rg aa spa ps en, a ee ee Se ae aerate pa ‘ Ee E eas po : 
s ar SPER OR Dp MI ests Sa PSN ork ee ee ee deep MEAS ees, Seed weir, + ¥ ee oe Eg LEROD Pay Bea et ge aur meas Sg rem ee Cy i eee $6 tae Be ae ayer sy SP 5 ab tad bapatent Is ae) aie es rn z Z ‘ : : mG + “age vk 
PE ona erie “arom eee ei e eet cae he oe nan a ee oe cy PRR De Saree gen PSE CR a a Pe ag My )\) peo Mae Ne, Ee gh Sk Re ame Ll Amine SEE? Sue IE, wus carte e Nise cS te as Caan n 6 ep i ead Eee Gs tee, eee 
yah Bee Rea en Re a Sy hs tar ER aN pT RNR A Se Se eee ne ES he ere OS eas areas Sy ae dae say se JTRS ihe ae ae Lerner e gilt cS fp ss amen Rig cet Sara ng es af eee ree See 
a x ¢ ie 1g ne ee # ORG a gees 1 eS belaiok tag 1 ARIES ales: ae bacco te Ss eae ye rie SE MINS ARE Cee weeds Te peerage) eoeer a am cS a a: Pages MSE cao oa 
a ~ bay Sige ‘ iy Reed ae ee : : ee at liad eats lero Pee Dae NL Seams PO Saaeatiee: iano Wie deca etn 


June 29, 1936 


2 ae 
igen 
ie 


ADVERTISING AGE 


SECOND AND THIRD WINNERS IN ESSAY CONTEST 


2 WILKES - BARRE 
PAPERS DELETE 
DIFFERENTIALS 


Wilkes-Barre, Pa., June 24.—Ap- 
proaching the problem from a dif- 
ferent angle than most of the news- 
papers which have abolished the lo- 
eal-national rate differential, the 
Wilkes-Barre Times-Leader,  after- 
noon paper and the Record, morning 
paper, have increased the local rate 
to the 8 cents flat applied to national 
lineage. 

The change applies to automotive 
(including passenger cars, tires, 
tubes, accessories, batteries, oils, lubri- 
cants, gasoline trucks, tractors, motor- 
eycles and airplanes), electrical (in- 
cluding washing machines, ice ma- 
chines, radios, sweepers, cleaners, dic- 
tating machines, talking machines 
and all other electrical equipment) 
and financial advertising, as well as 
advertising coming from all types of 
local distributors of nationally adver- 
tised products. 


All on Same Basis 


“Advertising agencies are, there- 
fore, informed that they may now buy 
on the same basis as local advertisers 
in these classifications,” said the an- 
nouncement. ‘Furthermore, no com- 
missions or discounts are allowed on 
space placed locally or direct. Com- 
missions and discounts are granted 
only to recognized agencies.” 

Most of the papers equalizing rates 
hitherto have done so on a net, rather 
than gross basis. The Wilkes-Barre 


Second and third place winners in the advertising essay contest sponsored by 


Advertising Age. 


Upper left, Alfred Owen Aldridge, Buffalo, student at Taylor 


University, second place winner in the college contest; upper right, Edwin Hewitt, 
Chicago, student at Leelanau School for Boys, second place winner in the high 


school contest. 


Lower left, Henry A. Jones, Washington, Pa., 


student at Wash- 


ington and Jefferson College, third place, college contest; lower right, Margie F. 


Weaver, Seattle, Wash., 


student at Queen Anne High School, third place, high 


school contest. 


ACF Names ia 
American Car and Foundry Com- 
pany, New York, has appointed Swaf- 


ford & Koehl, New York, effective im- 
mediately. 


The] R AY 
SCHOOLS 
ys 116 S.MICH.AVE.,CHICAGO 


Say “Hello” to a good ‘’Buy!"’ Stay at 


this New, 26-story hotel ...a coast-to- 
eoast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all ‘ROUND you—just a stone's throw 
to ‘’Radio City’, 69 theatres, Sth 
Avenue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city’s 
elamor as you would turn off a light. 


ht, richly furnished rooms 
— with athe — — deep, soft Wieene- ‘2~ 
__ ak tor lros "Guide-Iap of NN. r ‘ 
nina st. aUat WEST ot B WAY 


beds and up-to-the-miaute 
pa Sw nt Rates as lew os 
hes revervattgas 
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- Mathes Aenea 


Gets New York 
Milk Campaign 


Albany, N. Y., June 25.—J. M. 
Mathes Company, New York, which 
handled last year’s $400,000 state 
milk advertising campaign, has again 
been awarded the contract, Peter G. 
Ten Eyck, State Commissioner of 
Agriculture and Markets, announced. 
The appropriation has been reduced 
to $250,000 for the new campaign, 
which will run to March 31, 1937. 

The Milk Publicity Technical Ad- 
visory Board reported that consump- 
tion of milk in the New York City 
area has been increased about 57,- 
000,000 quarts, and recommended 
continuance of the advertising. News- 
papers will be the primary medium. 
with some radio support. 

Jerry B. Badgley, of Albany, has 
been reappointed chairman of the 
technical advisory board, whose mem- 
bers include Frank E. Gannett, news- 
paper publisher, and William A. 
Thomson, director of the bureau of 
advertising, American Newspaper 
Publishers Associatior. 


New Curtis Contract 


on Color Advertising 


Curtis Publishing Co., Philadelphia, 
has withdrawn the non-cancellable 
clause heretofore required in orders 
for run-of-paper color pages in The 
Country Gentlemen, Ladies’ Home 
Journal and Saturday Evening Post. 

The non-cancellable clause is re- 
tained in contracts for preferred po- 
sitions both in color and black and 
white. 


Weisbeck to Hartford 


Gordon J. Weisbeck, formerly pro- 
duction manager of Wm. Hengerer 
Co., Buffalo department store, has 
been appointed advertising manager 
of Brown-Thomson, Inc., Hartford, 
Conn., department store. 


tion and other costs attached to lo- 
cal advertising justify the same 
gross charges. 

The Wilkes-Barre Record is pub- 
lished by Fred G. Johnson, and rep- 
resented in the national field by Rey- 
nolds-Fitzgerald, Inc. The Times- 
Leader is published by Col. Ernest 
G. Smith, whose national representa- 
tive is Story, Brooks and Finley. 


Wilson Makes 
Speedy Stroke 
on Guldahl Win 


Chicago, June 23.—Wilson Sport- 
ing Goods Company played a fast 
19th hole in the annual Western 
Open golf tournament featuring 
Ralph Guldahl’s use of Hol-Hi golf 
balls and Wilson golf clubs in his 
victory. 

Following the tournament’s close 
Sunday and Guldahl’s verification as 
winner Wilson presented him in a 
15-minute interview over stations of 
the Affiliated Broadcasting Com- 
pany. 

Newspapers in Chicago, St. Louis 
and Kansas City were used the fol- 
lowing day for display copy re- 
counting Guldahl’s sensational final 
18-hole score of 64—7 strokes un- 
der par—and relating: 

“Guldahl relied upon the consist- 
ently fine performance of Wilson 
golf equipment to support his re- 
markable play. He claims it was 
a strong factor in sustaining his 
confidence to win.” 


Goldberg’s Work 


S. M. Goldberg, publishers’ repre- 
sentative, New York, has been ap- 
pointed Eastern representative of 


dailies take the view that composi- 


Fels to Renew 
Its Promotion 
on Soap Chips 


Philadelphia, June 23.—Renewal 
of the Fels-Naptha soap chips cam- 
paign undertaken early this year 
was announced by Cyril G. Fox, 
sales and advertising manager of 
Fels & Co., manufacturers. The 
new soap chips product was origi- 
nally introduced last January, and 
distribution has been secured in a 
large part of the country. 

The present copy treatment will 
be continued, featuring humorous 
and sophisticated drawings by Peter 
Arno, Russell Patterson, Albert 
Dorne, Earl Oliver Hurst, E. Simms 
Campbell, and Gilbert Bundy. Space 
varied in size from 1,000 lines down 


to 100 in 150 newspapers in 18 
states. Radio is also used. 
Company officials stated that 


samples, premiums and allowances 
were barred in merchandising the 
new product. A one-price policy 
was in effect, available to all buyers, 
whether independent or chain. 
This uniformity of treatment is said 
to have produced enthusiastic deal- 
er support. 

Young & Rubicam, 
York, is the agency. 


Inc., New 


Rich to Greene 


The Rich Ice Cream Co., Buffalo, 
N. Y., has appointed Finley H. Greene 
Advertising Agency, Buffalo, to han- 
dle a newspaper campaign. 


Stahl With Swan 


Ben Stahl, formerly of Detroit and 
with Stevens-Gross and Grauman Stu- 
dio, Chicago, has joined The Swan 


Fine Furniture, Grand Rapids, Mich. 


Studios, Chicago. 


| B UFFALO, HOME OF DIVERSIFIED INDUSTRY 
1S THE NATION'S SECOND LARGEST 
- ROAD CENTER—THE HEART OF A VAST NAT- 
URAL MARKET ... YOU CAN SELL TO THE BUY- _ 
ING FAMILIES IN THIS AREA THROUGH ONE 
NEWSPAPER, THE 
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vie | P | gate-Palmolive-Peet Company close | NS bd 

© 2 C BS INCREASE behind with $170,090, including | USE PHOTOGRAPHS FOR CARTO First US Study 

- i Palmolive soap, $72,475; Palmolive 


of Industrial 
Market Issued 


Washington, D. C., June 24.—Th: 
first of a series of studies of “Basi: 
Industrial Markets” has been issued 
by the Department of Commerc 
showing distribution of plants in th: 
textile industries. Other surveys 


|shaving cream, $33,060; Super-Suds, | 
| $59,115, and Peet's Granulated soap, | 
| $5,440. 
| 


Dr. Miles Sixth 
MAY SALES » h% Fifth in the list of time buyers | 
. | was the American Tobacco Company | 

with $149,120. Dr. Miles Labora. | 

tories, Inc., ranked sixth with $117,- 

Columbia)! 016, and Campbell Soup Company 
increase in| Was in seventh place, with $112,015. | 
Other heavy time users included | 


£ Chicago, June 23. 
* Sroadcasting System’s 


time sales for May over the same | will cover the electrical and othe: 

month last year more than offset | General Foods Corporation, spend- industries. 

slight declines registered by Na-|ing $96,742 divided between Jell-O, “The purpose of this study,” said 
Bee Si tional Broadcasting Company and | $40,582, and Maxwell House Coffee, Alexander V. Dye, director of ‘th: 


Mutual Broadcasting System, bring- | $56,160; William Wrigley, Jr., Com- 
ing total billing for the month 8.3} pany, $92,610, and Liggett & Myers 
per cent over May of 1935, National | Tobacco Company, $91,125. 
Advertising Records reports. 
CBS’s gross’ revenue _ for the | 
month was $1,749,517, an increase of | 
approximately 35 per cent over $1,-| 
287,455 a year ago. NBC dropped | 
from $2,685,211 for May, 1935, to $2,- | 
565,920 last month. Mutual time | 
sales for May were $108,361 on four | 
stations against an estimated $109.,- | 
866 for the same month a year ago. | 


Bureau of Foreign 
Commerce, “is to offer industria] 
marketing executives a quick and 
accurate picture of the size and lo 
cation of those sections of their ma) 
ket represented by the textile in- q 
dustry. 

“To some extent, the study is ex- 
perimental in that it is the first time 
that the Bureau has attempted to 
isolate and picture an _ individual 
market for the benefit of manufac- 
turers of industrial goods engaged 


and Domestic 


Luce Spikes 
RumorofNew | 
Publication 


New York, June 24.--Henry R. 


ie 8 : 


Total billing by the three net- 
works was $4,432,798 against $4,082,- 
532 for May, 1935. 

All networks 
from April billings. 


P. & G. Largest User 


Procter & Gamble Company led 
the list of time users with $220,530 
spent during the month, divided as 
follows: Camay soap, $38,818; Cris- 
co, $51,554; Chipso, $30,522; Ivory 
Flakes, $43,714; Oxydol, $47,602, and 
Ivory soap $8,320. 

Ford Spends $174,294 


Standard Brands, Inc., was second 
with total expenditures of $214,682, 
including $71,600 for Chase & San- 
born coffee; $38,440, Tender Leaf 
tea; $34,230, Fleishmann’s yeast (for 


showed declines 


baking); $42,132, Fleischmann’s 
yeast (for health), and $28,280, 


Royal gelatin. 
Ford Motor Company took third 
place, spending $174,294, with Col- 


luce, president, Time, Inc., today 
|denied that he was making arrange- 
ments to publish a new pictorial 
weekly, either as an activity of the 
Time organization or as a personal 
venture. 

The rumor to this effect was at- 
tributed to several references’ in 
Walter Winchell’s column that Mr. 
Luce would issue such a publication, 
retaining the ownership’ himself. 
This story has been so generally ac- 
cepted that claims of having seen a 
dummy, titled “Parade,” have been 
made. 

There is some foundation for the 
rumor in the fact that the idea for 
this publication, and for other activi- 
ties, as well, has been alive in the 
Time  organization’s experimental 
department for three years. It was 
|hottest when it was new and was 
abandoned at that time for the 
“March of Time” program. 

Mr. Luce said no dummy for such | 


! 


manufacturer of Elkhart, Ind. Campbell Box & Tag Co., South Bend, 
handled production. 


a publication has ever been exhib- 
ited by a Time representative and 
that he didn’t think much of “Pa- 
rade” as a title, since there are al- 
ready two publications with that 
name. It is more than likely, he 
added, that if and when he becomes 
interested in new publications, they 
will be issued by the organization of 
which he is a member. 


Paducah Parking Meter 


Ordinance Invalid 


A parking meter ordinance which 
provided for installation and opera- 
tion of 496 meters in Paducah, Ky., 
was declared invalid June 17 by 
Judge Rex P. Cornelison. 

A five cent deposit was required of 
motorists parking in the business 
district. 


Hiram Walker Wins 
Injunction Case 


A final decree of injunction was en- 
tered by Judge Brewster in the 
United States District Court for the 
district of Massachusetts in a suit 
brought by Hiram Walker and Sons, 
Inc., Detroit, against Walker’s of 
Boston, Inc., and Maurice S. Walker. 
| The suit was brought to prevent 
| the Boston company from using the 
| Walker name in advertising. 


| Gets Gin Account 


Springdale Distilling Co., Stam- 
'ford, Conn., has appointed Albert 
Frank-Guenther Law, Inc., to handle 
a newspaper campaign featuring Lon- 
don dry gin. Joseph Berson has 
charge of advertising for the dis- 
tillery. 


in supplying its needs.” 

The report was prepared 
wholesale trade section 
general supervision of Wilford L. 
White, chief of the marketing re- 
search division, in co-operation with 
E. T. Pickard, chief of the textile 
division. 

This and succeeding studies may 
be obtained from the Government 
Printing Office for ten cents each. 


Gardner Gets Gumpert 

Gardner Advertising Co., New 
York, has been appointed to handle 
dessert advertising of S. Gumpert 
Co., New York. Newspapers, radio 
and trade papers will be used in fall. 


in the 
under the 


Joins Quigley 

| Harriet B. Meyer, who directed the 
| 1936 Exhibition of American Glass 
'Industries, has joined Leon V. Quig- 
lley, public relations counsel, New 
| York. 


ELECTROTYPES 


NICKELTYPES 


Exact facsimiles of typefaces originally selected. Reproduces 


the soft edges and vignettes of the finest halftone subjects. 


PARTRIDGE & ANDERSON COMPANY 


3732 


712 FEDERAL 


STREET - 


CHICA 


GO - ILLINOIS 


TELEPHONE 


HARRISON 
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Thank you 


In delivering copies of Edward J. O’Brien’s book, ‘“‘The Best 
Short Stories of 1936”, toa large group of advertising execu- 
tives you have undoubtedly increased their friendship toward 


you by providing them with many hours of pleasant reading. 


However, we shyly wanted to point out that nine of the total 
30 stories in this book were selected by Mr. O’Brien from the 
magazine STORY, devoted solely to the short story. We must 
also point out that only two other magazines had even two 


stories chosen for this select group. 


If you advertising executives who received Mr. O’Brien’s 
fine book would enjoy reading a complete copy of STORY 
send us your home address—and then, when you are deep in 
its interesting pages, you will probably realize why an ever- 
increasing group (now over 18,000) of alert, affluent, and 


responsive families comprise the STORY readership. 


STORY 


Devoted solely to the short story 


STORY MAGAZINE, INC., 432 FOURTH AVE., 


REDBOOK 


NEW YORK 
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R le © Ur ned | aticsin teeter cu for fae 

s os etatlers YE | offered June 19 at the annual Chicago MANUFACTURERS 


| 

New York, June 25.—Too many | 
stores make the mistake of grasping | 
for new business while allowing old} 
customers to stray, Charles M. Ed- 
wards, Jr., and William H. Howard 
declare in their newly-issued book on 
“Retail Advertising and Sales Pro- 
motion.” Prentice-Hall, Inc., New 
York, is the publisher. 

The authors also attack the con- 
ception that advertising can hypno- 
tize readers into doing the adver- 
tisers’ bidding. 

“The misunderstanding and over: 
estimation of the selling power of 
advertising is responsible for a great 
waste of effort and money,” they as- 
sert. “These erroneous impressions 
should be cleared up if advertising 
is to be employed intelligently and 
economically. It is necessary that 
the limitations, as well as the poten- 
tialities of advertising, be under- 
stood.” ' 

The volume stresses need for cqm- 
prehensive research and the value of 
proper planning. 

Mr. Edwards, formerly sales and 
advertising planner with Frederick 
Loeser Company, Brooklyn, is a mem- 
ber of the faculty of New York Uni- 
versity’s School of Retailing. Mr. 


Dotted Line Club golf tournament by 
Paul I. Aldrich, National Provisioner, 
president of Associated Business 
Papers, Inc. The cup, to remain in 
circulation, is to be held for a year 
by the tournament low net winner. 
It will be known as the A. B. P. cup. 

Henry Lee, president, Simmons- 
Boardman, New York, won low 
gross prize in the tournament held 
at Itasca Country Club; Robert H. 
Morris, American Builder, Chicago, 
high gross; Charles Loeffell, Hotel 
Management, Chicago, low putts; Ray 
Deen, McGraw-Hill, long drive, and 
Cc. J. Wageman, American Builder, 
Ann Arbor, Mich., high net. 


Simonton Elected 
Tenn. Press Head 


Allison Simonton, editor of Coving- 
ton Leader, was elected president of 
the Tennessee Press Association at 
its convention June 20 in Nashville, 
succeeding R. P. Sulte, Newport 
Plain Talk. 

Others elected are Charles Camp- 
bell, Ripley, vice-president for West 
Tennessee; R. F. Boddie, Gallatin, 
vice-president for Middle Tennessee; 
Spurgeon Akers, Rogersville, East 
Tennessee, and Robert G. Fields, 
Nashville, executive secretary. 


Agency for Art Group 


Associated American Artists, New 


Howard is director of retail adver- 
tising of Montgomery Ward & Co. 


York, have appointed Schwab and 
Beatty, Inc., also of New York. 


WELCOME PROBE 


Say FTG Inquiry Will Show 
No Price-Fixing 


24.—Farm machi- 
nery prices are down 3 per cent 
from pre-War figures despite 
doubled labor costs and increased 
costs of materials, W. C. MacFar- 
lane, president of the Farm Equip- 
ment Institute, declared. in a state- 
ment yesterday welcoming investi- 
gation of the industry by the Fed- 
eral Trade Commission. 

The investigation was recently: or- 
dered by a joint resolution of Con- 
gress. Mr. MacFarlane, president of 
the Minneapolis-Moline Power. In- 
plement Company, made his state- 
ment through the offices of the In- 
stitute, representing 120 leading 
manufacturers of agricultural ma- 
chinery, here. 


Chicago, June 


Calis Prices Reasonable 


“An impartial investigation will 
show that there is no monopoly or 
price-fixing,” he asserted. “It will 


3 


This miniature poster is being carried by salesmen of National Enameling & 


Stamping Co., Milwaukee, to show promotion for the electric Roastmaster. 


also show that prices are reason-| done an outstanding job in offsetting 


abie, 


whether considered from 
standpoint of profits or when com- terial 


the the higher cost of labor and ma- 


with better manufacturing 


pared to products of other industries | processes, and at the same time im- 


using similar materials and having| proving the machines. 
similar labor content.” 


All of this is 
helping the farmers to reduce the 


Pointing out that the American} cost of producing their crops.” 
farm-equipment industry has had no} 


. 2 Quality Is Higher 
tariff protection since 1913, Mr. Mac- | 
Farlane asserted, “The industry has | Mr. MacFarlane said that an in- 

| vestigation of wholesale farm machi- 


!nery prices completed by the United 


TTT 


to FINE ART 


er 


A painting by Howard Scott 
faithfully reproduced on Vac- 
Cup-Bac by McCandlish Litho- 


tion of fine art results. 
graph Corp., Philadelphia, Pa. f fi . esults 


assured. 


230 Park Avenue. New York, N. Y. 
35 East Wacker Drive, Chicago, IIl. 


When the plant operator is given a 
paper which posts easily, lays smooth 
and resists popping and flagging, the 
maximum effect of fine poster art is 


A New Service Guarantee: 


The diamond-shaped Vacuum Cup, a new and 
exclusive principle in poster paper, gives VAC- 
CUP-BAC greater sticking qualities ... flagging 
is almost entirely eliminated. 


503 Market Street, San Francisco, Calif. 
Public Ledger Building, Philadelphia, Pa. 


DOING JUSTICE 


Faithful Reproduction and Effective Display | 
fissured Advertisers who specify “VAC-CUP-BAC’ 


When the lithographer can use a paper whose uniform whiteness 
and resistance to curling, wrinkling or buckling, permit him to give 
the advertiser the full benefit of his craftsmanship. faithful reproduc- 


44 states. 


a 
full-line farm equipment companies, 
producing virtually all types of farm 
| machines and with national sales 


Lithographers have found that Vac-Cup- 
Bac has all of the fine printing qualities 
peculiar to Westvaco Poster Paper. 
Poster plant operators have proved its 
superiority through tests conducted in 


= & 


States bureau of labor statistics last 
| August showed that, despite in- 
| creased labor and material costs, the 
|average price of farm machinery at 
| the time of the investigation was 97 
| per cent of the 1913 figure. 

| These figures, he added, “take no 
|}account of the marked improvement 
in quality of farm equipment, as a 
result of which farmers receive a 
|much greater value, dollar for dol- 
lar, through increased usefulness 
and greater durability.” 


+ new All Units Competing 
sha The situation in the farm equip- 


ment industry, he concluded, corre- 
sponds to the “Big Three” in the 
| automobile field. In addition to seven 


| organizations, Mr. MacFarlane 
| pointed to many existing companies 
with limited lines or operating in 
| sectional markets. All, he declared, 
-are competing actively for farm 
| trade. 


“Meridian Star” Wins 
Cup for Promotion 


Meridian Star has been awarded 
the Mississippi Press Association’s 
'silver cup for advertising promotion 
for 1936. 

James W. 
manager. 


yen aco" 


Dement is advertising 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


3 Ae I’M LOOKING FOR 
PP A PUBLISHER 
y, . ' J 4 “a ar | who is tired of doing detail work him- 


self—who would like to find a man 
who knows every phase of the publi- 
cation business, especially the business 
management and cost side, to take the 
load of detail work off his shoulders. 


To such a man I can bring a thorough 
background in circulation, research, ad- 
vertising, production and costs, and 
business Management on magazines. 
I’m old or te (40) to be mature and 
experienced, but young enough to pick 
up the threads in any publishing or- 
ganization. 


I want an opportunity—the salary is 
secondary. I prefer a location in the 
Middle West but will go anywhere. 
Write me at Box 786, Advertising Age, 
Chicago. 
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-DRUGGISTS VOTE 
OMAN’S WORLD 


IN ITS FIELD 
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Woman's World .....52% 
Magazine “A” ...... .21% 
Magazine B” ........27% 


E ASKED nearly 5,000° retail druggists in the 
country towns to tell us which one of the three mag- 
azines in our field has the greatest influence among 
their women customers. Return post cards were checked 
first, second and third — opposite names of magazines. 


\ Woman's World received more firsts than the two other 
magazines combined. 


* 18.3% replied 
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a Campaign for _ Davis Will Head Sales MAY UNDERTAKE NEW PACKAGE STIMULATES SHEET SALES 


of Seagram-Distillers 


Pickles Sent ' Laurence B. Davis has become 
vice-president and director of Joseph PROMOTION OF 

; |E. Seagram & Sons, Inc., and Sea- 

ae to Directors gram-Distillers Corporation, New 
nae York, and will have charge of sales 


‘ “in =F _ |in the United States. He was pre- 
Chicago, June 25.—Given authority | viously general manager of the New 


at the recent convention of the Na-| york division of Socony-Vacuum Oil 
tional Pickle Packers Association, | Company. 
members of the board of the direc-| Formation of a general sales ad- 


tors today were preparing to take | visory committee was also an- Interested Industries Discuss 


: , | . ; Soe " 
action on a co-operative advertising | MOunced, to include Mr. Davis; Gen 


; : sral F. R. Schwengel, executive vice- 
program for the industry. ore , =r ’ 
The directors will hold a meeting | president, and W. W. Wachtel, vice- eW ea 
plaroripss ; é | president of Calvert-Maryland Distill- | 
here within two weeks on the ©O | ing Company. ; 
operative program, it was announced. | ee | New York, June 25.—A _ national 


The organization comprises 100 of | ‘campaign to promote home sewing 


the principal pickle concerns of the Zenith Increases . is now under consideration by pro- 
country. Dealer Connections | ducers of sewing machines, pat- 
The board is to determine the ex-| Zenith Radio Corporation, Chicago, |terms, threads, and notions, in Co- 


tent of the campaign and details of established 9,500 new dealer connec-| operation with department stores. 
financing, if immediate action is de-| tions during the fiscal year ended Fabric makers are said to be in- 


cided upon. April 30, and has added 1,000 since, | terested in this effort as a means of 
ae EK. F. McDonald, Jr., president, an-|jncreasing sales of piece goods, 
nounced. through lower cost of home-sewn 
School Building in The company will spend $200,000 to| .jothing. Department stores recall| “Cleanseal Pak" adopted by Utica & Mohawk Cotton Mills, Utica, N. Y., protects 
remodel new plants acquired from|in., profitable operations once en-| the contents and features a logical sales unit. The new packages were developed 


Sensational Gains (rigsby-cr : 
Gain | Grigsby-Grunow Company 'joyed from piece-goods departments 


Contracts for educational buildings | 
in 37 states totaled $79,000,000 for 
the first quarter of 1936, according to 


in co-operation with F. M. Howell & Co. 


|; when greater volume was available. | ~ oo oes 
McKinlay Resigns The switch in business from the|reached the stage where data will|Bamberger & Co., Newark depart- 


F. W. Dodge Corporation, publisher; John McKinlay has resigned as piece goods to the ready-to-wear de-| be collected to determine whether|ment store, heads the committee in 
of The Architectural Record. president of Marshall Field & Co., partments has not been profitable as|buying habits can be changed by | charge. 

This is about four times the vol-| Chicago, effective July 1. He has/4 Whole. ‘promotion. H. H. Benington, divi-| While there are 31,000,000 women 
ume of 1935. been with the company 48 years. Preliminary discussions have|sion merchandising manager, L./in this country, only three to four 


per cent do home sewing, while 50 
per cent do not sew at all. Fashion 
and the possibility of individuality 


UCH OF THE MASTER CRAFTSMAN e in clothes at lower cost may be the 


leading themes. “Sew and Save,” 
and “It’s Smart to Sew,” were men- 
tioned as possible slogans. 


e THE FINE T 


, en Aas 


Suggested by Knitters 


The idea of such a campaign re- 
sulted from the popularity of knit- 
ting which is similarly a method of 
individual production of wearing ap- 
parel. 

Although nothing definite has been 
decided yet about the nature of the 
campaign, its financing or organiza- 
tion, those interested have agreed 
that the effort, if made at all, should 
have a degree of permanence, From 
three to five years has been suggest- 
ed as the minimum period. 


Present department store expendi- 
tures on piece goods promotion are 
variously estimated from four to 
five million dollars annually, while 
the outlay of sewing machine firms 
and others interested in the cam- 
paign probably brings the total to 
$10,000,000. 

The proposed home-sewing cam- 
paign would increase the effective- 
ness of advertising by component 
members of the industry at a small 
fraction of the total spent by all, 
according to the sponsors. 


Hoopes With Castanola 


Harold D. Hoopes has been ap- 
pointed head of creative work, Cas- 
tanola Advertising Art, New York. 
He was formerly art director of Lord 
& Thomas, New York, and president 
of Harold D. Hoopes, Inc. 


Aiken Joins WCKY 


Louis Aiken, Jr., radio and opera 
singer, has joined station WCKY, 
Cincinnati, as announcer. 


8 F A U | Y Publicity 


Pick up any magazine, newspaper, periodical. Look at the advertisements 


mee YOU CANNOT FAIL TO DISTINGUISH 


of automobiles, furniture, stoves, boilers, housewares, clothing —every- | 
& 


thing. Advertisers sing about BEAUTY. Why? Since the days of the | ublic Relations 
Garden of Eden, BEAUTY has been a master factor in selling. Look over 


any copy of The Saturday Evening Post, Fortune, Collier's, Time — mr] 
your favorite periodical and you'll find a reproduction of some product \ 


made by the Rogers Engraving Company. Advertisers know that the 


Master Craftsmen of Photo Engraving tell the story of BEAUTY in copper 


— or zinc as forcefully as the original subject tells it. They perform with speed, ° 
R () e F R with intelligence, and at reasonable cost. Why don’t you call them in, now? Updile 
S ENGRAVING COMPANY | 


ADOLPH F. BUECHELE, President 32 W. Randolph St., Chicago 
2001 CALUMET AVENUE «+ Telephone CALumet 4137. + CHICAGO, ILLINOIS | 
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ADVERTISING AGE 


Two- Thirds of — 
Bonus Bonds Go 


Into Circulation 


Chicago, June 24.—Some interest- 
ing statistics on the soldiers’ bonus | 
were released by the postmaster’s | 
office today. Though there are sup-| 
posed to be 150,000 ex-soldiers in Chi- | 
cago and Cicero, only 105,792 had | 
applied for the bonus bonds up to | 
June 22. 


| Bluebell Importing Corporation, both 
of New York, have appointed Calkins 
_& Holden, also of New York, effec-| 


Two Liquor Firms 


to Calkins & Holden | Vi . oe li ner Is 
Distilled Liquors Corporation and Designed to Aid 
Retail Salesmen 


tive July 1. Plans are to be an-| ND 


nounced later. H. M. Fillebrown will ‘hie: j 95.-—A _— 
be account executive. Chicago, June 25--A new retai 


|of electric water heating. These | and is sufficiently compact to fit 


The following brands are included: | S#lesmen’s pocket visualizer, “Facts 


Hildick Applejack brandy, William| About Heating Water Electrically,” | phasize how these advantages are 
/ made possible. 


Penn whisky, Vickers’ London dry|has been released by the Edison 
gin, Corbett’s Special Liqueur Irish|General Electric Appliance Com-| 
whisky, Gilson Cognac brandy, King/| pany, manufacturer of Hotpoint Au- 
William IV V. O. P. Scotch whisky|tomatic Electric Water Heaters. 
and Ye Auld Toun Scotch whisky. |phe water heater visualizer will be 


| black. Large double-spread photo- | in the book are to be filled in by 


graphic illustrations with short,|the salesmen, showing actual opera- 
terse copy dominate the presenta-/|tion costs of satisfied users. 
tion of each of the ten advantages The new visualizer is spiral bound 


spreads are printed in black with a|neatly into a pocket, encouraging 
light water blue to give an effective | everyday use. 
contrast. Following each spread are | - — —— 
two pages with added copy com.- | Sparks Named Director 
bined with the product story to em-| 
| Floyd L. Sparks, sales manager of 
West-Holliday-Mogensen Co. at Port- 
land, Oreg., has been elected to the 
Is Spiral Bound _ board of directors. Roland R. Aveson, 
| with Mogensen for seven years, has 
Additional pages contain a cut-| been added to the sales staff in the 


/away view of the Electric Water | Portland office. 


Of this number of packages of 


bonds received by the Chicago post-| Plan Wall Paper Show Choose Power Dates 
master, 103,464 were delivered, the} ppe first Wall Paper Institute Ex- ‘'"!l salesmen selling electric wa-|ply of Hot Water,” and “Amounts| ‘The first exhibit of the Third 
remainder being held up because of | position will be held at the Waldorf.) ©! eaters. of Hot Water Commonly Used” at| World Power Conference will be held 
inability to locate the veteran, or| Astoria, New York, July 27-31. The cover is printed in blue and|varying temperatures. Four pages|in Washington, D. C., Sept. 7-12. 
because of technical reasons. 

Of the 103,464 packages of bonds 
delivered, 67,582 were surrendered in 
whole or part for cash. The total 
amount involved is $27,745,050, which | 
represents the sum put into circula- | 
tion in this area by the bonus. Since | 
the average bonus is $500, these 
figures indicate that veterans who! 
cash any of their bonds at all usually 
cash all. 
| Whether the 34.7 per cent who are | 
holding their bonds will cash them 
at Christmas, or will hold them for 
an emergency or until 1945, the date | 
of maturity, is something that only 
time will tell. 

The post office handled a mammoth 
distribution job with speed and dis- 
patch, practically all deliveries being 
made within 48 hours after begun on 
June 15. 


Syndicates Are Busy 


distributed through utilities, dis-| Heater. a list of “Some of the Tasks 
ributors and dealers for the use of | Made Lighter by a Continuous Sup 


Syndicates made a field day of the 
distribution of the bonds, one of 
their pieces of copy which appeared 
over the signature of many leading 
stores in various parts of the country 


making a bid for good will with 
highly distinterested advice. It was 
] written in this vein: 


“During the next few weeks you're | 


going to receive a lot of advice about | 7 
| now and were to spend vour bonus ANT TOW COST...USE THE LITERARY DIGEST 
—but not from (name of store). 
“We urge every veteran to save 


; every penny of it, if possible—cash 
) it, and bank the proceeds, or retain 
the bonds—but save all of it you can.) KEEN MINDED advertisers and agency men know that four color page in The Literary Digest — reaching 45% 
; “Your bonds are not only nego- . j 
, pare 6s ” . . er . . 
tiable securities—they represent| ‘‘color sells’? whether the product be automobiles or of this market (over 600,000 families) /a7 on/y 39% of 
) months and years of travail, of sacri- . 


fice; for them you exchanged your radios, travel or paint 
youth, your opportunities, and the 
safety and comforts of your home. 
“It's a far cry from the postman’s bang-up piece of copy. 
l call with your bonds to the slogging n 
roads of France ... the punishing 
pack and the aching shoulders . . 
the chattering machine gun and the! man, And that factor of cost has made many an adver- 
star shell which cast its weird, . : : . OR : 
ghostly shadow across your path.” | tiser regretfully decline his services. ‘To them — and to 


color stops more eyes-~— gets the total cost. The largest slice of a buying market for 


more readers, and generally smooths the path for a the lowest cost per page per thousand. 


Here is your opportunity to use color — compelling 
Prue, it costs more to hire this type of top-notch sales- 


advertisements that reach and impress consumers and 


dealers alike —at a cost within any advertiser’s reach. 


every advertiser- the following figures may prove a Remember — The Literary Digest is the best color 


| Treasury Department 
Pays Out $140,000,000 joyful surprise. 

Washington, D. C., June 25.—The x He aS eeenies, 
treasury department has paid out | You can buy a color page 
$140,412.800 in checks for bonus] ; all tl ; week 
bonds surrendered since June 15, In all three news week- 
1 the treasury revealed today. 
| This was the figure at the close 
of business on June 22. 


page buy. Use it this 
summer and fall and 


capitalize on presiden- 
ADD AND COMPARE : 
it's color in The Digest 4 


three hundred thousand ee . ° ° c, 
600,000 $2700 
600,000 3250 
160,000 1330 — 


lies for $7280—reaching tial year interest in The 


e . r4 yr . TT. > 
more than a million Digest. Use it next 


spring and cash in on 


families. More startling a thriving circulation at 


The Literary Digest an economical rate. 
Time 


News Week 


still—you can buy a 


we 
— — 


| 1,360,000 $7280 


< ° Ne hp we 4 mes: “ - * e 4 ere be y 
1s Pais hege EAR ELNT A SNS” Bovig SOR SER Sana SOA Ee Ee eM Pye +: ae ki a Reh eae 


That 2 newspaper should fead its competitors ix 
one field of advertising is not remarkable. But 
when a newspaper leads in 30 ot of €4 classi- 
fications in Media Records (as does The Seattle 
Times) there can be only one answer: Consist: 
ently superior RESULTS! te 


Che Seattle Gimes 


DAILY AND SUNDAY 


O'MARA & ORMSBEE, Inc., National Advertising Representatives 
Mew York Chicage Sesten Detroit Lee Angeles San Francisce 


« 


€ 
* 


Mee ice aay. Cae on. ae yn Les marc. h2: ees Ml ar reg Wore SN eres) “SRI ae ie a a | 3 oe A eS ae Oo ee a oe ss: ane eM Se oe Ae . of re ere es es, F at Eg nels tal va oe - 
Bae i »* Seiler we ssisaiaks Tas Pit tery . of t: ; ag a Ra a fs GON te ty ie Gi : 4 ee ac eae © ag e PIN Me cary ee Mes eat hp eee ae Pie Tir ee aaa Oe PA hae f Gee ae oe 28 
ri emer ae ; ae ¢ 0  aehoy ge ee ' holga ROLES ee a er Ny per” ee oi i ad io dc nee ae Thies Vata Poe: . atk eae ae tet Le el ae So ARN ged, pF aes 
. bee ; . “ x : r Rin c « ; 2 fe . " 4 e+) a ge; ig 
: 4 sh? ; . ‘ Easprw 2 ; ie “ ¥ as ae: ap re , d ‘ i ae i aa, Sats ek Mi ap a = Bie - ta fae % . ee ae a fees : ; er a a A : swe . : 
j Hf: ms ’ mn ll TP . 
ee oN He a 
jp oe ote ty 
3 iy 
LL ST RE RE AR A SN 2 : 
pap Make oe 
ae pees 
ie of om 
age 
ig ieBact cle ac 
<a eee 
Be hed ade 
i 
ah a x 
GC emer 
ty ay ao ee 
eg SEE > 
he ee ‘ 
Soe ee 
‘ee Spiess ed, 
Se PU aE ide: 
ce ae Phe 
he mate 
+. ge eels 
ae 
| 
ex ae oan 
Pras ot aan 
si? RIT 
Bee NPs 
isin sel 9 
ae ae 
a ees 
an 
is os 
7 
: 
| yy W * 4 he 
| ahs © ; 
| ee - 
ed 
, f / / / 
/ / f a 
> : ; Bae 
5¢ Ce ae a 
’ y ad 
: ‘ ie ube gk Ns 
, f J / / Y 
s f Fe 
" nt? gu 
Cam. i 
be a 
7 me ® ¢ 
Pausini 
= ae tees 
ee Tia eb 
aaa 
says cats 
ioe t ene 
eae 
ee 
.o 
. 
” 
ee ay 
i TOT ie 
SG “ 
‘vias Pia ; 
2 r 
: cg 
ee gid 
its ee 5 ee 
ua fen : 
ae mie te 
er 
2 Bas AN. . en A 4 Eee aes 
wig eit. 
eects he sp 
ic 
= ooo Puaie 
ed Ae 
‘ gli eterna OP Teta 
Fe sk i 
t\¥. ; 
: , st at’ vied : 
weme? s q 
h \ 1 
Merny : \ *- es SEBO EE NS . 
e L | 
i+) GE ; 
nd Pap inh 3 
| Lm | phe | 
| — o- in , 
\ ‘\ hal . — eo os ~ Ce ee a i. Le A aber ek ee ee eine en ore sue C3 >: fe ¥ : 
IN dae \a3° 
: 
3rd Paper * 
a | 
| a: 
} ig ant 
— 
4 | s * 
. 
: : 
: a Cian Bia. a st Pas : ag oe : 
/ f . . : +h ee oe PR ea 8 Rie a vie Per ‘ figs syle ao woe FE . 
Me SS een ee Pe ee, eae oe sR oe Seo tae Rae MET le Rt ie ee © ar ne: bas fake Sn 
: ee eR eS eee iat a Ge aS = 4 hee a a ae ee at = weit hr ig Maes acs eee Ber aes Sek te? Nias ApS ee > Px. corde he at 
‘ ; F % oe ae int +5 * a oat ats « + 
| r oe ek 
PO = wom a ic 
oe ae 
q eee 
ce 
BAe 
o75 38 Mens 
aie eece go oe 
baa 4 nee 
Ss “haa add 
ee 
ae fe eat 
' . Fs 
Ean cay? : : x N! : ; ¥ > Sh Se § 
paula GG aa ata Lean Regina Wal bat Sieh on eee a aa A Cag a ee ae ie ea ORR Ok er at Site Lams a aa es aay Bae aaa ae ata ee Yes Se 5 i Bal Ee cs a Sd a a ee Desks.) AU dieu saa gh ee ea 
IN Oa GOs Pe Re ILE EARS Ba cia ene area MIR Mares Poa Fe OF shies gh Meena ronan re oR TCo IN An vale Sa tr er eM RS ete Nc SEAN ic ol oe near eee ec een ne te et ene eee aes NW GS. OE eae Wel Rs SAE A St a 
Lite gr A ; sue S eg ER la) RR ee See ea Rn ee a entig y ean ee, «Guay ML SOAR Me ras yi FNcar nO yaaa, Aran aL eee Oot cn aN Teeth Soe Ria csc Nine Wb easy Cee Be Ae ecatene RITE. 8 Gig anti rea a> eo ERNE ae ene gn Conca NAN ee J pea 


34 


ADVERTISING AGE 


June 29, 1936 


COLLIER'S PLEA 
FOR QUALITY IN 
BUILDING O.K’D 


Depredations of Jerry-Builders 
Are Related 


Chicago, June 25.—With a revival 
of home building under way, aggres- 
sive national advertising to spread 
the gospel of quality and thus com- 
bat “jerry-building” is imperative, 
representative manufacturers in the 
building field agreed this week fol- 
lowing publication by Collier’s of a} 
new brochure, “ ‘Jerry-Prooft’——Is It 
Possible?” 

Declaring that jerry-building in- 
flicts a burden on the nation far sur- 
passing the $50,000,000 annual tribute 
paid to the termite, the magazine calls 
upon the entire building industry to 
“jerry-proof” the building revival. 
Need for creation of consumer de- 
mand for quality is stressed. 


“Jerry-building will be stamped out 


when those engaged constructively in 
the industry join forces to stamp it 
out,” the brochure asserts. “The 
campaign that does it will be aggres- 
sive and incessant. It will leave no 
loopholes to permit shyster financing, 
impractical design, substitution of 
shoddy materials, or haphazard land 
development. It will outlaw specifi- 
cations that do not specify. It will 
make things tough for both dishonest 
and incompetent workmanship. 


How to Fight It 


“With the jerry-builders of the na- 
tion openly working the potent argu- 
ment of cheapness to the limit, will 
constructive forces in the industry 
hope to defeat them without fighting 
widespread falsehood with wide- 
spread truth? 

“This basic step toward jerry- 
proofing and better building is to ex- 
pose to the buying public the fallacy 
of cheapness, to dent the American 
consciousness lastingly with the age- 
old maxim that you can’t get some- 
thing for nothing, and with the hard- 
boiled fact that cheap-john building 
is expensive!” 

Building material dealers can back 
up manufacturers’ efforts to create 
demand for quality, Collier's asserts, 
through concentration on advertised, 
standard, graded products, frequent 
demonstrations and displays to con- 


sumers, faithful use of mailing pieces 
furnished, and persistent follow-up of 
leads. 

It is true that jerry-building is one 
of the key problems of the construc- 
tion industry, H. H. Simmons, adver- 
tising manager of Crane Company, 
commented. 

“The jerry-builder comes into his 
own in a boom period,” he said. “He 
takes advantage in devious ways of 
one’s desire to build his dream home. 
There is a tremendous need for edu- 
cation of the public. 

“We're not quite in the boom 
period. And now is the time to im- 
plant the dangers of jerry-building 
in the mind of the consumer.” 

Crane national advertising re- 


peatedly urges the consumer to de-| 
pend upon his architect or licensed | 
master plumber for counsel. By giv-| 
ing this advice, the company believes 
it stands a good chance of having | 
high-grade lines of building equip- 
ment recommended to the customer. 

Most architects are hesitant to 
write closed specifications, Mr. Sim- 
mons said, and if the architect in- 
serts the “or equal” clause, the way 
is left open to some contractors to 
practice substitution. 

“In other jobs, where the home- 
owner selects his own units, you have | 
the danger of a contractor taking the | 


FOR SERVICE 


One of plaques being awarded 

dealers with service of five years 

or more by B. F. Goodrich Co., 
Akron, Ohio. 


can steer the owner around to sources 
of supply for substandard or non- 
nationally advertised lighting fix- 


sumption that the architect should 
know more about insulating materia] 
and the best recommended practices. 
J. W. Austin, advertising and sales 
| promotion manager of The Sisalkraft 
|Company, manufacturer of building 
| paper, also believes more aggressive 
| effort is needed to create demand for 
| quality. 
| Many persons do not appreciate 
| the importance of using high-grade 
building paper, Mr. Austin said. One 
}of the functions of this paper is to 
| act as a stop for air moisture and 
| protect insulation board, which can- 
| not be effective unless it is bone-dry. 
| This function is poorly performed b) 
| some papers, he said. Sisalkraft sells 
|at five times the cost of the cheapest 
| building paper. 
| Some home equipment, such as 
| plumbing fixtures, is out in the open 
| and available for inspection, while 
| other material, such as building pa- 


m | per, is forever concealed, he said. It 


is in the latter type that the jerry- 
builder gets in some of his most de. 
structive work, he indicated. 
Building material dealers would 
welcome more emphasis by manufac- 
‘turers upon the importance of quality 
‘materials in home _ construction, 
Henry P. Goertz, retail merchandis-. 
ing manager of Edward Hines Lum. 
| ber Company, Chicago, declared. 


bid at a low price, knowing that he/| tures, heating, plumbing, etc., and) 


FUTURE PLANNERS 


For 73 years the John Hancock Mutual Life Insurance 
Company and its agents have been planning futures. Many are the 


policyholders and beneficiaries who have seen those futures arrive. 


Men now enjoying retirement on John Hancock life 
incomes were once young men with the rare wisdom to plan ahead. 
Others to whom that wisdom came later, but not too late, also know 
what life insurance has done to safeguard their security. All over 
America widows are grateful for the security of homes protected 
by John Hancock insurance . . . . . young people are being 
educated because their fathers had life insurance ... . . retired 
business women are being rewarded for the foresight that led them 


to prepare for retirement through John Hancock plans. 


<-> 
MUTUAL 


LiFE INSURANCE COMPANY 


OF BOSTON, MASSACHUSETTS 


Over One Billion dollars paid policyholders 


since beginning business. 


Strong in Assets and Reserves. 


persuade the consumer in his igno- 
rance to approve them.” 

Crane advertising of plumbing, 
emphasizing desirability of quality 
fixtures as in the past, will appear 
in nine magazines in the last half of 
1936, against three in the same period 
last year, Mr. Simmons said. A six- 
weeks’ newspaper campaign on heat- 
ing equipment will be launched in 
newspapers in the North and East 
late in August. 

LeRoy Staunton, advertising man- 
ager of The Celotex Corporation, told 
ADVERTISING AGE that the company 
finds a great deal of substitution in 
its field, and is intensely interested 
in every available method that can 
be used to stop it. 

The latest piece of literature of 
Celotex for sheathing and lath bears 
the title, “For enduring comfort and 
lasting economy use Celotex on both 
sides of the framework.” With every 
picture in the leaflet, Mr. Staunton 
pointed “out, Celotex publishes the 
name of the architect and contractor. 

Mr. Staunton called attention to 
the use of the phrases, “Consult your 
architect—see your contractor,” and 
“Be sure it’s Celotex—accept no sub- 
stitute,” in its national advertising. 

“Jerry-builders too often buy in- 
ferior grade products and try to push 
them through on the reputation of 
a reliable manufacturer,” Mr. Staun- 
ton said. 


Helping the Architect 


Right now Celotex is compiling the 
most complete architectural catalog 
it has ever attempted, but instead of 
basing it upon, primarily, what Celo- 
tex wants to sell the architect, the 
company has based it upon the as- 


| How Hines Works 


| Hines has long featured nationally 
| advertised products in its newspaper 
advertising on new home building or 
| remodeling. Current copy emphasizes 
| desirability of quality materials, and 
| calls attention to products of Johns 
Manville Corporation, Wood Conver- 
| sion Company, United States Gyp- 
‘sum Company, Devoe & Raynolds 
Company, and The Upson Company. 
| The Hines company _ recently 
launched a campaign for Hines 
Bonded Precision Lumber, cut from 
trees at least 75 years old, straight- 
grained, and possessing other special 
qualities. The wood is grade-marked 
by Hines, and trade-marked by the 
manufacturer. 

For three years Hines advertising 
has suggested employment of “Hines 
Certified Contractors.” These con- 
tractors are firms with which the 
company has had long experience, 
and feels it can recommend unre- 
servedly. 

Consumers should be taught that 
the framework of the home is its 
vital part, upon which everything 
else depends, Mr. Goertz declared. 
Unless it is properly constructed, the 
home-owner is annoyed by squeaking 
floors, leaking roofs, doors that won't 
close, and cracks in the walls. 

It’s the fellow who buys the low- 
cost home who must be most careful, 
W.D.M. Allan, director of promotion, 
Portland Cement Association, said. 

The theme of the association’s ad- 
vertising for Fire-Safe concrete 
homes, he pointed out, is “Build a 
house without a hidden mortgage.” 
Each advertisement tells the con- 
sumer he will save more than an 
| (Continued on Page 36) 


Effective coverage in this Important Dual Market 
++. f!wo monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


BOTH PAPERS 
HEADQUARTERS Bia 
Indusrrial and A 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


Commercial 
Air Conditioning 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Air Conditioning 
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a0 “PEC” takes pleasure in announcing that during the warm summer 
, 4 months, when all business is supposed to slow up, that... .“PEC” will 
- |G continue, as in the past, to maintain all shifts and operate full time. 


This is done for your convenience ... no disappointments. You can 
still get that fine screen copper halftone or color job overnight. 


COMPLETE SERVICE THE CLOCK AND YEAR’ AROUND 


PUBLISHERS ENGRAVING CO. 
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ADVERTISING AGE 


Our group gained 833,000 
total net paid circulation 
for the five Publisher's 
Statement periods, end- 
ing December 31, 1935. 


Interim reports for the Ist 
Quarter 1936 show 2,387,260 
total net paid...a gain of 
374,569 over Ist Quarter 
1935 ...a bonus of 387,260 
over our guarantee. 


Doubly significant because 
these enormous increases 
are 100°, healthy increases 
built with the same five 
magazines! 


True Remances - True Experiences 
Love & Romance Radio Mirror 
Movie Mirror 


The Original True Romances Group 


-| 


, Monday by taking in the Pough- 


Getting Personal 


The current short story classic is the tale of Frank Braucher’s sud- 
den deflation. He confidently undertook to write an essay on advertising 
for his daughter in high school and was thunderstruck when the in- 
structor returned the copy to the lass with the reproof that she could 
do better than that. The Crowell v. p. is smoothing his ruffled feelings 
with the reflection that his offspring has a reputation for brilliance. 


Ed Faust, Elks Magazine, is 
fighting hard to keep from feeling 
superior about having won a bet 
on Schmeling at even money. He 
will bet on Braddock in the fall. . . 


One of the largest delega- 
tions to the upset was Buick’s, led 
by Harlo Curtice, president; W. 
F. Hufstader, s. m., and Tom 
Corpe, a. m. Their forced air of 
gaiety after the brown bomber 
was helped from the ring sug- 
gested that they must have put 
some spare change on the home 
town lad. . 


Preferring his Wainscott 
beach house to any other place on 
earth, Sidney Dean, J. W. T. space 
buyer, calmly passed up tickets 
to the Louis-Schmeling fight, but 
squared matters the following 


keepsie regatta with a boatload of 
Cornell rooters. . 


Helen Davis, daughter of 
Howard Davis, g. m. of the New 
York Herald Tribune, has ac- 
cepted Kurtz Hanson, of the staff 
of the National Geographic So- 
ciety, Washington, D. C., and son 
of the general counsel for the A. N. P. A. The fathers of the two prin- 
cipals in the romance have been closely associated in A. N. P. A. af- 
fairs for several years. . 


LOOKS GOOD—R. Davison, a. m. of 

New Jersey Zinc Co., and president of 

N.1.A.A., smacks one at the outing 

of the Technical Publicity Association, 
New York. 


Lynn Soutter, Cecil, Warwick & Cecil copy departinent, shyly ad- 
mitted last week that she has just been married to Grey Richman, Wall 
Streeter. Her sister, lone, of Noee, Rothenberg & Jann, was her at- 
tendant at the ceremony. . 


Ed Wilson, McCann-Erickson media chief, is catching the 5:10 for 
Freeport these days for the first time in his life. The reason for the 
hurry is a new baby daughter, his first child. Frank Hurd, Provi- 


dence Bulletin and Journal, will be among those missing at the Monday 


sessions of the A. F. A. 
wedding of his daughter. . 


He has a prior engagement that day at the 


Maj. M. A. Williamson, of Chem. & Met. and Food Industries, cap- 
tained a gang of fishermen last week-end on an expedition to Peconic 
Bay for weakfish. He reports considerable success on all counts, ineclud- 
ing a total catch of 46 weakfish, with Bill Roux, NBC, making the high 
score. The party included Schuyler Hopper, Continental Can, and 
Harry Bullard, American Can, who enjoyed their private competition 
with rod and line. 


With the appearance of a thermos jug of Lipton’s iced tea in the 
Presbrey reception room, Lydia Everdell, receptionist, has been pro- 
moted to hostess-receptionist and her already recognized popularity has 
ascended to a new high. Solicitors may, in fact, are invited by “Evvie,” 
to help themselves. . . 


Lou Sidney, managing director of WHN, has been arising at dawn 
recently in order to play 18 holes before settling down at his daily 
tasks. He’s cracking 90, too... Ed Gisburne, continuity chief at 
WEEI, Boston, has challenged Major Edward Bowes to an 18-hole 
match. If the Major wins, Ed agrees to drink Chase & Sanborn's cof- 
fee three times a day as long as he lives. If Ed is victor, the Major 
must present him on his amateur show. . 


Advertising Post No. 38, American Legion, Chicago, has extended 
official felicitations to its member, Frank Knox, on being selected as 
running mate to Gov. Landon, of Kansas, on the Republican ticket. 
“We acknowledge your leadership in public life in publishing a fear- 
less and constructive newspaper,” the veterans told the head of the 
Chicago Daily News. .. Chicago Post 170, of which Col. Knox is also 
a member, held a sons’ and daughters’ day last week. Gene Corcoran, 
v. p. of the Branham Company, felt sort of out in the cold as the 
Missus refused to let him bring Eugene Franklin Corcoran, Jr., tive 
days old, to the meeting as evidence of his prowess. . . 


Pabst beer must be good. Harris Perlstein, president of Premier- 
Pabst Corporation, Chicago, is building a residence at Glencoe which 
will have more gadgets than any other home in the country, according 
to the real estate experts. . . Adriel U. Bird, president of La Touraine 
Coffee Co., Boston, will be aboard the Hindenburg when the dirigible 
takes off from Lakehurst July 1... 


Jimmy Anderson, of the national advertising staff of the Chicago 
Tribune, has abandoned the doubttul jovs of bachelor life in favor of 
bliss with Charlotte Flatley, of Evans & Stultz Studios. . . Franklin S. 
Cook, advertising manager of the Ledger-Dispatch, Norfolk, Va.. is 
honeymooning with the former Margaret Keeling Lord, of Washington, 
D. C. 


C. Andrew Bartlett, assistant advertising manager of the Recorder- 
Gazette, Springfield, Mass., has taken Helen P. Collins to wife. . . 
Helen Wing, radio director for Needham, Louis & Brorby, Chicago 
agency, is vacationing in Europe. . . Charles G. Pyle, sales manager for 
Hygrade Sylvania Corporation, has been officially recognized as cham- 
pion traveler of the Sales Executives Club of New York, by Frank A. 
McKowne, president of Hotels Statler Co. The prize is a week's board 
and lodging free. . 


Paul Maynard, whose advertising in ApverTIsING AGE has attracted 
a good deal of attention for Christian Herald, is being tagged with 
the nickname, “Respectability,” by advertising agency men following 
the series. .. 


COLLIER’S PLEA 
FOR QUALITY IN 
BUILDING 0. K’D 


(Continued from Page 34) 
architect’s fee by having an architect 


urged to consult an architect familiar 
with low cost houses in the concrete 
field. 

A building revival is always accom. 
panied by an outbreak of jerry-build- 
ing, A. L. Ford, managing editor 
of American Lumberman, declared. 
There is no question, he said, that 
there is grave danger that the ten- 
dency may get out of control. 


cheap construction and inferior ma- 


to educate the public in regard to 
the dangers confronting the home 
buyer. 

“In Washington, there is a tre- 
mendous amount of building under 
way. In some cases, lumber is being 
brought in so green that it almost 
drips.” 


ized to raise standards of buikling, 


advertising. 


conducting a co-operative advertising 
campaign in newspapers, announcing 
that they have agreed to buy and sell 
only lumber bearing the West Coast 


Mr. Ford pointed out. 

The “building for sale’ industry 
was the first part of the building in- 
dustry to get under way after the 
depression, Bernard L. Johnson, edi- 
tor of American Builder, pointed out. 


bs 


plan his house. The consumer is 


“National advertising could be 
most effective in combating use of 


terial,” he declared. “Some one has 


Chicago lumber dealers are organ- 
and to encourage use of graded lum- 
ber. Several dealers in this area are 
emphasizing graded lumber in their 


In Los Angeles, lumber dealers are 


Lumbermen’s Association grade-mark, 
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“In Long Island and New Jersey 
| there has been active building for the 
market in 1935 and 1936,” Mr. John- 
son said. “Unfortunately, jerry- 
building practices which were ex- 
|posed some time ago are again 
| springing up there, and people are 
| peayrimer just as they did before. The 
average person has little knowledge 
| of sound construction. 


Good to Look At 

“Much new mechanical equipment 
has caught popular fancy. If a house 
has something that the seller can 
label as air-conditioning equipment, 
the buyer is satisfied. A fully-electri- 
fied kitchen is a good thing, if in bal- 
ance with the rest of the house, and 
| not used solely for ‘flash’ effect. 

“Manufacturers of structural mate- 
rials have not been as enterprising 
as makers of surface accessories. 
The buying public has not been 
as well-informed about fundamental 
structural materials as about orna.- 
mental or surface accessories. Pos- 
sibly 75 per cent of all advertising 
in the building field has had to do 
with building materials and equip- 
ment which represents only 25 per 
cent of the total investment. Ton- 
nage goods that go into construction 
in general are not advertised.” 


tractors would be glad to see addi- 
tional advertising of the quality 
theme by manufacturers, and would 
co-operate wholeheartedly, Fhil W. 
Hanna, managing editor of Practical 
Builder, pointed out. 

“It is an uphill battle for contrac- 
tors and dealers to stress quality, 
since they are under constant pres- 
sure from price demands,” he said. 
“The more education of the con- 
sumer, the better.” 

“There are always some contrac- 
tors who will skimp. In the specula- 
tive of ‘building for sale’ field, jerry- 
building is likely to be more marked. 
We feel sure that the long-awaited 
revival of the building industry is 
under way. The time is ripe to guard 
against a wave of jerry-building.” 


Building material dealers and con- 
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eee and what do we find? The truth about one of America’s 
great newspapers... which truth that newspaper has too 
modestly hidden under the proverbial bushel. No truth—however 
brilliant—can shine, so covered up. But if we release our inhibitions 
and make bold to look into the case, we find something like this: 


The New York Sunday Mirror is the Second Largest Paper in 
America and, logically, the second in New York. 


The New York Daily Mirror is the Fourth Largest Paper in America. 
It is the third largest in New York. 


The New York Sunday Mirror has a circulation of 1,361,902.* 


The New York Daily Mirror has a circulation of 601,550.* 


te ee ee « ANd they're still growing. 


The New York Mirror showed an advertising GAIN in the past 
three years of 74.8%. 


The New York Mirror publishes the Second Largest RETAIL 
FURNITURE AND HOUSEHOLD linage in New York. The 
Mirror had a greater gain in Furniture and Household linage 
(1935 vs. 1934) than all other New York Newspapers combined. 


Such statistics in themselves may be colorless. Interest lies in what 


*A.B.C. Publisher's Statement, Six Months’ Period Ended March 31, 1936 


TILT 


THAT WELL-KNOWN 


BUSHEL 


creates statistics. In this case it is SALES. The Mirror SELLS 
Merchandise for Furniture and Household advertisers. It has, figures 
prove, an enviable record of sales in other classifications. We 
mention these two because they are most significant, most dramatic 
and because they are indicative of Home influence. 


The New York Mirror has a personality all its own. It reflects 
the smart moderns who are its readers. And who are its readers? 


The Mirror readership is not confined to the classes, though 
comprised notably of them; nor yet to the masses, though 
constituted proportionately of them. Rather, it represents a 
QUALITY OF MIND ...a kinship of the type of mind that 
stands for verve and dash and zest for that degree of change 
which engenders progress ...a mind that is liquid and more 
concerned with the making of history than with tradition .. . 
a Quality of Mind that is essentially New York. 


Dye NEW YORK 
MIRROR | 


A NEWSPAPER FOR MODERNS 
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POPULARITY IS 
MOST PRECIOUS 
FEMININE GIFT 


Marchand Tells What It Has 
Learned About Appeals 


New York, June 25.—The finger of 
destiny is pointing this week to Har- 
riet Brandon, lovely and unspoiled 
18-year old bome girl, who has just 
arrived here from Indianapolis to 
receive the homage due her as the 
first winner of the _ blonde-of-the- 
month contest, sponsored by Charles 
Marchand Company, makers of 
Marchand’s Golden hair wash. 

Miss Brandon, or “Miss August, 
1936,” as she is affectionately known 
to executives of the Marchand com- 
pany and its agency, Biow Com- 
pany, is not the first daughter of the 
masses to fit her dainty foot into a 
glass slipper held by a national ad- 
vertiser, but she has a better than 


average chance of remaining a prin- 
cess after the clock strikes twelve. 

In fact, she has already torn up 
her return ticket to Indianapolis. 
Movie scouts from Paramount, who 
were present at the invitation of the 


agency when she was greeted at the | 


station, promptly signed her for 
training, grudgingly allowing her a 
few days to fulfill her obligations to 
the Marchand company for photo- 


graphs for advertising purposes and | 


to see some of the sights of New 
York. 


Two Years’ Preparation 


A long list of magazines and Nna- 
tional coverage of car cards will por- 
tray the loveliness of Miss August, 
1936, and feature her testimonial for 
the product to which she owes 
everything. The advertising, sched- 
uled for September magazine issues 
and July cards, marks the actual 
start of a campaign begun two years 
ago. 

It was decided at that time, when 
the Biow agency was appointed, to 
base promotion upon a_ perpetual 
beauty contest for blondes only, to 
be known as the blonde-of-the-month 
contest. The agency also advised 
against rushing execution of a good 
idea until basic supporting copy ap- 
peals could be tested, and further 
recommended that, contrary to com- 
mon practice, the contest be kepf 


HEARD ABOUT 
THAT SPOT WHERE 
THEY GUARANTEE 
YOU CAN SHOOT 
AT 185,000 
SPORTSMEN ? 


secret until the first winner was se- 
lected. 

The copy-testing was completed in 
time to make magazine issues of 
three months ago and at that time 
| the following cryptic message was 
added inconspicuously to the regular 
text: 

“Win a free trip to New York. See 
inside bottle of Marchand’s, ask 
| your druggist, or write Marchand’s.” 
The admonition to question the 
druggist or the advertiser was in- 
|cluded because it was not certain 
| that all retailers had stock which in- 
cluded the package insert explaining 
the contest. In receipt of the details 
of the offer, all the entrants had to 
do was to send a photograph and 
trust to the good judgment of the 
executives of Marchand and Biow, 
who act as judges. 


Results of Tests 


Executives of the Biow Company 
told ADVERTISING AGE that the copy- 
testing experience proved it is never 
| too late to learn more about adver- 
tising. Text was tested in newspa- 
pers and illustrations in magazines. 
The accompanying _ illustrations, 
showing a car card of a year ago 
and the current one, graphically tell 
the story of what was learned. 

Sixteen newspaper test advertise- 
ments were prepared to fill from 50 
to 70 lines. They were typical 
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LEADS FIELD IN ADVERTISING 


THE NEW 
BEGIN 


YEAH, SPORTS AFIELD, 


MONEY SPENDERS THOSE 
BABIES ARE! BUT GET IN 
BEFORE AUGUST 20, WHEN 
THE SEASON CLOSES ON 
PROTECTION THROUGH 
JANUARY, 1937. THAT GETS 
YOU THE OLD RATE ANDO 


A MARKET OF 


GUARANTEE 
NING anna’, 


GAIN! 


Sports Afield led ALL outdoor magazines in advertising gain in four of first five months 
of 1936. That represents 32.3% of the entire lineage gain of all five outdoor magazines. 
Keep your sights trained on SPORTS AFIELD. Watch this sprightly magazine go up! 


EFFECTIVE APPEAL 


my 


The top card, embodying all that Marchand has learned about 


feminine psychology, outpulled the bottom one by a substantial 


“readers,” without illustration, and 
the appeal was incorporated in the 
headline. All were keyed, and the 
offer of a free sample was buried. 

Each advertisement was run three 
times in six newspapers. The list 
included all three Buffalo papers, 
the Oregon Journal, Newark Ledger 
and New York Mirror. Other news- 
papers were being used coinciden- 
tally to ascertain the proportionate 
demand for the product as a hair 
tint and for rendering leg hair in- 


advertising. 

The text of the current car card 
incorporates the headlines of three 
most effective advertisements in the 
order of their effectiveness. They 
are, “Popular,” “Have you found the 
secret of popularity?’, and “Sunny 
hair friends admire.” 

The principal lesson learned from 
the test of text is that it is more 
effective to appeal to the desire for 
popularity than the longing for 
beauty. The two are by no means 
synonomous in the mass mind, the 
agency men say. 


The Invisible Swain 


It had been the practice before 
illustrations were tested to depict 
a masculine citadel surrendering to 
blonde beauty. The illustration 
which outpulled all others in the 
magazine advertising was a _ stock 
photograph of a professional model 
caught in an expression which could 
be interpreted as hearing flattery 
from someone whose praise is treas- 
ured but who is not pictured. 

The agency men are not sure of 


the explanation. Perhaps, they say, 


margin. 


conspicuous, as well as for straight 


;the feminine readers filled in the 
gap with the likeness of their own 
Prince Charming. At any rate, they 
know the illustration clicked, and it 
was combined with the winning 
newspaper copy to make the most 
effective car card the advertiser has 
used in six years of complete cover- 
age. 


_KOB License Passes to 
| Albuquerque Company 


The FCC has approved transfer of 
the license of KOB from the New 
Mexico College of Agriculture and 
Mechanical Arts to Albuquerque 
Broadcasting Co., whose stock is held 
by T. M. Pepperday, publisher of the 
Albuquerque Journal. 

The station has been operated un- 
der lease from State College by the 
Journal Publishing Co. It will op- 
erate as a commercial station, but 
State College will retain the right to 
one hour’s educational broadcast each 
day. 


Checks License Plan 


Judge Harry B. Miller of Superior 
Court of Cook County has entered an 
order for a temporary injunction in 
favor of Goldblatt Bros., Inc., Chi- 
cago, restraining Berwyn, Chicago 
suburb, from collecting a license fee 
of $5 per day for each man distribut- 
ing advertising matter there. 


Cavanagh to “Times” 


William T. Cavanagh has joined 
The New York Times’ national ad- 
vertising department. For the past 
four years he has been national ad- 
vertising manager of the Boston Rec- 
ord. 


STATION 


The one Boston station with equipment and rates designed 
specifically to cover the Metropolitan buying area, fourth 
largest in the United States. Coverage beyond this area 
is ‘Bonus Coverage" for which there is no charge. 


MASSACHUSETTS BROADCASTING CORP. 
STUDIOS and OFFICES 


COPLEY PLAZA HOTEL 


. BOSTON, MASS. — TEL. COMMONWEALTH 1717 
OSTON Member National Association 500 Watts Power 
of Broadcasters 1120 Kilocycles 267.7 Meters 


Name 


SEND Wow FOR THIS © 
~ INFORMATIVE BOOK | 


PORCELAIN ENAMEL INSTITUTE 

612 No. Michigan Ave., Chicago 

Send me a copy of your free book on Porcelain 
Enameled Signs. 
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June 29, 1936 


LAW MAY RESULT 
IN NEW CHANGES 
IN DISTRIBUTION 


(Continued from Page 14) 


discontinuing the services or paying | 
for facilities they heretofore have | 
provided or paid for. | 

“It does not seem possible under | 
this provision, that where the pro: | 
portionally equal terms are impos- | 
sible of ascertainment, that this | 
provision can govern, particularly 
when such service or facility is not 
based on volume of order or busi- 
ness and where the service furnished 
does not necessarily accompany the 
specific purchase or merchandise.” 


Attacks “Proof” Provision 


“For example, it is difficult to see | 
how this provision can control the 
use of demonstrators by a manufac- 
turer or the payment by the manu- 
facturer of demonstrators in any in- 
dividual store, or the payment for 
a specific advertisement by a manu- 
facturer which is incorporated in a 
retailer’s advertisement where the 
payment made by the manufacturer 
is for the actual cost of the adver- 
tisement of the manufacturer’s own 
product. The same thing applies to 
payment of window rent or floor dis- 
play space.” 


May Cow Producer 


The fact that the manufacturer 
must prove there has been a change 
in market conditions justifying the 
difference in price might require him 
to publicly divulge his cost of pro- 
duction, Mr. Fox asserted. 

“This provision,” he said, “is one 
which would tend to prevent a man- 
ufacturer. from changing his prices 
even though such changes were jus- 
tified. 

“Like all new laws, it will be many 
years before the exact application of 
the provisions will be finally deter- 
mined upon, and undoubtedly there 
will be considerable litigation just 
as soon as the Federal Trade Com- 
mission attempts to limit quantities 
or when changing market conditions 
necessitate changes in prices which 
the earlier buyer may consider dis- 


criminatory.” 


Friedman Promoted 


Henry L. Friedman has _ been 
named vice-president in charge of 
sales of Continental Display Cor- 
poration, Detroit, wholesaler and re. 
tailer of display materials, and 
manufacturer of window and _ in- 
terior displays for national adver- 
tisers. The firm has moved from 
2182 E. Grand Bivd., to larger quar- 
ters at 436 Cass Ave. 


Open Publicity Office 
The new public relations firm of 


McIntyre and Meyers has opened 
offices at 131 State St., Boston. The 


firm will handle public relations for 
Cape Cod Steamship Co. 


CALL ME up 
SOMETIME / 
3 


‘é 


for GOOD 
PHOTOSTATS 
QUICK 


CALL ON ATLAS 
FRANKLIN 3470 


ATLAService Stations 
in downtown Chicago 


ATLAS PHOTO COPY CO. 
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In less than three years it has been amply 
demonstrated that our handling of 


NEW ORLEANS 


CAR CARD ADVERTISING SPACE 


PAYS: I—you ADVERTISERS 
2—the RAILWAY COMPANY 
3—we OPERATORS 


Yes, we've blazed a trail in New Orleans with— 
® Full and complete agency recognition. 
Monthly circulation and display reports. 


End frames (inside head-ons, |!” x 42”). 


Improved servicing of standard inside space (single 


and double). 


Term of contract according to advertiser's need. 


= 
® Dash signs (outside front and rear). 
* 
° 


Units of service to fit any appropriation. 


® RATES AVERAGE I!/4c PER 1000 CIRCULATION. 


If you are not including New Orleans, 
you are not covering America. 


For Further Information Address 
J. EARLE OWINGS, Pres. 


‘TRANSPORTATION & 


ADVERTISERS 


INCORPORATED 


UNION BLDG. NEW ORLEANS 


*List of the "repeaters'’ on request. 
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ADVERTISING AGE 


Bonus Causes 


Record Gain 
in Ad Volume 


Chicago, June 26.—The billions in 
bonus money which Uncle Sam dis- 
tributed to war veterans last week 
brought millions of additional lines 
of advertising to newspapers from 
retailers who sought to garner a 
share of the golden stream, the 
ADVERTISING AGE index of retail ac- 
tivity reveals. 

Distribution of the bonus bonds 
and checks caused a record gain of 
22.9 per cent in retail advertising in 
the 66 reporting cities during the 
week ended June 20, as compared 
with the corresponding week of 1935, 
the index shows. This gain far ex- 
ceeds the previous high mark of 9.6 


per cent, which was registered dur- 
ing the week ended May 23. 


3,000,000 Lines Gain 


Total retail display advertising 
placed in the newspapers of the 66 
reporting cities during the week | 
was 18,745,450 lines, compared with 
15,258,637 lines during the same 
seven-day period of 1935. 
gain of 3,486,813 lines. 

The unprecedented gain of last | 
week also raised the level for the | 
entire year to date in substantial | 
fashion, this index rising from 3.8 
per cent above 1935 last week, to 
4.6 per cent above 1935 this week. 

The total volume of retail display | 
advertising placed in the newspapers | 
of the 66 reporting cities to date is 
421,063,171 lines. For the similar 
period of 1935 it was 402,463,329 | 
lines, 18,599,842 lines less. 

The quickness with which the ef- 


fect of the bonus upon retail adver- 
tising is reflected in the ADVERTISING 


Gerrtinc Resutrs 


in a way that is 


EASIER ON THE 
RESPONDENTS 


and Easier on your Pocketbook 


To many people, questionnairing is a pain 
in the neck. And why shouldn't it be? The 
Question Mark-et has almost reached the 


saturation point. 


We have found that more can be accom- 
plished, time and money can be saved, by 
first making a study of existing facts and 
data before plunging headlong into in- 
We have 


We made in such fields as 


quisitions of innocent victims. 
compiled considerable information. 


have researched research. We have sur- 
What is not 
known and cannot be found somewhere, 
in some form or another, then must be 
found by investigation. And even then it 
is not necessarily a matter of ‘‘question- 


veyed countless surveys. 


nairing.”’ 


Let us have the opportunity to prove to you 
how research service will help you as an 


inexpensive investment. 


THE CART BEFORE 
THE HORSE .... but 
the “push” evidently pulled 


We figured this way: A manufac- 


| 


turer usually makes something be- 
fore he begins to sell it. So we decid- 
ed to make a survey first and then 
sell the results. It not only worked but 
helped to get us established faster | 
than by conventional methods of 
selling service before going to work. 


It was natural that those who could 
well be proud of the results, would 
want to buy our reports. It was like- 
wise natural to hear from those 
who found the facts painful. But 
it has also been gratifying to find 
some concerns who pay for the 
truth even though unfavorable, 
recognizing the doctrine that ‘‘there 
is strength in knowing one’s weak- 
ness.” 


MEDIA STUDIES 


Available, without charge, 
to sales and advertising 
executives are a number of 
media studies we have 


dental, export, medical, 
petroleum, drug, ma- 
chinery, etc. 


COOPERATIVE 
SURVEYS 


Write us about our plans 
for a series of cooperative 
surveys in which you may 
participate at but a frac- 
tion of the cost of conven- 
tional surveys. 


ATTENTION PUBLISHERS: 


e invite correspondence relative 


Media Studies together with recommenda- 
tions on how to capitalize on the results. 


TATISTICAL 
RESEARCH BUREAU 
1540 East 2lst St., Cleveland, O. 


Representatives in all Principal Cities 


to 


MEDIA ANALYSES 


MARKET STUDIES 


June 29, 1936 


in Important Markets 


This is ®| Based on total retail lineage carried by all daily news: 


papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


*Retail rate increase by both papers declared affecting volume. 
*“Tribune” published special exposition edition in 1935. 


AGE index is another indication of |compared with last year, is due al- 
the responsiveness and dependabil-| most entirely to the fact that both 
ity of this gauge of retail activity. | Chattanooga newspapers raised lo- 

The record of the cities measured, |cal advertising rates ten per cent, | 
showing the percentage of gain or/in the opinion of Julius Ochs Adler, | 


loss from last year for each 


of the | president of the Chattanooga Times 


Index of Retail Activity 


| 


| 


| 


Creamery Uses 
Electric Signs 
on Chicago ‘L’ 


Chicago, June 25.—An innovation 
in transportation advertising—11 b) 
21 inch electric signs on Elevated 
platforms—has been introduced on 
properties served by the Chicago 
Elevated Advertising Company. 

Blue Valley Creamery is the first 
advertiser to take advantage of the 
new medium, and is covering Ele 
vated circulation with 100 of th: 
signs, a of which are overhead. 

Copy a full color is displayed on 
the situs, which are double-faced. 
The advertising may be changed fre- 
quently, as it is printed on special 
transparent paper. Illumination is 
provided 24 hours a day. 

“Blue Valley butter is good but- 
ter,” the first of the creamery ad- 
vertisements reads. “That’s why 
millions use it.” An opened carton 
of quartered butter is shown. 


Law Journal Appoints 
Harry B. Boardman, 123 W. Madi- 


\son St., Chicago, has been named 


25-Week 25-Week 
Period Period Week Week 
Ended Ended Percent Ended Ended Percent 
June 22, June 20, Gain June 2:, June 20, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
Ge cos eek 7,507,434 7,728,035 +2.9 305,907 372,120 +21.6 
Atianta, GR. .cseo> 6,713,043 7,374,738 +9.9 248,065 309,008 +24.4 
Birmingham, Ala.. 5,761,546 6,522,236 +13.2 184,884 261,030 -+41.2 
Boston, Mass...... 10,024,774 9,954,761 —0.7 296,099 405,357 +36.9 
Bridgeport, Conn.. 5,439,476 5,710,076 +4.9 233,212 263,256 +12.9 
oT a i ee 8,154,126 7,891,830 —3.2 318,584 380,436 +19.4 
Camden, N. J...... 1,91! 1,913,277 —0.3 84,520 81,796 —3.0 
Cedar Rapids, Ia.. 2,284,524 2,424,842 +6.1 96,226 111,048 +15.4 
*Chattanooga, Tenn. 3,66§ 3,305,199 —9.8 128,597 161,562 25.6 
Chicago, Ill. ...... 13, 14,778,314 + 7.5 495,910 625,001 +26.0 
Cincinnati, O...... 7,992,758 8,237,188 +3.1 302,635 356,739 +11.3 
Cleveland, O....... 8,809,016 9,505,469 + 7.9 326,851 396,022 +21.2 
Dallas, Tem. .....- 9,177,147 9,965,197 +8.6 323,356 429,821 +32.9 | 
DaPtOR, Gh seis vss 7,094,786 6,591,638 —7.1 235,424 293,216 +24.5 
PIOUTOE, Tick ck. AEweskRe See nalewe nats 183,780 214,435 +16.7 
Des Moines, lIa.... 3,120,361 3,122,095 +0.1 97,572 145,985 +49.6 | 
Detroit, Mich...... 10,330,101 10,524,771 +1.9 367,561 442,991 +20. 
a a re 3,425,436 3,491,208 +1.9 136,080 169,554 + 24.6 | 
Evansville, Ind.... 5,772,508 6,273,344 +8.7 220,472 276,696 +25.5 
Fall River, Mass.. 1,605,475 1,675,953 + 4.4 61,147 77,926 +27.4 
Flint, Mich. ...... 4,180,232 4,452,016 +6.5 150,150 197,288 +31.4 
ce A a 2,496,635 2,920,829 +16.9 101,794 127,930 +25.7 
Grand Rapids, Mich. 4,466,962 4,476,398 +0.2 164,304 219,170 +33.4 
Greenville, S. C... 2,957,151 2,801,007 —5.3 105,266 131,838 -+25.2 
Houston, Tex. 6,330,198 6,723,363 + 6.2 220,920 326,466 +47.8 
Indianapolis, Ind... 8,125,539 8,402,355 +3.4 333,528 377,604 +13.2 
Jersey City, N. J.. 1,096,149 1,223,091 +11.6 40,773 72,660 +78.2 
Kansas City, Kans. 1,007,573 1,135,001 +412.6 51,100 57,190 +11.9 
Knoxville, Tenn... 4,233,037 4,616,416 +9.1 177,520 210,056 +18.3 
Little Rock, Ark.. 4,558,904 4,482,399 —1,.7 172,550 280,327 +62.5 
sv, BOOM. ccccce 5,086,200 5,021,274 —1.3 211,260 235,452 +11.5 
Manchester, N. H.. 1,716,582 1,637,568 —4.6 73,012 75,150 +2.9 
Memphis, Tenn.... 5,429,984 5,421,644 —0.2 177,016 232,694 +31.5 
Milwaukee, Wis... 6,339,972 6,981,536 +10.1 238,044 339,276 +42.5 
Minneapolis, Minn. 6,925,486 7,470,932 +7.9 283,962 328,496 +15.7 
New Bedford, Mass. 1,609,872 1,581,636 —1.8 72,114 86,940 +20.6 
New Orleans, La.. 8,812,540 9,318,585 +5.7 319,210 386,341 +21.0 
New York, N. Y...28,276,667 31,532,454 +11.5 1,028,455 1,311,837 +27.6 
Brooklyn, N. Y.... 3,540,072 3,386,440 —4.3 156,679 142,205 —9.2 
NOreork, Vs .6ssin 4,482,184 4,617,606 + 3.0 222,936 211,484 —5.1 
Oakland, Calif..... 3,557,109 3,712,220 + 4.4 144,043 158,562 +10.1 
Okla. City, Okla... 4,987,423 5,357,041 +7.4 177,352 219,688 +23.9 
POOTia, TH. .ccc. css 5,434,364 5,422,844 —0.2 181,979 220,381 +21.1 
Philadelphia, Pa...13,784,576 14,034,609 +1.8 539,856 582,127 +7.8 
Phoenix, Ariz...... 3,596,849 3,656,184 +1.6 124,922 145,824 +16.7 
Pittsburgh, Pa....11,706,032 11,156,214 —4.7 454,566 484,232 + 6.5 
Portland, Ore. 5,008,006 5,599,502 -+11.8 191,996 218,960 +14.0 
Providence, R. I... 6,722,433 6,630,870 —1.4 261,272 326,964 +25.1 
Richmond, Va..... 5,616,366 6,214,614 +10.7 266,196 296,100 -+11.2 
Rochester, N. Y... 8,721,903 8,903,644 +2.1 - 345,745 416,017 +20.3 
Rock Island-Moline 3,700,676 4,132,592 +11.7 141,484 188,104 +32.9 
Sacramento, Calif.. 5,031,498 5,454,460 +8.4 192,980 230,856 +19.6 
San Antonio, Tex.. 2,705,509 3,204,473 +18.4 93,968 130,046 +38.3 
tSan Diego, Calif.. 6,115,598 6,548,292 +7.1 297,766 280,154 —5.9 
San Francisco, Cal. 6,930,451 7,583,012 +9.4 248,587 345,336 +38.9 
South Bend, Ind... 4,087,823 4,239,691 $3.7 153,073 212,476 +388 
Spokane, Wash.... 3,101,850 3,444,066 +11.0 146,314 143,588 1.! 
mt. 20Gls, MO: ...6%. 8,666,725 8,973,660 + 3.5 294,320 385,690 +831.0) 
St. Paul, Minn.... 5,878,588 6,517,201 -+-10.9 208,997 283,896 +35.8 
Syracuse, N. Y.... 6,029,278 6,218,305 +3.1 230,069 262,311 +14.0 
Tacoma, Wash..... 2,758,101 3,281,642 +18.9 33,034 149,968 +80.6 
TRIMS, Dis. ovse0e. 3,230,698 2,925,218 —9.5 117,614 125,412 + Hi. 
Toronto, Ont., Can.11,611,384 11,17z,380/ —4.3 373,686 375,255 +0.4 
Washington, D. C..17,906,388 19,990,080 +11.6 662,145 945,092 +42.7 
Worcester, Mass... 6,290,218 6,385,933 +1.5 208,894 273,910 +31.1 |} 
Youngstown, O.... 5,007,754 5,111,771 +2.1 170,303 220,098 +29.2 
| ee 402,463,329 421,063,171 +4.6 15,258,637 18,745,450 +22.9 


weeks since the beginning of the|Company and general manager of | 


year, is as follows: 


Week Ending 
January 4 
January 11 
January 1§ 
January 25 
February 1 
February §& 
February 15 
February 22 
February 2% 
March 7 
March 14 
March 21 
March 28 
April 4 
April 11 
April 18 
April 25 
May 2 
ee re Lia Vise NA Oe 
a 
May 23 


"re 
NE a 69.0 hott roc here tata to 
June 13 


June 20 


Detailed figures for each 


cities measured are given in the tab- 
ulation which appears on this page. 
The relatively poor showing of the | publications. 


city of Chattanooga in the 


| the New York Times. This assump- 


Per Cent ition, Mr. Adler informs ADVERTISING 
Difference | AGE 


+35 , is borne out by other indexes 

45.4 |Of retail activity in and around 

+6.3 | Chattanooga. 

+3.6 | 

-+-3.2 j ; 

pee | Cedar Rapids Gains | 

—0.8 | Through a_ typographical error, 

rep the 24-week figures for Cedar Rap- 
» (ids, Ia., which appeared in the index 
2.4 |last week, showed a loss of 5.7 per 
6.1 cent compared with 1935, whereas a 
7 gain of that size should have been 


recorded. The 


figures themselves 


1. 1. 1. 1. 
7 ae 
iw eF CONF WS 


-| |were correct, however, and the 
4 |proper designation for the city ap- 
<3 |Pears in the accompanying tabula- 
7.6 | tion. 

+ 9.6 ee a eae 

$4 Neiman Appointed 

22.9 | Kool-Keen Air Conditioning Co., 


of the | Sioux City, Ia., has named S. I. Nei- 
~|man, Chicago. A new line of air 

| conditioning units to retail at less 
| than $100 will be introduced in trade 
Newspapers will also 


index,' be used. 


| Western representative of the New 


York Law Journal. 


PRINTING 


“He Who Gains Time, Gains 
Everything” —or inversely, lost 
time is total loss. The road that 
detours here and detours there 
may finally bring you to your 
destination, but at what cost! 
Why be so lavish of Time when 
it is the one thing about which 
you should be most solicitous? 
Why have your printing contin- 
ually detoured—one place for 
engravings, another for typeset- 
ting, and still somewhere else 
for presswork? When you give 
the complete job to Faithorn, 
you avoid all detours and way 
side stops. Your jobs steam 
merrily along; arrive on time— 
clean, handsome, fit. Now (with 
pardonable pride) we announce 
a Night Engraving Service 
of the highest order for the 
making of fine plates. Let us 
demonstrate the value of 3-in-1 
service. Phone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 
American Seating 
Company has 
used FAITHORN 
3-in-1 complete 
Service. You, too, 
can now enjoy its 
many advantages. 


(Placed by the 
Bisberne Adver- 
tising Agency.) 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


_ You can use one or all—just as you wish. 


j 


| 
| 
| 


| 
j 


but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
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WIVES TURNING 
EYES OFF PRICE, 
GROCERS TOLD 


Dallas Convention Has Record 
Attendance 


Dallas, Tex., June 25.—The aver- 
age housewife in her 1936 buying is 
markedly less price conscious, John 
Barrus, of the Curtis Publishing 
Company, told 5,000 members of the 


National Association of Retail Gro- | 


cers today at the 39th annual con- 
yention, 

Opening Monday, the convention 
wound up tonight with election of 
officers, including Charles E. Smith, 
Dayton, O., president, to succeed D. 
\. Affleck, Salt Lake City; Gerrett 
Vanderhooning, Grand Rapids, Mich.., 
vice-president, and Frank H. Foy, 
Quincy, Mass., and Fred Marty, St. 


Louis, Mo., as directors for three- 
year terms. 
Mr. Barrus’ address on “Sound 


Balance in the Grocery Business” 
was a highlight of the closing day’s 
sessions. The address was based on 
a recent survey by the publishing 
company of 3,123 homes seeking the 
“whys and wherefores of the aver- 
age housewife’s buying.” 


Want Advertised Brands 


Women, the survey showed, are 
not doing their buying in one store. 
But the reason, Mr. Barrus declared, 
nearly half of them reported going 
to other stores was to procure ad- 
vertised brands they wanted. 


“That means,” he added, “that to 
get more of the business of your 
regular customers, you must see to 
it that you have the brands they 
want.” 

Mr. Barrus told the grocers that 
cupboards of the housewives sur- 
veyed showed that two nationally- 
advertised brands of corn flakes ac- 
counted for 95 per cent of the corn 
flakes found and two nationally-adver- 
tised brands of baking powder were 
found in more pantries than 81 other 
brands combined. 


Women Want Quality 


Women have always been less 
price conscious in their grocery buy- 
ing than “most people have sup- 
posed,” Mr. Barrus declared. But 
now, with better conditions, he de- 
clared price has made a distinct 
drop as a factor. 

Co-operation of manufacturers was 
urged by H. C. Petersen, secretary- 
manager of the association, to elim- 
inate loss leader selling. 

“It is fair to assume,” he said, 
“that a continuation of loss-leader 
selling will eventually destroy the 
good-will attached to a seller’s prod- 
uct.” 

The convention adopted a _ series 
of resolutions in line with general 
association policies including con- 
demnation of government-owned 
commissaries and a proposal for in- 
vestigation of chain stores and “their 
interlocking control of both whole- 
saling and manufacturing units.” 

Federal and state legislation occu- 
pied much of the discussion. Gross 
receipts, taxes and state sales taxes 
likewise were treated in the discus- 
sion on the floor. 

With the Texas Centennial in 
progress, a full program of enter- 


CHALLENGE TO AN ADVERTIS. 
ING AGENCY EXECUTIVE! 


-1 flair for writing— 
thus far confined to original (setup as weli 
as copy) anniversary greetings, ‘‘setting up’’ 
an idea in agency tayout-and-copy style 
for the amusement of friends, supplying 
subjects for a public speaker or writing copy 
for him inspired by a given subject 
—has caused 
the present routine secretarial work to 
become a bit drab. 
Who will accept the challenge to supply 
the “‘opening wedge’’ for a capable secre- 
tary, with an advertising background of 
6 years at the “receiving end” and 4 
years on the “presenting end,’”’ so that 
she may develop that talent for writing. 
with beneficial results to employer and 
employee? 
Excellent business experience and refer- 
ences. Address Box 778, Advertising Age. 
100 E. Ohio St., Chicago. 


tainment was presented to the visi- 
tors. The attendance set a record 
for the association, it was an- 
nounced. 


“Star-Times” Purchases 


KFRU from Luther Hill 


KFRU, Columbia, Mo., has been 
purchased by the St. Louis Star- 
Times Publishing Co., subject to 
FCC approval, from Luther L. Hill, 
manager of KSO and KRNT, Des 
Moines, and WMT, Waterloo, Ia., 
owned and operated by the Des 
Moines Register & Tribune Co. 


BBDO for Easy Washing 


Easy Washing Machine Corpora- 
tion, Syracuse, N. Y., has appointed 
Batten, Barton, Durstine & Osborn, 
Inc., Buffalo, effective July 1. 


j 
| 
| 


Western Group 
- Develops Terms 
| for Canned Food 


Los Angeles, June 25.—The Can- 
ners League of California has com- 
pleted development of descriptive 
labeling terms for fruits and aspara- 
gus for the National Canners Asso- 
ciation, originator of the descriptive 
labeling idea. 
| The National Canners Association 
| has consistently fought the proposed 
government system of “A-B-C” or 
‘grade labeling, which the associa- 
tion contends does not properly or 
completely describe a can’s contents. 

Grade labeling, leaders in the as- 


sociation have contended, is not in- 
formative unless the consumer 
knows the formula employed in 
reaching the symbol, A, B or C. The 
descriptive system, on the other 
hand, is self-explanatory, the asso- 
ciation asserts. 

The Canners League of California 
| Proposal for descriptive labeling of 
| asparagus suggests that each can 
| label cover the following “factors”: 
color type, style of pack, number 
and/or size, and liquid used. De- 
scriptive terms, under “color type,” 
are listed as white, all-green, green 
tipped and green tipped and white. 
Each term is carefully defined. 


For cling peaches, the League sug- 


gests that the following factors be 
covered on the label: color, style of 


sity of syrup. The descriptive term 
“extra heavy syrup” would be used, 
according to the definition for this 
term, “where the sugar solution is of 
such strength that the liquid portion 
of the finished product reads not less 
than 24 degrees Brix.” 


Promotes New York 


City as Summer Resort 


Hotel New Yorker is promoting 
New York City as “the world’s great- 
est summer resort,” in a campaign 
this summer to attract business men 
and vacationists. 

Copy will appear in 18 daily news- 
papers in 15 cities, also in hotel trade 
papers, beginning prior to the July 
4th weekend, and extending to Labor 
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Fake Titles on | 
Pan; Noblemen — 
to Give Proof 


New York, June 24..—Fake nobles | 


endorsing nationally advertised) 
products and preying on society are | 
soon to be exposed, under the plans | 
of the Noblemen’s Club, recently or- 
ganized here to authenticate titles of 
nobility. 

With headquarters at the Hotel 
St. Moritz, the group is taking ap- 
plications from noble men and 
women residing in this country, 
whose titles will be thoroughly 
searched before acceptance. 

Through the Noblemen’s Club, ad- 
vertising agencies will be enabled to 
establish’ the authenticity of the 
titles of nobility, whose endorse- 
ments they may use in national ad- 
vertising. The club will function as 
a clearing house of information on 
members of the nobility. Imposters 
will be exposed by publicity. 

Baron Giorgio Suriani has been 
chosen president of the group. He 
has previously endorsed Lucky 
Strike and Camel cigarettes, Pebec- 
co tooth paste, and Clicquot Club 
ginger ale. He has no occupation 
and is supposed to have a small in- 
dependent income. Jay Rogers is 
public relations counsel and spokes- 
man. 


WAAW Names Rienemund 

Adam Rienemund, veteran radio 
announcer, has been named commer- 
cial manager of WAAW, owned and 
operated by the Omaha Grain Ex- 


PRIZE ENTRIES 
IN CONTEST T0 
BE REPRINTED 


Winners Cross Continent for 
Boston Meeting 


Chicago, June 26.—That the bene- 
fits of the advertising essay contest 
conducted by ADVERTISING AGE are 
only beginning to be realized was ap- 
parent this week as publication of 
the names of the winners and of the 
first prize winning essays brought nu- 
merous requests for permission to 
reprint this material, and additional 
suggestions that copies of the win- 
ning essays be made available as 
widely as possible. 

Swift & Co., Chicago packers, re- 
quested permission to reproduce the 
winning college essay of Reinhard W. 
Knudsen so that it might be sent to 
all of the 450 Swift branch house men 
who act as local contacts for the ad- 
vertising department. The essay will 
be used by these men in their ad- 
vertising and promotional work for 
and with dealers. 

The Contest World, Buffalo, leading 
publication in this field, sought per- 
mission to reproduce both winning 
essays, as well as pictures of the win- 
ners. 

From Raymond Rubicam, chairman 


change. 


Gettin 
More Advertising 
Because 
Getting More 
Business For 
Advertisers 


In grasping that op- 
portunity to the ut- 
most, producers and 
distributors need the 
sales-message serv- 
ices of San Antonio 
Express and San An- 
tonio Evening News. 


These are two distinct newspapers, 
each with its own staff and its own 


They afford the adver- 


features. 
tiser complete coverage of the 


newspaper-reading people of South 
and West Texas and of San Antonio, 


20.3 
She Express 
Fret nte News 

ir 
in 1936 over 


of the board, Young & Rubicam, Inc., 


June 29, 1936 


| New York, one of the contest judges, 
|eame the suggestion that at least a 
| portion of the prize winning essays 
|be reprinted in book form and dis- 

tributed to teachers of advertising 
and other instructors in schools and 
|colleges. This suggestion, coinciding 
| with plans already laid by ADVERTISs- 

ING AGE, will be carried out, and 

copies of winning essays will be made 
|} available to schools and libraries. 


From other judges, from advertis- 
ing clubs, advertising men and 
women and educators throughout the 
country have come requests for copies 
of the prize winning essays. Mimeo- 
graphed copies of the high school 
and college essays which won first 
awards are now available, and may 
be had upon request to ADVERTISING 
AGE. 

Checks totaling $500 were mailed 
this week to 24 winners in the con- 
test. The principal awards of $250 
each in the high school and college 
groups for the essay chosen best will 
be made at the meeting of the Ad- 
vertising Federation of America in 
Boston on Monday. 

Katherine Elizabeth Howard of 
Spokane, Wash., winner of first prize 
in the high school group, and Rein- 
hard W. Knudsen of Eugene, Oreg., 
winner of first place in the college 
group, are now on their way to Bos- 
ton as the guests of ADVERTISING 
Ack. They will arrive here tomor- 
row morning, leaving again tomorrow 
afternoon on the special train carry- 
ing Western and Middle Western 
delegations to the convention, and ar- 
riving in Boston Sunday morning. 


P. A. C. A. Extends Invitation 


As might have been expected, ad- 
vertising interests on the West Coast 


A Big Year for the many and various businesses that 
will serve the host of visitors who will come to Texas 


for the communities’ 


tion at Dallas. 


gain 


st Five Months, 


1935 


31.9% gain 
The Sund ay 

Express 
First Five Months 
in 1936 over 
1935 


First Five 
in 1936 


home 


Cyenuny 


18% gain 
Jhe Evening News 


1935 


Sind 
San Gntonia Expats and San Grlinur 


historical celebrations of the 


Centennial and the Texas Centennial Central Exposi- 


A Big Year for the producers of Texas’ 
rich resources of crops and livestock, 
wool and mohair, oil, natural gas, sul- 
phur, and countless other essentials of 
this country’s economy. 


1936 brings a splendid 
opportunity to all ad- 
vertisers, in every line 
of business and produc- 
tion, in San Antonio and 
throughout S o ut h and 
West Texas — San An- 
tonio’s trade territory. 


Months 
over: 


24310 
Gained in month 


News hive set a record for 


this region’s central market place. the frst 5 months of 193 6 Wr 


Read in the Homes 


San Antonio Express 


SAN ANTONIO EVENI 


Jexas Foremost Hewspapers 


First 5 month of 1936 --5,470989 
First 5 months 


NG NEWS 


of 1935 - - - 


of 1935 --4,546,679 
Sain-- 924,310 


Socah hi, in Smanths381,129 
Noel bul gain Srroritha 291,027 
Classified gain 5 months 251,154 


| 


| 


BOYS WHO DELIVER THE ADVERTISING 


How 4,200 carrier salesmen of Des Moines Register and Tribune looked as they 


held their seventh annual convention 


were delighted with the fact that 
both principal awards went to their 
section, and before leaving on their 
cross-continental trip Miss Howard 
and Mr. Knudsen received congratu- 
lations from E. J. Murphy, president 
of the Pacific Advertising Clubs As- 
sociation. 

The P. A. C. A. will hold its an- 
nual convention in Seattle July 6-10, 
and Mr. Murphy extended a cordial 
invitation to both winners, as well as 
to Margie F. Weaver of Seattle, win- 
ner of third place in the high school 
contest, to attend the convention. 

“You are to be heartily congratu-| 
lated upon winning the ADVERTISING 
AGE essay contest,” Mr. Murphy told 
the winners. “The West is proud of 
you. ApveRTISING AGE has made an 
excellent contribution to the upbuild- 
ing of advertising and sales in this 
country and we are all appreciative 
of the contests which they con- 
ducted.” 


Adcraft Club of Detroit 
Holds Second Golf Meet 


Eric Lifner, of Young & Rubicam, | 
Inc., won the special prize at the 
second golf tournament of the year 
sponsored by the Adcraft Club of 
Detroit, June 23. Frank V. Martin, 
of Martin, Inc., captured second 
honors in this division. Low net 
awards were taken by Lew M. Hough- 
ton, with a net 62, and T. F. Gessner, | 
with a 68. The high net prize was) 
won by Edward H. Kimball, and high 
gross by Harold M. Hastings. 

Drawing prizes were taken by Jack 
Henderson, C. C. Hood, Forbes Mc- 
Kay, John F. Benkelman, Ward H. 
Marsh, R. Clark and J. J. Hartigan. 
Foursome prizes were won by John 
W. Brooke, Elmer P. Grierson, S. A. 
Stolberg, Gail Cole, Jerry Friesema, 
A. J. Underwood, Michael Bloy, Stan-| 
ley H. Brams, Forbes McKay, Art| 


‘King, Charles B. Vial, C. C. Hood, | 


F. Kivlan, W. Colburn Standish, Neil | 
Mulhern and Gordon Eldredge. 


Burke Wills Stock 
to Old Associates 


The will of E. M. Burke, chairman 
of the board, Burke, Kuipers & Ma- 
honey, Inc., newspaper representa- | 


tives, who died June 9, directs that 


five people in the organization should 
inherit his share. 

They are C. A. G. Kuipers and Miss 
Edith Bernstein of Chicago; Stephen 


'P. Mahoney and Charles W. Beller 


of New York, and A. W. Howe of 
Dallas, Texas. J. R. Snyder con- 
tinues as president, with no changes 
contemplated in the organization. 
Mr. Mahoney is in charge of the New 
York office, and Mr. Kuipers of the 
Chicago office. 


Carson to Distillers 
Frank E. Carson will join the ad- 
vertising staff of National Distillers. 
New York, on July 15. He leaves| 
Canada Dry Ginger Ale, where he! 
served as advertising manager for | 
eight years. 


Kennedy in New Post 


Joseph P. Kennedy has joined the | 


| 


,; automobile advertising staff of the 


, New York Herald-Tribune. 


He was 


previously for many years with the| 
Newark Sunday Call. 


Issues New Edition 
of “Advertising Copy” 

Professor George Burton Hotchkiss 
has rewritten “Advertising Copy,” 
which was first published in 1924. 
According to Harper & Brothers, New 
York, publishers of the book, more 
than 15,000 copies of the early edi- 
tion were sold. 

Text and illustrations have been re- 
vised and modernized in the new edi- 
tion. Professor Hotchkiss is in the 
marketing department, New York 
University, and was formerly chair- 
man of the department of advertis- 
ing and marketing. 


Display Firms Merge 
Advance Display Service, headed 
by Harry Bayley, has been merged 
with Merchandising, Inc., Milwaukee, 
which is sponsored by the Wisconsin 
Pharmaceutical and the Milwaukee 
County Pharmacists’ Associations. 


COURT 


EXHIBITS 


The modern jury-winning way 


to present diagrams and pho- 
tos in litigation is with Rapid 
Giant Prints—the clearest 
made—the kind the whole 
court sees and understands at 
the same moment. Great for 
putting new smash into charts, 
sales presentations, window 
displays, wall murals, and a 
dozen other uses. Dramatic! 


Let a Rapid Con- 
tact Man show you how Rapid 


Powerful! 


Giant Prints put new wallop 
into old sales stories! 


SIZE DOMINATES! 


RAPID 


COPY SERVICE CO. 


GIANT PRINTS 
"STATS 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbiit 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @e CHICAGOG, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michizan 
Ave., STAte $977. 
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ALLIED STORES 
TO ADVERTISE 
PRIVATE BRAND 


Department Chain Will Promote 
‘Hardwick’ Line 


New York, June 25.—Allied Stores 
Corporation will promote its private 
brand of men’s furnishings, Hard- 
wick haberdashery, in national ad- 
vertising this fall. While the initial 
effort will be on a modest scale, the 
move is regarded as highly signifi- 
cant. 

Allied Stores Corporation owns 
and operates 34 department stores 
which are said to do a combined 
business of $90,000,000 annually. 
Originally known as the “Hahn De- 
partment Stores,” the group includes 
such units as Jordan Marsh Com- 
pany and C. F. Hovey Company of 
Boston; Bon Marche of Seattle; 
O’Neill & Co. of Baltimore; Titche 
yoettinger Co. of Dallas; Rollman & 
Sons of Cincinnati, and others. 

The new promotional program is 
believed to mark the first time that 
any jointly owned group of stores 
has undertaken a national cam- 
paign on men’s wear. The group has 
been promoting its own brands in 
several lines through local advertis- 
ing. 

Alvin Advertising Agency, New 
York, has been appointed to handle 
the Allied Stores’ campaign, which 
will break in the September issue of 
Esquire, and continue in that pub- 
lication through December. 


Concentrate on Pajamas 


The first men’s furnishings item 
to be featured in the national adver- 
tising will be the Hardwick beltless 
pajama. Other Hardwick lines, which 
include men’s. shirts, underwear, 
socks and ties, will receive inci- 
dental mention. 

Each store will be listed in the 
advertising. Individual stores will 
tie-in through local newspaper ad- 
vertising, direct mail, signs, posters 
and window displays. The fact that 
the Allied Stores Corporation owns 
each store is expected to play an 
important part in assuring co-opera- 
tion. 

Russell A. Brown, director of sales 


HOTEL 


hRENMORE 


Commonwealth Avenue 
at Kenmore Square 


Hore, KENMORE is conven- 
ient to business, amusements, 
historical points. Main motor 
routes converge there 

And the Kenmore offers every 
modern comfort—air-condi- 
tioned dining rooms— deli- 
cious food at moderate prices— 
Spacious outside rooms, each 
with tub shower and circulat- 
ing ice water. 


Ample Parking Space 
40) Rooms with — 
Bath from 
Write for Historical Map of Boston 
and complete details of 
5 Day All Expense Trip $11.75 
LL. E. WITNEY, Manage 


ADVERTISING AGE 


promotion, said that each store will 
carry a model stock of all items 
listed under the company’s men’s 
furnishing label, Hardwick. Store 
clerks will receive special training 
in anticipation of the campaign. It 
is possible that licensing arrange- 
ments will be extended to non-com- 
peting stores, should a wide demand 
be created by the advertising. The 
pajamas featured in the advertise- 
ments are priced at $1.95, with 
others ranging from $1.65 to $2.95. 


The result of the men’s furnish- 
ings campaign will determine 
whether Allied Stores will embark 
upon promotion of their other pri- 
vate brands, which include Kentraft 
men’s clothing, Kentcraft Junior 
boys’ clothing, Hardwick Junior 


| boys’ furnishings, Marday handbags, 
|Millay women’s hosiery, underwear 
and gloves, Aria radios and Allied 
electric refrigerators. The group 
also sells other items, including 


various stores. 


Gar Wood Starts 
Coach Production 


Gar Wood Industries, Inc., Detroit, 
has started production of a new line 
of 20 and 24 passenger, streamlined 
motor coaches. Prices for the 
coaches, which will be rear-driven, 
range from $4,500 to $5,200. 

Stanley E. Knauss has been named 
manager of the new division. Sales 
activities will be confined for the 
present to a 1,000 mile radius. 


toilet goods, under the names of its | 
'a center for new industries. 


Pittsburgh on Air 


The Pittsburgh Commission for In- 
dustrial expansion and the Pittsburgh 
Advertising Club are laying plans for 
a weekly 15-minute radio program 
over KDKA, extolling Pittsburgh as 
The 
series, featuring an outstanding Phil- 
adelphia orchestra, will start in the 


| fall. . 


Ask Michigan Funds 


Tourist organizations are seeking 
a state appropriation of $300,000 with 
which to advertise Michigan as a re- 
sort and tourist mecca during 1937 
and 1938. George E. Bishop, secre- 
tary-manager of the Upper Penin- 
sula Development Bureau, is a leader 
in the movement, 


Adds 513 Inches 
in Power Promotion 


Consumers Power Co., Michigan 
distributors of light, power, and gas, 
is adding 333 inches to its primary 
newspaper space and 180 inches to 
secondary newspaper space in cele- 
bration of its fiftieth anniversary. 

“Benefits of 50 years’ service and 
rate cuts now in effect” will be re 
lated. Radio will also be used. 


Briggs with U. S. 


Cyrus R. Briggs has resigned as 
farm program director of station 
KOAC, Corvallis, Oreg., to become 
regional director of information and 
education for soil conservation serv- 
ice in the United States Department 
of Agriculture at Spokane, Wash. 


be ‘‘food for thought’’ to enterprising advertisers. 


| PAPER COMP 


\ 
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PERFECT 


Mountie Book Papers have honestly earned their claim 
to super-service and super-economy. They were de- 
veloped to fill the increasing demand for perfectly 
surfaced uncoated book papers. These nationally 
advertised mill-brands possess unique qualities of 
‘‘levelized’’ surface; bright, non-glare, white color, 
high opacity, and bulldog-strength for high press 
speeds and folding. With the introduction of Mountie 
uncoated book papers, the old fetish about needing 
coated papers for halftone and color process print- 
ing was completely shattered. The adaptability of 
Mountie Book Papers for most printing needs should 
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Information 
for 
Advertiser 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertisers or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 972. A Presentation of Regis- 
ter City. 

In this booklet The New Haven 
Register presents market data on 


Register City—the New Haven, Conn., 
retail trade zone. The booklet con-| 
tains information on industries, pop- 
ulation, family expenditures and The 
Register’s coverage of the market. 


No. 973. By Appointment to His 
Majesty. 

This is a survey of suppliers to 
New York City iafants, issued by 
Baby Talk. Replies to a question- 
naire sent to Baby Talk readers show 
brand preferences covering cod liver 
oil, soap, powder, etc., and other in- 
formation for those interested in the 
baby product field. 


No. 974. Stars Fall on Minneap- 
olis. 

A short story of a Minneapolis 
merchant’s chat with three of his 
executives, during which they survey 


the Minneapolis newspaper situation, 
study comparative circulation charts, 
and come to definite conclusions 
about the coverage of The Minne- 


| apolis Star. 


No. 919. An Editorial Analysis of 
Nine Leading Women’s Magazines 
for 1935. 

This tabulation, prepared by Home 
Arts-Needlecraft, shows the number 
of columns and percentage of space 
devoted to various editorial depart- 
ments of nine women’s magazines in 
1935. 


No. 829. Women Who Are Buying 
in Department Stores. 

In this study by Good Housekeep- 
ing, 20,312 interviews with women 
customers in 231 departments of 14 
stores in 14 cities reveal the answers 


to two questions: “What magazines 
do you yourself read regularly?” and 
“Of these magazines is there any one 
in whose advertising pages you have 
particular confidence?” 


No. 928. A Quick Picture of Booth 
Newspapers’ Michigan Market. 

This is a brochure with maps and 
illustrations, containing data on edi- 
torial features, circulation, and the 
Michigan market covered, by the 
eight Booth newspapers. 


No. 824. Market Facts About the 
Intermountain Empire and the Salt 
Lake Market. 

In this handsomely. produced 
brochure, the Salt Lake Tribune 
Telegram has analyzed the Inter- 
mountain market, and _ provided 
maps, charts, photographs and fig- 


Twenty-Five Years of Independent, 
Authoritative, Advertising Audits. 


NATIONAL ADVERTISING RECORDS, today, is a product of 


twenty-five years of progress. 


First presented in 1911, 


the 


audit of Magazine and Farm Paper advertising helped meet 
the growing demand for accurate and unbiased data. 


Keeping pace with advertising progress, the RECORDS have 
been expanded to include detailed reports of other media 


as well as additional publication groups, viz.: 


1911 Magazines & Farm Papers 

1927 Network Broadcasting 

1931 Canadian Magazines & Farm Papers 
1933 Spot Broadcasting 


Since 1933, the form of presentation has been—as it will con- 


tinue to be—the subject of constant study and improvement. 
For the media covered, NATIONAL ADVERTISING RECORDS 


is the accepted source of authoritative data. 


A consolidation of The Advertising Record Co. and Denney Publishing Co. 


330 W. 42nd St.—New York 


NATIONAL ADVERTISING RECORDS, Inc- 


43 East Ohio St.—Chicago 


ures showing the sales opportunities 
the market offers, and the news 
papers through which it may be sold. 


No. 891. The Age of Profit for Food 
Advertisers. 


This is volume one of a three-part 
survey of the Fawcett Women’s 
Group market conducted by Ruth- 
rauff & Ryan. It contains a tabula- 
tion of facts on how women readers 
of Fawcett Women’s Group buy their 
food products, brands they prefer 
and prices they pay. 


No. 893. “How to Find a Needle in 
a Haystack.” 


“For Radio Results—Facts First, 

Then Continuous Research.” 

Exact coverage with programs that 
sell is the needle pointing the way 
to radio results, the first of these 
folders issued by World Broadcast- 
ing System asserts. A description of 
World Program Service and case his- 
tories of numerous users are given. 
The second folder contains an arti- 
cle by Donald D. Davis, president, 
General Mills, Inc., reprinted from 
Executives Service Bulletin, Metro- 
politan Life Insurance Company, in 
which he discusses ways for pros- 
pective radio advertisers to meet 
problems of broadcasting. 


No. 834. Let 4,979,875 Newspaper 
Readers Tell You What They 
Read on Sunday. 

This is the report of a study made 
by the Gallup Research Bureau for 
Kimberly-Clark Corporation to deter- 
mine the comparative values of ad- 
vertising space in different Sunday 
newspaper sections, and the relative 
worth of different copy and illustra- 
tive techniques. 


No. 927. Residential Building Re- 
vival. 


A special bulletin issued by Dodge 
Statistical Research Service, cover- 
ing data on the revival of residential 
building. Building contracts are 
tabulated by states, and charts, as 
well as text, indicate trends in this 
work. 


No. 889. Circulation of the Des 
Moines Register & Tribune. 1936 
Coverage of Iowa’s Urban Market. 


The first of these booklets issued 
by the Des Moines Register ¢€ 
Tribune covers daily and Sunday 
circulation in Iowa counties, cities 
and towns. The second booklet, in 
two sections—one devoted to the 
Sunday Register, the other to the 
daily Register and Tribune—lists by 
population classification those of the 
204 cities and towns of 1,000 popula- 
tion or over in which the Register ¢ 
Tribune has 20 per cent or more 
coverage. 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come to the VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $259 Single sens 
From $400 Double Sg 
Suites from $6.00 to $15.00 Re Ray 
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WIDENED CONTROL 
OF ADVERTISING 
HIT AT NEA MEET 


Adopt Rigorous Reorganization 
Plan 


Poland Springs, Me., June 25.— 
Adopting a rigorous internal reor- 
ganization program and going on 
record unanimously as prepared to 
“resist aggressively all attempts to 
extend federal and state control] 
over advertising in publications,” 
500 editors representing weekly 
newspapers in 34 states wound up 
the 51st annual convention of the 
National Editorial Association here 


yesterday. 
The program of reorganization 
was adopted following a_ report 


showing the association heavily ob- 
ligated, with the debt largely a 
carry-over from efforts to co-operate 
with the NRA as a code authority. 

Reorganization program calls for 
“pursuance of a strictly conservative 
financial policy,” re-establishment of 
sustaining memberships and contin- 
uation of active, affiliate and asso- 
ciate memberships. 


Rand, Loomis Elected 


It was also voted to reduce the 
board of directors from 15, as set 
up under the NRA, to five. 

Clayton Rand, Gulfport (Miss.) 
Guide, was elected president of the 
association and Will W. Loomis, 
LaGrange (lll.) Citizen, who served 
last year as treasurer and managing 
director, was named vice-president. 

Directors named were Roy A. 
Brown, Sanger, Calif.; W. H. Conrad, 
Medford, Wis.; R. B. Howard, Lon- 
don, O.; H. W. Palmer, Greenwich, 
Conn., and Roland C. Stitser, Winne- 
mucca, Nev. 

With the convention adopting a 
series of resolutions against govern- 
ment competition in the printing 
business and increased government 
regulation, the editors heard Wil- 
liam L. Daley, N. E. A. Washington 
representative, make the declaration 
tax revisions will be more extensive 
in the next few years. 

He predicted a wider program of 
social security and revival of “some 
of the better features of the NRA.” 

George A. Riley, president of the 


“Showmanship? 
VARIETY gives 
first ranking in 
Indianapolis to 
the ‘hot — 
shots’ at... 


NBC AFFILIATE — 
D. E. (Plug) Kendrick 
7.P. & General Mer. 


Represented by 


WM. G. RAMBEAU CO. N.Y. Chicago Frisco 


American Press Association, urged 
the editors and publishers to “real- 
ize that advertising no longer comes 
unsolicited. You can’t sit back and 
wait for business.” 


Glaser Gives Address 


The association also voted to 
press efforts against “propaganda 
and free publicity” with the declara- 
tion “if such material is not cur- 
tailed, the confidence of the public 
in news will be undermined.” 

Members dealt with numerous 
technical problems of the weekly 
newspaper. A feature of the session 
was an address by Louis Glaser, 
Boston, head of the advertising 
agency bearing his name, who char- 
acterized advertising as the “sta- 
bilizer of business” and the means 


through which standards of living 
have been raised and cultural lives 
enriched. 

He denied that “advertising is per- 
fect,” but developed a series of illus- 
trations of how advertising has 
worked over a long period of years 
to the advantage of both consumer 
and advertiser. 

Need for smaller newspapers to 
present their picture to advertisers 
and advertising agencies also was 
urged by Mr. Glaser. 


Gives Broad Aid 


Dealing with the successful adver- 
tising campaign, he pointed out the 
manufacturer is able either to make 
an additional profit for himself, or 
to reduce the price of the article to 


the consumer, or to improve the 
quality of his merchandise. 
“Usually,” he added, “all three 
things happen in the case of a suc- 
cessful advertising campaign.” 


Improve Living Level 

Advertising of radio receivers 
brought widespread distribution and 
reduction in price over a 10-year 
period from $250 for a fine radio re- 
ceiver to a better one today at 
$18.95. The same situation in the 
automobile field was illustrated by 
Mr. Glaser. 

“And has the manufacturer starved 
to death, or whittled down his em- 
ployees’ salaries to give the con- 
sumer this value?” said Mr. Glaser. 
“Not a bit of it. The manufacturer 
makes more money than he previ- 


ously did when his cars sold at 
higher prices, and he pays his em- 
ployees much higher salaries than 
he previously did, and these wages 
are higher in proportion to today’s 
general wage scale, also.” 

Mr. Glaser pointed out the thou- 
sands of electric refrigerators to be 
sold in the United States this year, 
represent not only industry’s use of 
invested capital in payrolls consist- 
ing of thousands of men and women, 
but comfort, pleasure and better liv- 
ing conditions in thousands of 
homes. 


Prices Brought Down 
The Easy Washing machine sold 
for $175 in 1921. The company spent 
millions of dollars for advertising 
(Continued on Page 49) 


Gentlemen of the A.¥. A. 


the town 1s yours! 


‘i the State House, City Hall, Bunker Hill Monument 
(don’t you dare take Jimmy Foxx), or any other little souvenirs 
you fancy, home to the kiddies. But above all, take the time 
while you are here to get the feeling of a thing we call New 
England Tradition. 

You'll understand the causes of it when you visit Plymouth 
Rock, Concord, Lexington, the old North Church or Bunker 
Hill. 

You'll sense it more keenly, perhaps, when you take a 
stroll through the streets of Boston. You'll pass a jewelry store 
where since 1800 young couples have shyly selected their en- 
gagement rings. You'll pause before the window of a shoe store 
which was flourishing when the young bloods answered Lin- 
coln’s call to the Civil War. Here’s a hotel where there are 
identical savory dishes on the menu which sea captains wolfed 
down on their return from the Orient in the Clipper Ship era. 

When it comes to manufactured products, the New Eng- 
land Tradition is law in itself. You'll pardon us if we cite a Lady 
Pepperell Sheet as an example. Every single operation from 
the spinning of the cotton through the weaving, finishing and 
packaging is pointed up to give not only the greatest eye-value 
and luxurious comfort, but, above all, the greatest wear-value. 
Pepperell, with mills at Biddeford, Maine, and Fall River, 
Mass., and a finishing plant at Lewiston, Me., just doesn’t 
know how to make cheap, shoddy sheets. 

So welcome to New England and the New England Tradition. 


PEPPERELL MANUFACTURING COMPANY 
Executive Offices: 160 State Street, Boston 
Fiat Fresh, comfortable, generously-cut, beautifully 

” * tailored shirts will do a lot to take the wilt out of 
hot weather. Try Lord Pepperell, a shirt built of long-wearing 
Pepperell broadcloth. You'll find them in Boston on sale at 
C. F. Hovey’s (ask at the Registration Desk how to get there) 
and in stores throughout the country. Hovey’s, by the way, 


began business in 1833 and they ought to know a good thing 
in shirts when they see it! 
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Robinson Law | 
Said to Affect — 
Goodyear Case 


Akron, O., June 25.—Enactment of | 
the Robinson-Patman Law which ! 
strengthens and amends Section 2 of 
the Clayton Act and increases the 
power of the Federal Trade Com- 
mission may mean a re-opening of 
the Federal Trade Commission 
Goodyear — Sears-Roebuck case and 
issuance of a new or supplementary 
complaint to include a definite allo- 
cation of part of Goodyear’s own tire 
advertising expense to its cost of 
making Sears-Roebuck private brand 
tires. 


In its order of March 5 finding 
Goodyear had violated Section 2 of 
the Clayton Act through illegal 
price discrimination in favor of 
Sears-Roebuck, and in issuing its 
cease and desist order against Good- 
vear, the Commission found a gross 
dollar discrimination of $41,000,000 
but did not allocate any of Good- 
year’s advertising expense to the 
cost of Sears tires. 

The Robinson-Patman Act covers 
this point of advertising allowance 
and also provides that any Federal 
Trade Commission case pending on 
review before the courts, may be re- 
opened. The Goodyear—Sears case 
now is pending in the United States 
Cireuit Court of Appeals of Cincin- 
nati on Goodyear’s appeal from the 
Commission's decision. 


View of Attorneys 


During the hearings Commission 
attorneys argued that during the 
period covered by the complaint 
April 1, 1926, to December 31, 19383 

Goodyear had spent approximately 
$34,000,000 in advertising Goodyear 
brand tires, and that as the discrim- 
inatory price Goodyear gave Sears 
increased the resistance to sale of 
Goodyear’s own brand tires and 
necessitated an increase in Good- 


year’s. selling and advertising ex- 


ADVERTISING AGE 


| 


The rates for this department are as follows: 


“Help Wanted” 
charges $1. 


and 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 
to 6 in., per in., $4.50; 7 to 9 in., per in., 


per in., $4.75; 4 
per in., $4.00: 
‘ontracts. 


13 to 15 in., per in., 


“Situations Wanted,” 


30 cents a line, minimum 


4.25; 16 to 12 in., 


$3.75. Write for discounts on term 


HELP WANTED 


SPACE FOR ARTIST. New York pub- 
lication will use artist’s services in re- 
turn for office space. 

Box 790, ADVERTISING AGB, N. Y. C. 


__ MISCELLANEOUS 


Iv’ WILL PAY YOU 
To investigate Laurel Process, de- 
signed to meet today’s requirements 
for a Rapid, Accurate and Economical 
method of reproducing all sorts of il- 
justrated advertising, literature, sales 
letters, diagrams, bulletins, etc. No 
typesetting or cuts necessary. 

Send for Samples 
LAUREL PROCESS, 480 Canal, N. ¥. C. 


PHOTO POST CARDS 
Actual Reproductions of your 
otos .. . . .. $15.00 per 100 
8x10 Size for Salesmen’s 
Samples .. $10.50 per 160 


Graphic Arts Photo Service, Box 3665, 
Hamilton, Ohio. 


pense, a substantial part of this ex- 
pense should be added to the cost of 
Sears tires. 

Largely because the Clayton Act 
did not specifically provide for allo- 
cation of advertising expenses, the 
Commission made no such alloca- 
tion, but in its annual report for 1935 
cited the Goodyear case and recom. 
mended the amendment of the Clay- 
ton Act which has now come about 
hrough the Robinson-Patman bill. 
Congressional committee members 
attended final hearings in the Good- 
year case and studied the record 
thereof. It is expected that the Good- 


It's 


In The Great Anthracite 
Fields of Pennsylvania - - 


THE 
SCRANTON 
TIMES 


e e FIRST IN NEWS! e e 
FIRST IN CIRCULATION! 
FIRST IN ADVERTISING! 


Largest daily circulation in northeastern Penn- 
sylvania and greater advertising patronage 
than all other daily papers printed or sold in 


Scranton and Lackawanna County combined. 


THE SCRANTON TIMES 


National Representatives: H. D. LaCoste 


New York: 45 West 34th Street — Chicago: 540 North Michigan Ave. 


POSITION WANTED 


YOU can CASH IN on my IDEAS! 
I’m married, 24, have been Asst. Prom. 
Mer. nat. publ.; Editor own mag.; now 
copyman in lg. dir. mail hse. Will & 
can do anything in Advt. for salary of 
$45. wk. For full info. don’t write— 
TELEGRAPH! 

Box 791, ADVERTISING AGE, Chicago 


FOR SALE 
For Effective Sales Campaigns! 


Two genuine Aerocar trailers, com- 
plete with Buick coupes—furnished 
with kitchen & living quarters — 
equipped with finest public address 
systems—Used with consistent suc- 
<9 in National Campaign. Priced to 
sell. 


WICKHORST MOTOR CO, 

3940 W. Harrison St., Chicago 
BUYERS ARE AMBITIOUS 

We need more good mechanical and 
engineering trade papers either paid 
or controlled circulation. 
Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


year case will be argued in the Cin- 
cinnati court during its October 
term. Attorneys are now busy in 
preparation of a narrative of the rec- 
ord which embraced more than 25,- 
000 typewritten pages and many 
thousands of exhibits. 


SEEK TO EXPAND 
MBS SOUTH VIA. 
WSM, NASHVILLE 


Denver Signed: Dicker With 
Other Stations 


Chicago, June 26.—-Plans to enroll 
WSM, Nashville, Tenn., 50,000-watt 
station, in the Mutual Broadcasting 
System as a key unit are being 
pressed, it was learned today, fol- 
lowing announcement by W. E. 
MacFarlane, president of the net- 
work, that Mutual is anticipating ad- 
dition of “several other stations” in 
major population centers. 

Mr. MacFarlane's statement ampli- 
fied the expansion plans to the West 
coast cemented last week through a 
contract with the Don Lee Broad- 
casting System, California chain, and 
giving Mutual coast-to-coast scope. 

Under the set-up attained so far, 
Mr. MacFarlane announced, Sta- 
tions KFEL-KVOD, operating on a 
single channel in Denver, will begin 
operations as the Rocky Mountain 
Region outlet on the Mutual trans- 
continental chain some time before 
the first of the year. 

The Don Lee contract with Co- 
lumbia Broadcasting System expires 
December 31 when Columbia will set 
up independent operations on the 
West coast. 


Start December 29 


If the plans to enfold WSM go 
through, this will necessitate a break 
from National Broadcasting Com- 
pany now presenting the chain as 
part of the south-central group. 
WSM is owned and operated by the 
National Life & Accident Insurance 
Company. 

There was no amplification on the 
Statement that negotiations with 
“several other stations” are under 
way but Mutual is known to be deal- 
ing with stations in Salt Lake City 
and Kansas City and is seeking to 


extend coverage to the Northwest. 
Mr. MacFarlane announced defi- 


nitely Mutual would begin transcon- 
tinental operations not later than 
December 29. 
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[WE'RE GIVING VOTES 
WESTWOOD HILLS 


TRADE AT HOME 
Vacation 


tet Va 7 


STANDINGS | CLOSING DATE 


| 


LOCAL CONTEST 


OF CONTEST 


Window display which aided merchants to cash in on contest sponsored by 
Westwood Hills Press, and which won award for best local California newspaper 


promotion. 


W. S. Warner Promoted 
W. S. Warner, for six years 
regional sales manager of National 
Biscuit Co., with offices in Portland, 
Oreg., has been transferred to New 
York as assistant sales manager. S. 
W. Rodda is his successor at Port- 
land. 


women's publications 


to have been expected. 


ment in 1909. 


That Vogue .. for the first 6 months 
of 1936... should lead all other 
in the 
amount of advertising carried was 


Vogue has led uninterrupt- 
edly every year since Conde 
Nast assumed its manage- 


But that Vogue should record the 
largest individual gain in linage 
of any magazine in the women's 
field makes this most recent 
achievement doubly significant. 


“Airplane” Firm Started 
William Bowen and Douglas Mac- 
Odrum have opened offices in Boston, 
for airplane advertising. The firm 


will specialize in airplane trailer ad- 
vertising, featured by a trailer made 
of glass letters placed upon a new 
type of netting. 


It’s one thing to be first. . it’s 
another tokeep onincreasing 
your margin of leadership — 
bettering your own mark. 


Vogue not only continues to re- 
main in front, but moves steadily 
ahead . . widening the gap that 
separates it from all other wo- 
men's publications. 


What better evidence that 
Vogue's ever-increasing pOP- 
ularity, prestige and power 
give it a place apart as an 
advertising medium ? 
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ADVERTISING AGE 


Federation Hosts 
Trekking to Boston 


(Continued from Page 1) 


preceded bim in office. Other famous 
names dot the programs for both the 


general and departmental gatherings. | 24-sheet poster panel has been erected | 


Meetings on Schedule 

Among affiliated organizations to 
meet during the A. F. A. convention 
are National Newspaper Promotion 
Association, Newspaper Advertising 
Executives Association, Public Utili- 
ties Advertising Association, Outdoor 
Advertising Association of America, 
Premium Advertising Association of 
America, Magazine Group, Sales Pro- 
motion Division of National Retail 
Dry Goods Association, Industrial 
Advertising Conference, Direct Mail 
Advertising Association and Sales 
Executive Conference. 

Most of the programs for the de- 
partmental meetings have been pub- 
lished. One of the last to be com- 
pleted was that of the Outdoor Ad- 
vertising Association, which was 
angling for Merle Thorpe, publisher 
of Nation’s Business, as its principal 
speaker, and got him. His subject 


will be, “If We Really Want Business | 


Activity Pay for It and Get It.” 

E. C. Donnelly, Jr., of John Don- 
nelly & Sons, Boston, will preside 
over the outdoor meeting. Other 
speakers will be Ray Ilg, vice-presi- 
dent, National Shawmut Bank, Bos- 
ton, who will tell “A Success Story 
of the Use of Outdoor Advertising”; 
Frank D. Comerford, president, Edi- 
son Electric Illuminating Company, 
Boston, “Selling with Light,” and C. 
O. Bridewell, Outdoor Advertising, 
Inc., “The New Outdoor Advertising, 
Inc.” 

The outdoor delegation has not 
overlooked a practical opportunity to 
demonstrate the power of the me- 
dium. The panel of the triangular 
park opposite the main entrance of 
the Hotel Statler has been rebuilt 


| with an illuminated display welcom- 
‘ing the A. F. A. Inside the hotel, a 


'to outline the daily programs. 


WILSON LEE HONORED 
AT NEW HAVEN DINNER 


New Haven, Conn., June 22.—Wil- 
son H. Lee, veteran New Haven 
printer, directory publisher and ad- 
vertising agency head who recently 
celebrated his 84th birthday, was 
hailed by more than 100 advertising 
men and women at a testimonial 
dinner here tonight as one of the 
pioneers in the “Truth in Advertis- 
ing’ movement. 

Asserting that the dinner was be- 
ing held “not to celebrate age but to 
celebrate achievement,” Herbert: S. 
Houston, publisher of World’s Work, 
New York, and a past president of 
the A. F. A., paid high tribute to the 
New Haven man, whom he termed 
“a pursuer of perfection.” He praised 
Mr. Lee’s work on the executive 
board of the A. F. A. in the early 
days of the “Truth” campaign and 
said that to him and Reuben H. Don- 
nelley of Chicago belongs full credit 
for the clean-up of directory adver- 
tising. 

Mr. Houston described the 25-year 
fight for truthful advertising carried 
on by the A. F. A. and Better Busi- 
ness Bureaus, saying the work is be- 
ing done by “the regular army of the 
Bureau and the volunteer army of 
the advertising clubs.” 


Challenge to Business 


Former Mayor Thomas A. Tully, 
vice-president of the Tuttle, More- 
house & Taylor Co., large New Haven 
printing house, lauded the work of 
the guest of honor and called upon 
all branches of American business to 


First 6 months 


First 6 months 


1933 


First 6 months 


First 6 months 


VOGUE LED BY VOGUELEDBY VOGUELED BY VOGUELED BY 


48,205 
LINES 


84,830 
LINES 


107,574 


135,046 


LINES LINES 


Year after year Vogue widens the gap 
and increases its margin of leadership 


The chart above shows how Vogue is steadily increasing 


its advertising leadership among women's magazines. 
Each year witnesses another significant gain. For the first 
6 months of 1936, Vogue tops the field by a margin of 


135,046 
* 


LINES 


GAINS AND LOSSES 


RECORDED BY WOMEN’S MAGAZINES 
FIRST 6 MONTHS OF 1936 


IST 6 MOS. 1ST 6 MOS. 
PUBLICATION 1935 1936 GAIN LOSS 
VOGUE . - 498,976 lines 526,666 lines 27,690 lines 
Harp. Baz. . ieee “” 391,620 218 “” 
Gd. Hkpg. . 264,653 * 295,385 “ 10,732 “ 
oO ee .— ~ wie 290,135 “ 22,474 
W.H.C, . 264,902 “ 262,985 “ 1,917 lines 
McCall's . . 269,065 “ 255,605 “ 13,460 *’ 
Pic. Rev. . . WAG 120,420 “ 5,763 “ 
Delineator 94,345 “ 47,570 "' 46,775 "' 


420 


Figures quoted from Printers’ Ink 


One 


LEXINGTON AVENUE, 


NEW YORK CITY 


eliminate abuses within their own 


ranks. “What advertising has done 
in cleaning house is a challenge to 
all American business,” he said. Re- 
ferring to Mr. Lee’s activity despite 
his advanced age, he declared the 
veteran’s “mental age” is “between 
25 and 35,” though his years are 84. 

Other speakers included the pres- 
ent Mayor, John W. Murphy; Judge 
Samuel E. Hoyt, whose address was 
in humorous vein, good-naturedly 
“taking advertising over the jumps”; 
John R. Demarest, president of New 
Haven Typothetae and son-in-law of 
Mr. Lee, and Prof. George H. Nettle- 
ton of Yale University. 

On behalf of the New Haven Ty- 
pothetae, Mr. Lee was presented a 
huge basket of roses, symbolizing his 


48 years of membership in the organ- | 


ization. He was also given a large 
scroll bearing the signatures of all 
those attending the dinner. Mr. Lee 
responded with a vigorous address 
which belied his age. 

Installation of new officers of the 
New Haven Advertising Club was a 
feature of the event, District Gov- 
ernor George Dunning of Boston be- 
ing the installer. Max Livingston 
was placed in office as president, suc- 
ceeding Nathan B. Stone. Other 
officers installed by Mr. Dunning 
were: Andrew Casolino, first vice- 
president; ‘“Albie’ Booth, former 
Yale gridiron star, second vice-presi- 
dent; W. W. Peters, secretary, and 
LeRoy Howard, treasurer. Adolph 
D. Steinbach, New Haven printer and 
lithographer, was toastmaster. 


Business Editors 


Nominate Officers 


Cc. A. McCaleb, Buildings and Build- 
ing Management, has been nominated 
for president of the Business Edi- 
tors Association of Chicago. Other 
nominations include: for vice-presi- 
dent, Norman M. Stineman, Con- 
crete; secretary-treasurer, J. D. 
Wilder, American Artisan; for direc- 
tors, Mrs. S. K. Maddox, National 
Provisioner, B. L. Johnson, Ameri- 
can Builder, John Y. Beaty, Bankers 
Monthly, and R. E. Turner, Power 
Plant Engineering. 

Election will be held at noon to- 
day at the Great Northern Hotel. 
M. J. Stanton, general counsel for 
Rand McNally & Co., will discuss 
copyrights in business paper publish- 
ing. 


AAAA Issues Market 
Study for 56 Cities 


American Association of Advertis- 
ing Agencies, New York, has released 
section A of Volume V, “Market and 
Newspaper Statistics.” It covers 56 
cities in this country and Canada 
with more than 100,000 population. 

The study is part of a program for 
the advancement of newspaper adver- 
tising conducted by the association’s 
committee on newspapers, of which 
J. J. Hartigan, Campbell-Ewald Com- 
pany, Detroit, is chairman, and Les- 
ter M. Malitz, Cecil, Warwick & Cecil, 
New York, is vice-chairman. Copies 
are available at $6 each, the approxi- 
mate production cost. 


“Sunday Evening Hour” 
Will Resume Sept. 20 


The Ford Sunday Evening Hour, 
which concluded its 1935-36 season 
over CBS June 21, will resume Sept. 
20, with several innovations. Guest 
conductors, including Fritz Reiner, 
Eugene Ormandy, Victor Kolar and 
others, will lead the _ orchestra. 
Among guest artists who will be 
heard are Kirsten Flagsted, Mischa 
Elman, Gladys Swarthout and Lily 
Pons. William J. Cameron will con- 
tinue his intermission talks. 

The concerts will be staged in De- 
troit’s Masonic Temple Auditorium, 
which seats 4,000 persons. 


Buy “Marking Devices” 

Marking Devices, serving rubber 
stamp, stencil, seal badge, name 
plate, numbering and time machines 
industries, has been purchased from 
Lightner Publishing Corporation, 
Chicago, by J. A. Smith and I. B. 
Heiple. It will be published at 185 
N. Wabash Ave., Chicago. 


Perry in Insurance 


Nelson R. Perry has become asso- 
ciated with Metropolitan Life Insur- 
ance Company, New York, in the 
group insurance division. He was 
formerly advertising director of Lib- 
erty Magazine. 


Observance of the Twenty-fifth 


General Outline of Boston 
Program 


SUNDAY, JUNE 28 


10:00 A. M. 
Opening of Registration Desk. 


3:00 P. M. 
Anniversary, Truth-in-Advertising Move- 
ment. Inspirational meeting in Faneuil Hall, America’s Cradle of 


Liberty. 


SPEAKERS: 


George W. Coleman, president, Ford Hall Forum, Boston, president, 
Advertising Federation of America, 1911-1913, presiding. 

S. C. Dobbs, LL.D., Atlanta banker, president, Advertising Federation 
of America, 1909-1911. 

Merle Sidener, president, Sidener, Van Riper & Keeling, Inc., Indian- 
apolis, former chairman, National Vigilance Committee. 

Mrs. William Brown Meloney, editor of This Week, “Sincerity—the 
Pearl of Great Price.” 

4:00 P. M. 
Opening of Advertising Exhibit. 


7:30 P. M. 
Musicale, auspices the Advertising Club of Boston, Hotel Statler. 
9:00 P. M. 

Smoker and Reunion of the Old Guard. Men who were engaged in adver- 
tising twenty-five years ago are especially invited to this affair. E. St. 
Elmo Lewis, Detroit, is chairman of the Committee for the Reunion of 
the Old Guard. Host of the evening, Roy Dickinson, president, Printers’ 
Ink Publishing Co. Georgian Room, Hotel Statler. 

MONDAY, JUNE 29 

8:30 A. M. 
Breakfast and Meeting, Council on Women’s Advertising Clubs. 
Breakfast and Meeting, Council on Men’s Advertising Clubs. 

9:00 A. M. 

Registration, Hotel Statler. 
9:30 A. M. 
Departmental Meetings. 


12:15 P. M. 
Formal opening of the convention. General luncheon session, Ball Room, 

Hotel Statler. 

Chairman: Chester H. Lang, president, Advertising Federation of America. 

Address of welcome: Allyn B. McIntire, president, Advertising Club of 
Boston. 

Keynote address: President Lang. 

Mrs. Grace Morrison Poole, former president, General Federation of 
Women’s Clubs, Dean of Stoneleigh College, Rye, New Hampshire, 
will speak on the subject, “The Big, Black Bear.” 

Jerry Belcher and Parks Johnson, famous radio stars appearing on the 
Vox Pop program, will conduct interviews. 

Winthrop L. Carter, president, New England Council, “New England 
Today.” 

Ken L. Dyke, general advertising manager, Colgate-Palmolive-Peet Co., 
and chairman of board, Association of National Advertisers, will 
speak on “Business Everybody Knows.” 

(Continued on Page 48) 


The new CARD-SAVER package 
eliminates waste —saves 25% — 
separate holder for each 25 cards. 


MILLIONS 


OF *RELIEF PROCESS BUSINESS 
CARDS PRODUCED MONTHLY FOR LEAD- ° 
ING FIRMS FROM COAST TO COAST 


For twenty-one years we have pioneered in the development 
and perfection of distinctive RELIEF PROCESS business cards. 
The largest sales organizations discovered that our NATIONAL 
BUSINESS CARD SERVICE offers the highest quality coupled 
with extraordinary prompt service at minimum cost. Proven 
saving of 25%, to 50% is not unusual. You will be surprised 
at the low cost for our quality Relief Process cards packaged 
in Card-Savers—in units as small as 250 per individual. 

FREE TRIAL OFFER to well rated firms using 5,000 or more cards annually. 
Clip one of your cards to this advertisement and estimate your total yearly 


quantity. We will furnish 256 press proofs of YOUR card in our dull black 
Relief Process. No obligation. 


RELIEF PRINTING CORPORATION 


NATIONAL BUSINESS CARD SERVICE 
87 SUMMER STREET BOSTON, MASSACHUSETTS 


* Produced without costly plates or dies. 
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ce ie Guessing 
> About the 


Syracuse Market” 


im 


Unique 
New Survey on 
Food and Drugs 
Available Soon 


om 


Sy A ATION PUTS 


ee “There’s No More 


On Request from Syracuse’s 
Fastest Growing Medium 


NEW STARS ON 
RADIO PROGRAMS 


New York, June 25.—Jack Benny 
and Fred Allen, of Jell-O and Bristol- 
Myers programs respectively, pick 
the same week for leaving the radio 
audience flat for the summer. Mr. 
Benny starts his summer vacation 
June 28, and will be replaced by the 
comedy team of Tim Ryan and Irene 
Noblette. Don Wilson will act as 
m.c. The program is placed by 
Young & Rubicam on the NBC-Blue, 
Sundays at 7 p.m., EDST. 

Stoopnagle and Budd replace Mr. 
Allen, effective July 1. This date 
also marks the renewal of the show, 
which is heard Wednesdays from 9 
to 10 p. m., on the NBC-Red, through 
Young & Rubicam. 

Another popular comic leaves the 
air for the summer June 28, when 


Phil Baker is replaced by Frank 


of them live v'F 


State sre". s| coverage 
B 


c,o 


National Representation, 


FREE & 5S 


shining ae even all 


° — . 

Il the mid-we ‘re trying | both shows. The Friday program is 
coyKentucky But = ay ade e |heard at 9 p. m., and renews effec- 
a reac the yore that 325,71 tive July 3. 

— i The Studebaker 


and vicinity, Fe tually witty clone 


of our toweT 25% of the 
than o o sdentally, 
do more rail business- Goal 32,092 


f course- 


LEININGER, INC- 


Crumit and Julia Sanderson. Hal 
Kemp’s orchestra will continue. The 
sponsor is Gulf, the network Colum- 
bia, the time 7:30 Sundays. Agency, 
Young & Rubicam, Inc. 

June 29 is the date of the last 
“Lombardo Road” broadcast for 
Esso before the Royal Canadians 
leave the Columbia network for va- 
cation. . 


Waring on Job 


Fred Waring’s Pennsylvanians, 
working two nights a week for the 
Ford Dealers of America, will be 
heard through the summer, both con- 
tracts having been renewed. The 
Tuesday program, on the Columbia 
chain, will shift its time to 9 p. m. 
The agency is N. W. Ayer & Son for 


program, NBC- 
Red, will be renewed effective June 
29, and will change its spot at that 
time. It is now heard Fridays at 
10 p. m. EDST, and is changing to 
Mondays at 9:30. Agency is Roche, 
Williams & Cunnyngham, Chicago. 
Kate Smith goes on a short vaca- 
tion from the A & P program, effec- 
tive June 30, and will be replaced 
by Jack Miller and his orchestra. 
Procter & Gamble, in the interests 
of Camay soap, will inaugurate a 
new program on the NBC-Red net, 
Mondays through Fridays at 3-3:15 
p. m. The name of-the program is 
“Pepper Young’s Family,” and the 
agency, Pedlar & Ryan, New York. 
S. C. Johnson & Sons’ program, 


June 29 from the NBC-Blue to the 
Red network. It is heard Mondays 
at 8 p.m. The agency is Needham, 
Louis & Brorby, Inc., Chicago. 


New Kolynos Program 


American Home Products, for 
Kolynos Sales Company, will spon- 
sor a new program on the Columbia 
net starting June 30, and marking 
the return of the Hammerstein Mu- 
sic Hall to the airlanes. It will be 
broadcast every Tuesday at 8-8:30 
p. m., EDST. 

The Camel Caravan is moving to 
Hollywood Tuesday, June 30, when 
Rupert Hughes takes over the reins 
as m.c., assisted by Benny Good- 
man’s swing band and Nat Shil- 
kret’s orchestra. Walter O’Keefe’s 
last broadcast for Camel was June 
25. The time is 9:30-10:30 p. m., 
EDST, the sponsor, W. J. Reynolds 


General Outline of 


Boston Program 


(Continued from Page 47) 


4:00 P. M. 
Tea and fashion shows, Hotel Statler. 


7:30 P. M. 
Annual Banquet and Ball, Hotel Statler. 


Dancing. . 


TUESDAY, JUNE 30 


casting Company. 


Entire day reserved for departmental sessions of following national groups: 


National Newspaper Promotion Association. 
Newspaper Advertising Executives Association. 
Public Utilities Advertising Association. 

Outdoor Advertising Association. 

Premium Advertising Association of America, Inc. 


Another “speakerless” banquet. 
A radio star of national fame will be featured and music and entertain- 
ment will be supplied by the Artists’ Bureau of the National Broad- 


Tobacco Company, the agency Wm. Magazine Group. 
C. Esty & Co. 

Beginning Wednesday, July 1, the 
Chesterfield show, featuring Andre 
Kostelanetz’s 45-piece orchestra, will 
be heard on Columbia twice a week 


for the summer. The new Wednes- 


cast will continue at 10 p. m. The| SPEAKER: 
agency is Newell-Emmett Company. 
Lavender and Old Lace, concert 
program, inaugurated its third con- 
secutive year with the 105th broad- 
cast of the series over the NBC-Blue 
network Wednesday, June 24, at 
8:30 p. m. The sponsor is Sterling 
Products, Inc., for Bayer’s Aspirin. 
Viadimir Padwa, pianist-director, 


SPECIAL NOTE: 


on the American Radiator Company 
program for the summer. The time 
is Sunday at 7:30 p. m. on the NBC- 
Red network. 
Agency, New York, is in charge. 


Howat Joins Ward Co.; 


R. J. Howat, for ten years engaged | SPEAKERS: 


in dry milk advertising, has been 
named assistant to the sales manager 
of Ward Dry Milk Co., St. Paul, 
Minn., which has perfected a ready- 
mixed Buttermilk-Fed rye flour, said 
to be the first of its type. 

The firm has entered the milling 
field to market the new preparation, 


Prophets.” 


dered form. 


Grant Returns 


Thomas J. Grant has left H. W. 
Kastor & Sons, Chicago, to return to 


& Ryan, Chicago. He has also been 
with Lord & Thomas. 


Serviss to Conover 


over Co., 360 N. Michigan Ave., Chi- 
cago, radio representatives. He was 
in life insurance sales promotion 


Fibber McGee & Molly, will change 


work. 


National Retail Dry Goods Association, Sales Promotion Division. 
Industrial Advertising Conference. 

Direct Mail Advertising Association. 

Sales Executive Conference. 


12:15 P. M. 


day broadcasts will go on the air at| Luncheon, Newspaper Advertising Executives Association. 
9 p. m., EDST and the Friday broad-| Luncheon, Sales Promotion Division, National Retail Dry Goods Association. 


Louis E. Kirstein, vice-president, William Filene’s Sons, Boston. 


4:00 P. M. 


Old time Vermont Sugaring-off Party for women—real snow—real sap. 


Advertising Club of Boston has arranged a number of interesting sight- 
seeing trips throughout the city of Boston at various periods in 
the day for women guests and others. 


7:00 P. M. 


will substitute for Frank St. Leger} Moonlight boat sail down Boston Harbor for all registered delegates. 
WEDNESDAY, JULY 1 


9:30 A. M. 


Blaker Advertising | Advertising Club Activities Conference, under the sponsorship of the Coun- 
cil on Advertising Clubs and the Women’s Council on Advertising Clubs. 
Several departmental sessions also will be held Wednesday morning. 


12:15 P. M. 


New Flour Introduced | sing general session luncheon, Ball Room, Hotel Statler. 


Bruce Barton, chairman of the board, Batten, Barton, Durstine & Os- 
born, Inc.; subject, ‘“‘The Master Key in Business: Sensing What 
People Want.” 

David Sarnoff, president, Radio Corporation of America. 

Raymond Moley, editor of Today; subject, “The Future of Corporate 


4:00 P. M. 


which contains buttermilk in pow-| Annual Business Meeting, Advertising Federation of America. 
Wednesday evening will be left open so that visiting delegates may plan 
their own entertainment. 


THURSDAY, JULY 2 
9:00 A. M. 


the creative department of Ruthrauff| South Shore Sightseeing Tour; visiting Quincy, Fore River Ship Yards, 
Marshfield, Duxbury, Fall River, New Bedford, Plymouth. 


9:00 A. M. 


Lexington and Concord Tour. 


9:00 A. M. 


R. W. Serviss has joined H. K. Con-| North Shore Sightseeing Tour, visiting Gloucester, Salem, Magnolia, Bev- 
erly, Ipswich, Newburyport, Rockport. 


2:00 P. M. 


Horse races, Suffolk Downs, East Boston, free passes to clubhouse. 


THE Kleen-$ti 


TRADE MARK REG. U_ S. PAT OFF PATENTS PENCING 


PRESENTING incidents ana ideas relating 
to the uses of KLEEN-STIK, the sensa- 


ae $ i . sisi 
Daink PABST ; 
oe and the workd 
drinks with 
a ue ej b aaa 


ot 
«8 ip TapaCan 


No unsightly gadgets, bits of gummed 
tape, or curled corners to detract from the 
effectiveness of this KLEEN-STIK win- 
dow strip. Beautifully designed and repro- 
duced in full color, it carries KLEEN- 
STIK gumming right over the ink. 


Simple as the A, B, C’s. 

A—Remove the protective tape. 
B—Apply the fresh KLEEN-STIK gum 
line to any smooth, hard surface. (No 
moistening needed.) 

C—Remove at will. 


Outdoors on the boards. . 
point-of-sale. Pabst, wise in the ways of 
modern merchandising, puts this principle 
to work with this KLEEN-STIK strip— 
a miniature board—right on the dealer’s 


refrigerator . . . a real reminder to buy. 


AVAILABLE THROUGH LEADING PRINTERS AND LITHOGRAPHERS @ MADE BY KLEEN-STIK PRODUCTS, INC., 500 SANSOME ST., SAN FRANCISCO 


. indoors at 


Gets Wilcolator 


Wilcolator Company, Newark, man- 
ufacturer of thermostatic controls, 
has appointed Chas. Dallas Reach Co., 
also of Newark, for a campaign in 
business publications and direct mail. 


Wall-Streeter Agency 
Wall-Streeter Shoe Co., North 
Adams, Mass., has appointed Wads- 
worth and Walker, Boston, to handle 
advertising of Styl-eez shoes for men. 


50,000 WATTS 


— Nashville, Tennessee 


TRAVEL OPPORTUNITY! 

Sales of Summer advertisers on 
this station are traveling upward at 
& surprising speed. And there’s still 
room for a few alert advertisers who 
have no objection to breaking produc- 
tion records. If you are interested 
in going places, we are interested 
in you. Write us immediately. 


Write to us. for SAMPLES of 


KLEEN-STIK 
furnished onrequest 


ALFRED M. MAY CO. | 


817 MAIN ST. CINCINNATI, OHIO 
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ADVERTISING AGE 


N. E. A. CONDEMNS 
WIDENED CONTROL 
OF ADVERTISING 


(Continued from Page 45) 
and today the machine costs only 
$49.50. Mr. Glaser said. It is differ- 
ent from the 1921 model only in that 
it is more efficient and better look- 
ing. 

“Ask any one of the millions of 
women who no longer break their 
backs over wash tubs whether adver- 
tising in this case has been ‘uneco- 
nomic and anti-social’ so far as they 
are concerned,” declared Mr. Glaser. 


Cites Indirect Benefits 


In 1898 when Campbell’s Soup had 
a sale of 500,000 cans, advertising 
expense was 14 per cent. In 1935 
sales were up in the hundreds of 
millions of cans of soup, Mr. Glaser 
pointed out, and advertising expense 
was one-quarter of one per cent, 
and the price of the soup has been 
reduced. 

“Even if it were possible for these 
manufacturers to have accomplished 
the same results without advertis- 
ing,” said Mr. Glaser, “please tell 
me what the consumer of Borden’s 
Milk could possibly do with her one- 
sixteenth of a cent per quart de- 
voted to advertising that could be 
anywhere near as effective as Bor- 
den’s advertising which has _ influ- 
enced people to use more milk and 
thus not only benefited the users 
physically but helped to maintain 
our dairy industry. 


Hits Monopoly Theory 


“None can dispute the statement 
that the luxuries of yesterday are 
the necessities of today,” he added, 
“and it is these luxuries that enable 
us to live better, more cultural 
lives, lives of more leisure and with 
more time for abstract interests. 

“Advertising, as the hand-maiden 
of business, also keeps wages 
higher, puts money into circulation 
and keeps more people at work. The 
concern which advertises must sta- 
bilize its product and its business; 
it is apt to be a company with a 
more level production chart than 
that of the non-advertiser, which 
means steadier employment for its 
workers and steadier business for 
its suppliers.” 

Mr. Glaser challenged the conten- 
tion that concerns which are devel- 
oped through advertising are apt to 
stifle competition and that advertis- 
ing creates monopolistic tendencies. 


Give Advertiser Picture 


He declared that just the opposite 
is true. “Unlike the necessity for 
large amounts of invested capital, 
big manufacturing plants, and other 
structures of business, advertising 
can be entered upon modestly and 
discontinued or continued at will,” 
he said. “It offers, as it has always 
offered in American business _§his- 


Close to the 
HEARTS of 


46,000 Readers 


. . is their native language 
in their own newspaper— 
} Slovenska Obrana. Published 
twice weekly for Slovak- 
Americans in the United 
States. Our statistics prove 
| their strong buying power 
| and their spending habits. 


Close to the 
_ HEARTS of Every 
_ Space Buyer 


. . » are the excellent results 
obtained from advertising in 
this foreign language medium. 
Rate card upon request. Mem- 
ber Audit Bureau of Circu- 
lations. Simply write— 


SLOVENSKA 


| ¢ 
OBR 
oe 

| 


= eT 
SCRANTON, PA. 


tory, every conceivable opportunity 
for the small business man or small 
manufacturer.” 

Urging newspapers in cities of 
20,000 or less to get their picture 
before advertisers and advertising 
agencies, Mr. Glaser pointed out “the 
big city newspapers present them- 
selves with speed and enthusiasm 
when an agency is ready to slice an 
appropriation. They send promo- 
tional advertising of their own to 
agencies that cannot be escaped. 


Urges Fact-Finding 


“But where is the media depart- 
ment to get information about week- 
lies and small dailies?” he asked. 
“Does the agency space buyer know 
how many stores in Concord, New 
Hampshire, sell radio receivers? 
Does he know how many dealers in 
men’s clothing there are in Goffs- 
town or Peterboro or Antrim? Does 
he know how much the people of 
such communities spend for coal, 


for mattresses, for clothing, for 
groceries? 

“He does not. Not because such 
information cannot be dug out of 
such places as census reports, etc., 
but because he ig going to do very 
little digging out«of what he casu- 
ally refers to as ‘small markets’— 
and nobody has made this informa- 
tion accessible to him.” 

Mr. Glaser urged publishers of 
small town papers to give the agen- 
cies a brief, unornamented sstatis- 
tical style story of their community 
—then add their advertising rates. 

Regular use of color in newspaper 
features as the key to “class” cir- 
culation and a lure for profitable 
color advertising also was urged be- 
fore the convention by Gilbert P. 
Farrar, typographic counselor of 
American Type Founders, Inc., Eliza- 
beth, N. J. 

With a small amount of extra 
equipment, an average newspaper 
can provide one or two extra colors 


for local advertisers, Mr. Farrar de- 
clared. 

A newspaper with some spots of 
color on the feature pages every 
day will cause more local gossip in 
a community and this gossip will 
eventually make it the top paper of 
that community, he asserted, regard- 
less of circulation numbers. 

Mr. Farrar pointed to a trend to- 
day toward dividing newspapers into 
what he called “class groups and 
mass groups.” 


Stresses Buying Power 


In the past, newspapers of small 
circulation have had difficulty in de- 
fending their position of fewer read- 
ers, he asserted, and consequently, 
newspapers of large circulation have 
dominated the local field by numbers 
alone. 

Large circulation figures are not 
now so impressive, he declared. 
More importance is attached to the 


possible buying power of a news- 
paper’s audience. 

Discussing the use of color, he 
added, “It is not enough for a news- 
paper to claim class readership and 
support. The newspaper itself must 
reflect a class atmosphere. It must 
be a better physical entity than its 
big circulation neighbor.” 

Turning to color advertising, Mr. 
Farrar declared that until news- 
papers regularly use a small amount 
of color on one or more regular fea- 
tures, advertisers will not be visibly 
conscious of the fact that an extra 
color opens up to them a means for 
outdistancing their competitor, be 
that competitor local or national. 

“When any newspaper carries a 
small amount of color in the text 
pages of that newspaper—and does 
it as a regular program—national 
advertisers will be cognizant of the 
fact that they can secure an advan- 
tage over their competitor by using 
color,” he added. 


its “‘snap,’ 


PRINTERS, everywhere, tell us that they like 
LEXINGTON OFFSET for letterpress printing 


because it takes smooth ink impressions, dries 


EXINGTON. OffSET 


quickly and gives a good contrasty background 
for type, mass colors and line cuts. They like 
its high bulk and its all-around 
economy. Try LEXINGTON OFFSET on your 
next booklet, circular, folder or display job. 


Address All Requests to Sales Dept. F 


INTERNATIONAL PAPER COMPANY 
220 East 42nd Street, New York, N. Y. 


Send for this broadside — 
a practical demonstration 
of letterpress printing on 
LEXINGTON OFFSET. 


Branch Sales Offices: BOSTON * CHICAGO + CLEVELAND + PHILADELPHIA + PITTSBURGH 


LEXINGTON OffSET 


SELECTED BY PRINTERS 


Made by the Makers of TICONDEROGA TEXT — TICONDEROGA BOOK PAPERS 

TICONDEROGA VELLUM—CHAMPLAIN TEXT—CHAMPLAIN BOOK PAPERS 

SARATOGA BOOK PAPERS—SARATOGA COVER—ADIRONDACK BOND AND 
LEDGER—BEESWING MANIFOLD—INTERNATIONAL MIMEO SCRIPT. 


For FAITH 


FUL REPRO OD 


An INTERN ATIONAL 
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June 29, 1936 


*HOW BILL SPENT IT 


Railroad fare from Pittsburgh, Pa. 
to Fort Fairfield, Me. and return 
(Ticket and Lower Berth) . . . $80.15 


Fishing Tackle and New Equipment 


Guide and cook, boat, food and 
camping equipment fortwo weeks 
(at$2O0perday). .... . » 280.00 


Fishing License . .... . . 25.00 


89.50 


2 cartons of cigarettes and 1 pound 
of pipetobacco . . . . . .. 3.80 


6 bottles of Whiskey . . . . » 2100 
Taxidermy on mounting fish . _ 39.00 
$538.45 


Write for a free copy of our new book- 
let—“Sportlovers are Spenders.” It 
gives a detailed “picture” of the partic- 
ularly lucrative market reached only 
through SPORTS ILLUSTRATED at 
less than a penny per page per prospect. 
Send request to 432-4th Ave., N. Y. C. 
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AND WHAT 


OU know Bill Bently’s type. You, your- 

self may be like him. Successful business 
man...age, 35 to 50...a whiz at his job 
... but retaining the enthusiasm and _ red 
corpuscles to be actively interested in many 
sports, and so keen about them (each in its 
season), that he dreams sports, talks sports, 


and spends oodles of money on sports, all 


ARE 


-++What a man! 


A MARKET! 


year ‘round — right now he’s enjoying a 
fishing trip up the Tobique River. 

Each engrossing issue of SPORTS ILLUS- 
TRATED reaches over 45,000 sportloving 
spenders like Bill Bently every month—active 
and enthusiastic people with the money to 
buy and the leisure to enjoy the best in mer- 


chandise and services. WHAT A MARKET! 


SPENDERS 
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